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The purposé of this thesis-eguivalent was to
o - » * \ § . ~

: + o . ’. \’. \. ' v
v+ produce and evaluate a series of television programs

r

which were transmitted over Cable T.V. (Montredl).

It has been. suggested that the cablecasting

< . e

. media have the potential power to catalyze community ¥

dialogue. This, hpweverf'has yet to be proved. The
broadcasting habit has been mainly to create an un-

. fel%nti@g flow of filtered iqfogﬁatiom'streaming into’
every living room with no outlet 6f re;;onse, This fhegis— \
eﬁuivaléht was éesignéd to prepaye-prograﬁﬁ'dggling with"_ i
ﬁqpics of community concgtnﬂénd‘then t6'formul§te'and

‘ méasure feéponse to this typé of community programming

_~as well as receive féedback on the likes and dislikes

.y

PRS

of television viewers. = , e

] * -
» . : Evaluatién of response was based on .two types of
.j'feedbaqk: A survey questionnaire’(Appendix a) answered by

e " . members of the community at large,.and a feedback form

[

" (Appendix C) answered by members of groups tHat had come
. . S o
together specifically to view a tape ip order to use it

14

N ‘ L
. for discussion or information, e

t
.5 s

- C Perhaps original and creative éolutions,'coupled
a * 1 L . l{'

with free iﬁfoxmation accessible to all when diséeminated

widely, could alter positively the social and environmentsl °

s{#uatibns, However, mény dghclusibgs ab0§t the effeptivemesé

o . ot
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‘°3§ medla such as film and v1deo tape have been based on

o /
.quality of eveéry day lifé.

1

. . »l‘

proyects spec1f1cally designed to generate v1gorous‘

[ 3 = N

‘problém-solving capac?%y. They have afgo been heav11y

funded and teams of Soclal change experts haye been

°

brought in to stimulate jvery 5pec1f1c attitude changes.

There remain, however, many areas of communlty

Sy

4 - -

concern such as family_life problems, drug abuse,and'

problems of senior citizens which do contribute to the
. . “_1 F .
Whether examination and

-

.
.
0y

i | .(' o “. ) . .‘
‘discussion of these, topics over television is.helpful.

‘to the community must be questioned further, " o
‘ s , ' ) . hd ,
Therefore, this thesis-equivalent is wviewed as

- * * - .
¢ " .
— f
* .

a first step toward effective evaluation’of préesent and

’

. future’ programming. - - _ ' : .
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. w1th them 1n their . communlty telev1s10n series.

. technical, served as a 'solid foundation upon which to make
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. REVIEW OF LITERATURE = .

1. A Réview of Literature on. the Use of Media -° ]
t0 Stlmulate Social Awareness and Social Action ' ST

Television has permeated the very fabric of North Qmﬂ;
2 Ny

American life, It,is used to éntertain; 1nform and influence.

It requires almost mo effort or skill on tHe part-of the.

L4

recipient and its mesbage can bg received from as far auey as,
the moon. It ig available almo;t everywhere on the, continent
' and watched with enthusiasm b;?all age groups. What a mar-

) vellous inbentlon.. 1, o
' .

There' are drsadvantagea, however,‘ae Postman and

[

Weungartner point out- ‘ . o W
+ ! b LN

- "While there has been a ‘tremendous increase in
' media, there has been, at the same time, a .
decrease in available and'viable 'democratic'
channels of communication betause the mass. .

- medis are entirely one-way communication. For
example, as a means of affecting public policy, -
the town meeting is dead. Significant eéommu- ’
nity action (without violence): is increasingly D

. rare. A small printing -press one's home, as

"+ ' an instrument of socjal changey is abgurd.
Traditional forms of dissent and protest seem .
impractical, e.g. letters to the editor, street

S corner speeches, etec. No one can reach many
people unless he paa accessfto the mass media."?-

Y 5
! A

Paul Goodman points out the greatqst potential of-

television as an 1nstrument of propaganda qhen he states that“

L

’ . . 7 .
0
B . . . . . -
o

A

1 Neil Postman and Charles Weingartner, Teaching as a
Subvergive Activitx,(nﬁw York: Dell Publidhing Cbmpany, 1985)




- there are.many forms of censorshdp, and one of them is '

~ ' . N .o
N

. to deny ,accéss to "loudspeakers"’ to. those ‘with dissident, L

. L, -
. - . B f

TN, - ox even . any 1deas’

- . “As early as 1956 Leo . Bogard wrote. o ,
P "Throughout the country, mlllldns of peOple hear - N
C ‘ the -same, broadcast programs....All this pro- o ~,
: duces a measure of ‘shared cultural experienbe ) ' )

which no other soc:.ety has ever known.

' o T
K -

“,This has both ‘a posxt:.ve and neg‘ative aspect,

It helps to create a community of -thought and

knowledge and thereby preparés the way for the -

" consensus on which a civilized and democratic

=< | society must ultlgately rest. On the other hand
it reduces individuality:of ‘experience and -4
opinion., To the' very extent that it makes for
‘standardized pvalues it tends to produce an )

. atmosphere of conformity w2, S .

Y b
1

It would seem that the Canadian Radio-Television Commission .- L e
. .- I3 ‘ - . . 0, .. .
- _J .

*(CRTC)- felt the same uyneasiness as that of the authors

‘quoted since it endeavored to. create community access D

< and programming on. the Cable_-networks. In its  own words, .
. v its \aims are: - , P B 6 ‘ T
R " (l) .to enrich community llfe by fostering commu- y
nication among individual.and groups... . “ e
. ' (2) (Community Lprogramminga ig a. process’ which T
R : involves direct c:.t:.zenship part:l.c:.pat:.on in
T ’ ‘program planning and productxon "3 ‘. L T
. . . N - . ' ‘ : ‘e .'o . .
2 Leo Bogard, The Agj of Televislon (New Ybrk, ohgar»

. Publishing CO.A, 1956) pP. 24. . L B

. i_‘ y; o,

. C 3 . ~
P N A Report on the Situation of commulnity Proqramming =
Through Cable viug.on in Metropolitan Toronto. ,\ . %
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The Challenge for Change (CFC) program designed to

"1mprove communicatlons, create greater understanding, promote
hew ideas gnq provdke 8901a1 change" was the first project to
experiméntvin the field of community involvement.- Although

nbé involved in community, rogrammiﬁg, it has used communica-
tions technology‘to'effec change in social development. As

an affiliate of the Natiohal Film Board of Canada, its first
atfempté at producing change were with film., However, the role
—o0f— ft%m*maker~was redeftne&*from“that—of;aesthetic—arttst—tc‘"”““__‘“_

a new kind of social e*ﬁineer, ‘ag described by Henry Breltrose.

. o ,
“"Dhere is-no questlon for most 3001a1 s01entists

that carefully constructed communications, films ?

for instangé, can produce changes in attitudes 12 '
those who adequately receive the communlcaylgp "

Breitrose does caution, however, when he adds that:

. ,I. ‘ o ‘?\‘\ .

' "the most artistically succegsful film may be a
social disaster if it attempts to create pressure
for change without some possibility of change in
the society at large and some accessible means
being avdilable to those whose hopes are: raised
by the films."5 ' . T

3
=~
o

'With the outllned goals in mind, CFC initiated _several .
projects. The National Film Board (NFB) Produced the film _
"ENCOUNTER AT KWACHA HOUSE". in 1968, This film focussed atten— .

tion on.one specific problem in Halifax - discripination toward

Lhd . ~

} tos B
‘ 4 Henry Breitrose "Film Power,” Challenge for Cha e.
Newsletter Vol. 1, No. Pall 1968) pp. 2=3. . y
5 Inias L : o Al
' ‘ - . ) ' :




U
» Negroes. This Lwa:_a 4 very volatile ~si1:ua.ti(o~n since the Negro
» families were in a desperate plight and  further v'iolence5 was
feared if action was not te.ken. . ‘ -
The flrst results of the f£ilm, which was presented at
a screening for the mayor and "n‘.‘nembers .0f the Negro oommunify )

7

in the Halifa_x' area, wasi\;. meeting of a group/of Negro leade;rsﬂ

R}

N X évho immediately began work on a brief containing details of
' discrimination in -employment practices in the city. “This brief

Further screenings were initiated by- the mayor for other
city offieials of both Halifax and Darmouth. In, the dlscussiona
that followed the meetlngs, no doubt was left about the preci-- p

‘pitous s:Ltuation existing in the Negro communitieg of Halifax

[

and D rtmouth.v ST ‘ o .

~ . was declded to confront local bus:mess leaders’ with

)

the ledders of the Negro coxmnunitx to diseues employment

Py

pollcies and problems in Halifax.

Fa ', The brief, coupled with decisions r{ached during dis-
eussions, led to a motion by the ma.yor to appoint an interim ’
planning committefa that would establish a speen.al co—ordinating T
agency to find employment for all Negro applicants. ~ o date
(July .12, 1968), 170 applicants from high echool and universiw

etudents have been received and eighty—nine of thoaj have .

found aummer employment .

—~was~presented~4be the mayor- a—few~¢aye -tater. — - . e




As a totally unexpeeted side effect, the film ingti-

tuted a dialogue between the mii*jant youth and the conservative
older members of the Negro communlty. The older people had

never realized to what lengths the youngef people wefe willing

‘to go %o flght the inequities within the community.

Without doubt, the £ilm "ENCOUNTER AT KWACHA HOUSE"
played a major role in catalyzing the ‘activities of both’ ' )'

municlpal guthorities and community leaders. Important changes
AN

was started in an attempt-to extend the Challenge fer Change's

of modern communication necessary 1o éain and exercise that -
. . “ B

were\brought about whieh will lead to increasing employment for

the Negroes in Halifax and greater hope for their ;uture.e

"%
Another CFC project was undertaken in the inner city .of
Moptreal. A videotape recording (VTR) project in St. Jacques

conviétiqn that peeple should participate in shaping their own

iives; This would include directing and manipulating the tools

participation. ¢ o ~ “% — =

&
. The Comité des Citoyens de St. Jacques, with the help

. , : N .
of an Urban Social Redevelopment organizer, agreed at a

communi ty meeting‘thet bad health was their imﬂediate problem. -
Therefore, they opened & clinic five nights a'week.

4 Slnce there gseemed ‘to be a oonvergence between the

£
neede and 1deale offthe Citizen'e Committee and those of CFC, -

i

Yy

7o

) »
14 e r

L6 Robert Sparka, "Encounter at Kwacha Hous
Chall nge: fer Ghange Newsletté » Fall 1968)

1




(23

CFC approaohgd;yye committee with the ideé.of a projeci:\x
"exploring the use of YTR in community orga%}zation. ..

- ' After a teehﬁipal crew was trained, it was proposed

fq prépare a half-hour program on the probiems of the people
. in tﬁe area, which would be shown at the opening of each
meeting (public meetings in various areas of St. Jacques from
'Monday to Friday). The theme was "Why are we sicK?"™ This led _
to exploring the causes'of ill-health: bad housing, unemploy- } ’

t . » I —
~ ment, inadequate welfare, sparse recr atlon facllities, dowse ™

grade education, and bad medical care. ) '
Public meetlngs were held in school halls or church
* bagements. Six 23n monators were placed around the roam
w1th twenty chairs %n a half-circle ‘in front of each. ctive
members spread themselves among each group. . After the thirty

minute v1deo presentation, each group formed a dlscussion group.

-
b i I
.

. "Having seen people like themselves on the
familiar T,V. screen, discussing thelr problems
with utter frankness, .removed much:of the reti~
cence and timidity people have in a%group of . .
strangers. They simply said, 'I guess this is * L
the place where 1 can\:gi% freely,' and talked - ¥ o T

at length of problems ®hared and possible
collective situations."”
The consensus ' of these discussions was that immediate
. <iition should be taken on housing,a food co-operative, recrea-
. on, welfare and baby-sitting services.  Work groufs were 86t

up to organize these actions. There are no ddta available about s

Yy "

T Dorothy Henaut and Bonner Klein, "In ‘the Hands of

Citizens, a Video Report," Challenge for Change Newgletter,
Vol. 4, Spring Summer 1969) pp. E-E. i 'TE" :

v




some quotations from a taped evaluatigp sub-committee meeting

. - : Lo
_.what actions were actually initiated by théséocomm;ttees,

however, evaluation was elicited from . the participantthhemp

‘selvés as to the:value of VIR intervention. Following are

of VIR's effect on theé individual. Co

o

"t helped ine a lot to know myaelf. You see
how you function.” .

"It helped me gain more confldence in mwself.
Itts 1mportant ¢o know who you are."

i and

-

"It develops your ‘critical senses. You become

two people - he who acts and he who watches
himgelf act." .

"The people we interviewed on the street - I ‘
really felt they wanted to get & message across. 1 .
They wanted other people to hear about their ‘ ;

problems, to share them. People 2¢el pretty
isolated."

- "I think people hoped xheﬁr messgge would reach
. the powers—that-be. They had never"had that .

g chance before." ' y .
' "When we watch. the tapes, we don't just learn to %
know ourselves better, we aldo .come to understand
 others befter. After all, it's much more fun to @

work together."8 i ‘

Y

~
v

VIR was also effective dp'an_orgahizing tool. The ctew
felt that they. could neverkgpproach people in the street without-

1 “ iy ‘ < :
the equipment. They saw it as a good -pretext for dalking to

strangers. S .o " .- ;

N .
‘ ° . . R4

o - - hY

. . - ! .
.- 9 Henaut and Klein, “In the Hands of Citisens,” p. 5. -




"When pecple were interviewed, they became

interested in the committee. Then they came

to the public meetings and then bgcame involved .
and eventually joined the “team.”

" In this case producing their.own VIR also seemed to:

make -people aware of' the myth of quecéivity in mass media - -
1 v

freporting and make them more ‘sensitive to conscious and un-.

]

conscious manipulation. S

Hopefully, a citizens group could prOpoee to local T.V.

‘outle\:s that they meke . their own programs about—%hemselvesmd

their problems, to inform the population-at~large about their
lives and aims and to bring about needed changes; in a word -

community T.V. ' .

An approach to utilizing media was used during Lakehead's

Town Talk in 1967, It #as this community's attempt to deal with

. social baralysis_— to evoke or provoke social resp‘bneibili’cy on .

the parts of individuals or groups. It asa{m‘lea that even to

Jbegin to'effect change, the \problems confronting citizens must

be dealt with on a city-wide scale in a new form of "meeting".
The /t/alk took place in every con eivable setting.
television programs, radio hot 1ines, tw nty mixed citizens'

’”groups, e,ororities, univ\spralties and high school seminars,

professional associations, church groups, and special seminars

which ‘drew a cross seetion of citizene "It was a comnmnity—

wide "blitz" whereby for one month vo tary agencies, . as. well

? Henaut and Klein, “In the Hands of Citisens," p. 5.




4

. that could feed back reactioms.

niéation in rt Williem and Port Arthur," llenge for Q
.Ne&aletter, Vol. 4, Spring Summer 1969)-Pp. 8—§.

. .. ‘ _' , / K N
ag public structures of the community centered down on key:
ot N .

: ) \) .
concerns of our cities, bringing the full resources of the
area to bear upon the public dispussions: Topics discussed
ranged from "who is responsible for air and water pollution

control to teen-aged pregnancy". } -

* fThe program was adapted from similar experiments in

‘Germany and the United States and was insjigated by an ad hoe

4

group of twelve people, iﬁitially drawn from the churches:
It took eighteen months to prepare. . .o

® 4

"Town Talk's theme was 'care of the city'. The
project was begun by assisting thz community to
identify needs within the city: it was developed
by establishing priorities among the needs and
problems, and b& identifying resources within

.- the community as well as by arranging to tap
resources that did not exist in the Lakehead. '
It also sought to develop an. understanding of
the many 'roles' groups and individuals play in
the makeup'.of a community. n10

<

. A year later a mini Town Talk '68 was put int6 opera-
tion at the request of community organizations to focus |
'attention on three issues - Education (the Hall-Denis Report),
Youth (e Report by the/Eort William Board of Paxks & Recreation),

and Aid to Developing Qountries. Plans were then put underway

to secure a haif-houriper week of T.V. time to produce ghnws.

that would raiée current issues ah@ be linked to small groups

’
v - N
f s " .
) ) . ‘

. Lois Wilson, "Town Talk, Oomﬁunity'lntercommu-‘

10 Reév
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/.. .
. The implications of Town Talk were myriad., Town Talk

demonstrated tﬁ&t presentatlon of a television program deg—
gribing partieular cemmunity problems could have a freeing
effect on all those involved. Proqiems were seen in a8 new
perspective. For example, it soonféecame clear that ‘local ;‘
. issues have regional, provincial and nationa{ implicatlons_’
which mnst be considered. Once*the probleme were viewed and
feedback of group thinklng arranged, it became 1ncreasingly
clear how powerful a tool for social change television can be.11
‘Thunder Bay also believed hat television had the, potential
. for being a technological town. meeting, an important instrument
"in re-democratization.
- . | A citizens' group, Town Talk prodmced a series of
half-hour shows in the local Cable broadcast T.V. LThe*program“~ .
included phone-in comments for t e,audience during the broad-
cast (sometimes as man§\as fifty were received):~fery often
the same topic was continued on phone-in radio‘the next day.

5

At least one organizatlon was formed thngngh interest generated

@

by the pragram ThlB would tend to show that the ‘audience in

*  the community took a lively interest in looal 1asues presented
on T.V. 2. ' /}

° ,' 11

Rev. Lois Wilson, "Town Talk," p. 9.

12 Dorothy Henaut, "Television as Town Meeting

- Challenge for Change Newgletter, Vol. 5, Autumn 1970, p. 8. o

f p . )
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' Ian Rogers of RogerQ Cable claims that éommunity
Television can ensure the right to be informed and the right .

. - )
, . . to inform and thus become a'tool for democracy.. Communicatibﬁﬁw

’

becomes a two-way street, and feedback is built“into the medja.
- He went even further in hls predxptlon about the feedback

ability of Cable telecasting-"

"I think we will be able to have a converter
in the home which has a box so that they (the
. audience) can answer and say yes or no after
- e a council meeting or aften‘parliament.“13

. %o ‘,’” ® .
. There ig one place on the North American Continent
. . N ‘ ’
where a large metropolitan community was given access to prime

[

. time, broadcast television. . On channel 44 WGBX, a public

. televisian station in Boston, a half-hour called "CATCH 44" was

turhed over to a different c?mmuhity_group each ‘week to’do_witﬁ
. as it wishes..'Each group was prodvided with téchnical advice i
. aﬁd provided with facilities and‘séaff to do a iive studio show.
They were frfé;of censorship nor did thy censor by deciding - .
which grouﬁs may or may not‘use éiréime. All that was asked

was that the program represent some sort of collective as - _J

.opposed to individual viewpoint, and that the group emanated

from the local geographical area. .

. , . f '
s . . 4

The .channel also made the discount rate for newspaper ads

available if groups wished to buy séace to advertise their

appearance on "CATCH 44".3 Audio-tapes &nd/or Videotapes of the

.
.

- ‘ 13 ran Rogers, "The w1red world," Financial Post, . ’
- . March 13, 1971,-p. 17. ) o ’

s . . . v . B ’,‘ S ‘ .
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, show can be purchaséd to be used for other purposes.

<

"ék’i}CMﬂ had been on the air six months (as of

. Winter 1971=1972) and was éoing well, Bookings were six months

1

in advance:

. "But the most gratifying of all are the cases
where the chance to do the program has helped
to pull groups together and directed their
energies toward more effective action, or in

.  some cases has oreated on-going group? to '£ill
gome void in the community involved."14 y

S —_— e —

There are numerous other examples bf how f£ilm and VTR
. " ‘have been used to focus in on problems, Both the. Togo Island
\ject and the Rosedale project have proven that indredible
resources can be mobilized by c1tizens¢¢1(71ave atarted talking
to each other out joint solutions to their cormnon problems.

) Perhaps the citizens wohld

ived at‘communi-ty action *

anyhow, but film and VTR was the ca 1yst.15
Community programming and invol certaintly were
' effective in the cases outlined and reaffirm the faith that’

the CRTC has in the powegful tool community television can

,Become. Certainly television, a medium that reaches into most
) homes in the country, has the potential to stimulate viewers

k)

from awaPeness to action. - ’ . -

\ X
L

14 Henry Becton, Jr., "Broadcast T. V. as Commmity 5 8 V.,
Challenge for Change Newsletter, Vol. 7, Winter 1972, p. 23. B
: ] 15
- b Dorotmr Henaut, "Powerful Catalyet," Ghallenge
; for Change Neéwsletter, - Vlix’ner 972, pe 5.
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| Broadcaat ‘1‘ V. has the advantage of being in ‘every hone,
but it also hae the —weighty disadvantage of being tj.ed into
network demande and commercial imperativee. How remote, 't;h‘en,
is the expectation of free, open-ended, uncensored coxmnﬁnity
television on broadcaat T.V.? As carly es 1956, Edward R.

t Murrow urged the eponeors to, pick up 'part‘of the tab “for the

_presentation of serious, informational and cultural programsg

l in prime evening timi.jbert Shayon, in & spéech delivered

on November 16, 1959 ded commercial television policy

P

thusg:

"People who speak of changing the system really ..
wish to inflict, the snobbery of the intellectual .
. elite, a minority snobbery on the healthy, normal
; © mass democratic cultural illiteracy of the minor-
. ity. Some broadcasters go further. They contend
that any hope we may have for uplifting audiences
¢ culturally in this country depends directly o
' the maintenance of the commercial system. Elimi—
nate the high-rated westerns and the crime shows
and the situation comedies, they say, and you
destroy all significant potential for getting -
+ information- and gnlightenment and cultural uplif+t .
to the masses."! o - S

In effect, Shayon wae affirming the widely held idea

that too much educational ar community geared programming will
drive the audience from'the television set altogether. It is
only ‘as a gmall portion, together with light entertainment,
that heavier informative and thought-yrovoking fare can be

digested.' Assuming that this statement has some basis in fact,

@4‘ ) * . , " .7

’ 16 pobert Shayon, Televi ion Dream and Reali
(lﬂarquette Univeraiw Press, 1958) P. 5. , ,
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'

perhaps commercial television might‘nbt?hold the answer for

° — ' community progranﬁing?"h very viable alternative could be
¢ o . [+ N \\\

an Educational Channel on UHF of telecasting on a Cable

° ' . b U
' ' network, whigh can cater, to small audiences. ©* A
o ) ) ' ’*:“‘x;: oo N
. . ' o Ly T . . . w5 ) .
{ S ) A quick‘reviéw-of existing facilities for Educational

o L "telecadting across Canada in 1970!7 revealed that the emphasis

! N

‘was on programs designed to teach certain information to a .
selected groﬁp (e.g. mathematics to secondary school students

____or Canadian manners and customs aimed at orientation of immi- -

grants).. All programming was financed by prévinciélJmonies and

prepared by professional educators. No community involvemen?
. . 9 ¢

seemed to be preéent, even as to what specific subjects the

audience might iike to have tauéht. . Perhaps Educational Channels

-~ “x.

had not involved themselves with Community Programs)precisély
. B . \ !"."

because the CRTC, in its concern for Canadian content, had

W~

placed a new onus on cable owners to present community programs.

Whatever the reasons, Cablecasting’remains a most °

\iik;ly ageht for transmitting the concerns of the com&ﬁnity.
Cableé has the advantage of being undeyeioPed<y Egﬁle companies
B have between eidht\and twenty-foux ghannelg ;§ai1ab1e; which,
means that devﬁting bne channel tp‘commpn%gy'programming would
not detract from the strong "priority" channels, such as U.S.

networks or educational T.V. But whé\:s going to control the

s community prog£amming? _ ' '/, B -t

‘ -~ f

17 rne pinancial post, Dec, 5, 1970, p. 29.
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Richard Nielsbn and Pat Fern of Q,B:c. presented a

-"brief to the CRTC called COMMUNITY TELEVISION: a realistio

prqposal, in which sgveral‘items pertained to control of

coﬁmunity programming:
{ . '

"A jcommunity television service must be in some -
y responsible to the community. It must not-
ecome a vested coimercial interest of’'any one.
roup..s.. Such a service must be able to attract
a\substantial share of the audience and some
- gystem must be found to make available to it
substantial amounts of mOPEY + .« « « It (Community
Television) must not be 'managed' by a citizens' '
comnittee but by a|production company with an
interest in the effectiveness of its pyggramming
and the efficien#y t the operations "

»
4

“
[\]

Communi ty -Television must have freedom to experiment

and give expression to the diversity of opinion within the

communi ty without every decision being subject toﬁbureaucratic

interference. Once the membera of the community dlearn, to use
the tools, they could use the available facnlitles that the'"
teghnological developments have provided, for human.ends.
"Wired cities" and film "banks" computerized for Qasy access

could lead to even greater true developments in human . ¢

communication.«

o

Y
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‘__ ,,”.,the danadian Senate,-Special—Senaxe Commi%tee on the—Mae&- — T s
. Media (1970): '

) _Broadcasyers) protestation that the private

P private broadcasting world as to be virtually

1 . ’ - SR CkS ) :
. . . ) s I { Y }
. : . 9 . N . }, T . N

2. A Brief Review of Cable Transmittigg : L \:‘ Vo

O

or

In Canada, the GEnadiep Radio Televie%on COmmission.~ ,
(CRTC) has decided t¢ encourage local programming on Cable

Television because such programging "can do- much to enhance

-ul’

%he cultural fabric of the community Since the CRTC controle
both public broadcastlng and telécaeting ae well as Cablecasting,
the question arises as to why it hae felt that Cablecasting will

better serve its purpoeee.: Part of the answer is provided by

W
1

e o 0

+

"Wlth“reluctance we were driven to conclude that . \
the private broadcasters, no matter how sophis- . "

" ticated their individual thought, seen by group
interaction to achieve a. 1evel beet described
as neanderthal. i - e

We feel that there fe not a shred of evidence ‘ .
to support: the CAB's.(Canadian Associdtion of - .

broadcas: ?rs, if left to their devices, . . {
. would prdduce plenty of high-quality Canadian -
programmds. Some private broadcasters have
* produced’ high-quality Canadian programmes. We
feel this country ghould recognize therd for
'what they are: persons so exceptional in the

¢ of another speciee. ‘

T

But the fact is that the vest majority of private .-
broadcasters have- done the\minimum required of
them by law, and no more. <They have been content
", to let the networks f£ill thé, prime-time hours with
imported programmes; they heve been happy to take

A
\

q
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© “whatever the networks would supply free; they have
~filled the rest of their hours with as much syndi-

cated material as possible, produc1ng themselves
as little as possxble n19

i Cable television has the potentlal to revolutlonlze
LS c ' I“,

culture, journalism. pblitics and cbmmunity needs and services,

A

L ) i s ‘
on Cable Communications. Assertiﬁg that the promise of Cable

television was "awesome", the commission stated that the pPower
gf present telévision was immense but had been aimost "trivial"

At
in scope.

& According to Arych Neier, American Civil Libérties

. Union Executive Director, television has dealt with entertain- -
4 & .

v ]

ment ‘at agxow level of sophisticagion and with mews and public
~affairs in general terms. Since it has been obliged to think
-~ ot -3

of the mass audience, it has lost much of the highly desirable

_ elements of particularism. He favors classifying Cable tele-

» v

vigsion as a public utility and separating operation.of technical
[ . ‘

fadiiities and'program content since he feels that allowin§
v . A s r

-

‘cable owners to prepare their own shows would stifle develop-

N

- ment of diverse progfamming. . , . /
e ] . ‘ ) 4
; .Y Most advocates of cablecasting feel that/it would

nt

compleément rather than compete With-exiating‘programminb. It

would be intensively local in flavor, cater . to small audiences

1 A

” and ‘tend to be amateurish., 1Its- p0pu1arity wogld be ggﬁ(ﬂé by

- ! .
SRS .

. .audience enjoyment rather‘than size, and wouid allow 6%dinary

'
t

people tb be senders as well as receivers of information.

19 The Uhcertain Mirror. (Davis Repoft"on the Mass
Media, vol. 1, 1970) pp. 203-205. -

e
-

3

‘according to a study made public by the U.S. Sloan commission 7




- -produce their own. | ‘

. mass telecasting must be considered.

, upes of Cable telev;);ion in Me tropolitan Toronto wee undertaken.

R

Hereln may lie the opportunity for connnunity parti- -

clpation. Indlviduale, groups and institutione who have
something to eay are taking steps to become involved. Many Y
aré.not satlefled with whatever access they can get to pro-l'

gramming produced by Cable companies and are planning to : o

‘ ) 4 t)»d

(4

/Cenada has many independent groups dedicated %o “the’
preservation of the cultures that have gone into our heJ:‘.’Ltage°
and to the promot:ton of” verious forms of education and socialz
advancement. Some of ttxese are, already oommitted to Cable-~
casting ahd others are joining. The people of the comm:nity
whose particular needs and ‘intereste cannot i)e catered to by -

o
In an Adult Ed{;cat\ion course *concerned with the role

of education and social responsibility at the Ontario Institute .

for Studies in Education, a survey of the present and po)tential

All Cable companies who participated ip the ppogx\'amming invited

members of their community ‘to be involved. Some companles

allowed the publlc to produce their own programs, while others
produced the program for them. Studio time, staff and facilities
were provided to the communlty free 'of charge. There was a |
great diversity in the amount of communi ty progr;nnning, ranging -
from zero to thirty hours per week. In all cases, final control
for community programming wee in the hands of the Cable companies

that [hssumed this right, in Sorder to protect their licence.

7 PR .
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- tes Therefore it was difficult Yo assess the extent to which
L uld be condoned.

potentially contmovereial material

One important conclusion that this report drew, was\

<

‘ that the future of the Cable television community programming
S would not be determined by CRTC-guidelines or by the inter-
pretation of these guldelines by cable operators, but by the
action’ or gnaction of the public served by the respective
. combaniee. Citizena have the unique Opportunlty of cruclally
.,affecting the quality of community programming, and by their
direc% involvement in community programming, to influence sub-

‘stantial}y the course that community programming will follow

in the years to come.

o It is interesting to note that ;n Volee 1 of th;
Davis Report on Mass Media . (1970), it is recommended that
4 efforta should be made to involve people in policy making.

In reference to community T.V., the following statement was made:

"It would be immediately valusble to have a
determination using sociological methods of )
the readiness of community groups, (espe- : .
cially minority interest groups) to engage 457 :
in- programming on local Cable channels, of
+ the kind of prigramming that might win
acceptance in the community, and the material ?
and human'resources which the Cable operators - o
are able and ready to commit. n2

“r

“,
’ ¢

Notrg

20

The Uncertain Mirror, p. 259.

21 1p34., p. 224.




tmore effort to imp;ove the quality of- the\programming n23

»

" A propos of the final sentende, Ian Rogers of Rogers-

’Cable, a network that spends 8200;600 a year for community

programs, stated.very realistically: "There is no return to

you‘from either increasging your programming budget or devoting

The Metro Media Association, which represents a-‘wide

ot

variety of groups in the Greater Vancouver area, is probably
the best organized community in Canada, in termskof utilizing
this media resource. This organization, inqorporated under
the Societies Act in May 1971 and Open to ali interested

individuale and groupe in the community, states its objéctives

as: , . : L ‘\
B t \
i

af tq promote comirehensi;e community participation in,

bk

and Browmd community access t0 media resources;
\
b) to provide a dynamic means of sgocial and cultural
animation of the community and to encourage and: enable a con-~

tinuing process of community awareness and involvement in the‘

'initiation, design and production of programs ané publications;

~

~ ¢) to inform and educate individuals and%organizatione
in the community‘ae to the availability and use p&‘media‘
resources. | | )
Metro Media started with a small video tape studio,
financed through a grant %o Int;rmedia from the Donner Canadian

- ' | J
. 23 Tan Rogers, "The Wired World," P 1 Post,
March 13’ 1971 p. 17¢ i N -




. Foundation. In-July 1§’i1, 'CFC gave it furtherwa,ss‘iéténce which

21,

e

allowed it to add equipment and hire resource ‘people to-work

with groups on media. projects. -Since that time, Metro Media

has produced thirt\y hours of Cablevision. v

: At the studios at Transirision Magog Inc.,"a small Ca‘ele
system about ninety miles southeast of Montreal, Pierre Juneau, .
Chainnan of the CRTC, reiterated his concept of Cablecasting:
"Local programmmg fills a different role than coiventional

television é_g&ws. These programs could be just as important

to viewers as the slick network television predﬁctions. Tax—

~

payers were always interested "iﬁwhat city coimcilg were doing, ’

forginetance.?{“;ﬁuneau (1971) felt the Cablece.sting gives v

sqope ;for young people to try new ideas in programming. ne

it tries to beceme too professional, it will lose some’ of

its spontaneity.” ' | \’ |
In Terqnf:o, the Junior Chamber of Commerce is trying ?

%o democratize and demystify the media. Some media experts -

who are alsg' interested in comm\mity development and social \-—~ —

»

.changes are annoyed that the mass media are manned by a pro-

fesaion* elite. "The people" speaking in their own voice '
and on their own behalf are left out. They can aak the media '

to report their concerns, but often their ‘message gets

distorted.

Many people feel that rough but relevant communi ty-
pro?ixced shows are.prefe'x;able to  technically perfect dbut
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e . : 43
« “'

meaningless professional nroduc“tiona_. ,'the communi ty-produced
.8how is "US" talking and that is worth ‘some thing. |

| To comply with CRTC guidelines of tranbmitting nineteen
hours of community e.ffa.irsf programming, Cable T.V. in Montréel
equipped a color studio and invited interested. groupe in the |
communi ty to produce programs which"woul'd be taped at theirx
studio without charge and*thenj;rensmitted‘over tneir eoaxiel .
cable. o

| ;Phe operetion of the "Cable T.V." commnity T.V: channel |
commenced in September 1971. The Ngational Council of Jewisglf |
Women (Montreal Section) (NCJW) program "Between Us" was one

of its first communlty series. A variety of community and

educational programs were sponsored by such organizations as

the'Junior League of Montreal, the Allied Jewigh Community ’
Services, th/e Jewish Public Libre.ry, the Sadye Bronfnmn Cultura“l‘
Centre, Information Canada, Sir-George Williams Urxivereity,"

" "‘Dawson College, Canadian Association of Consumers, ete'.~ O ther
programs were prepared by independent groups and had such’
titles as "Women and Change“, “Airportage", etc. One of the )
problems seemed to be the lack of 1nvo'1vement, at the .time, of

poverty groups because -of their inability to' cope with eipenées oo L |

such as transportation, etc. . ' %,
Another problem with Cable tranenfitting in Montreal is |

'the fact that the city is divided into three Cable areas and two ’

lengnage areas. d‘hia reduces the potentia]} ‘audienoe aubetani- , ;

tially.




i

In summation, although some proéreae has been madé in

" theé field of community tele_&ibi‘bn“ over’ Cable,: it is only.a
start. Its further development.depends, upon the intei'est that

- is- shown i:y the community and the ihvolvement of the ordinary )

B ]
citizen. The "little people" do have power, but do they know\‘
— -
how to use it? L . ‘
- hd \‘ . ! . £}
: s ‘ .
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’ - ' CHAPTER II

| X ’ o )

’ : THE TELEVISION SERIES "BETWEEN US"

v

1. Broad Goals R -

. | .
The initial goals of the T.V. program "Between Us"

were t0 examine and promote awareness of social problems of

cdncern to Counciiand the community. This was to be accomp- -
. llshed through demonstrations of community service programs
. together with a focue on the people who are affected by or
L 1nvolved in these issues. While initially the concept was
to demonstrate a Council project.such as tie drug education'
prdgram; it 1ate; pgcame apparent that ¢the: "Between Us" pfogram‘

éould be a vehicle for exploring social problems from a broader

|
v |
" - .

communitysgspect and that, as in other areas,.Cbﬁncil could i

A

play the iole of free agent or catalyst in bringing together

people apa institutions with common concerns.

4 1

2. Specific Obiectives ' ’ '

The overall objectives of telecasting all eighteen
programs described were:
a) to present actual projects taking place in the
communi ty in ghger to make people aware of their exietence,-
b) to 3%esent resource people from the community 80
that people would know-whom to contact in'case of need;
. ¢) to familiarize the,population with thg\aims and

programs of various community agencies;
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' d) to give various factions in the community &
chance to ai /theh‘ views on a variety of topicé; | R

7
//‘e’) 0 open up -ne'w avenues for discussion?
f) to present programming which might appeal to &

small grbup‘ of people usually overlooked in nLlass ;a)udience
] . .

transmittig&kff ‘

o

3. Publicit
It is the author's opinion that publicity playg a

large part in the success of any undertaking directed ‘at the
public. No matte: how good your televisgion series is, it
cannot .be appreciated if no one. sees it, and how can anyone
see it if they do not know about it? It was decided, there-
1fore,‘ to spend all available fundg on publicity in order to

advertise the series as much as possible. ' . e

The complete list of all 'typés of publicity used can
. be itemized as follows: '
.a) All programé were listed on the television page of '

"the local.newspapers.

b) -All propams were described in the paid announce-
ment of Cable T.V. in the Montreal Star. ' !
¢) The first programs were publicized in the column .

"General Interest".

d). The drug education series was publicisged '6y' laz.'ge‘_,

colored posters distributed in and. displayed by schools, youth.

organizations, shopping centre stores, etc.

I



'service‘organizations, and’ 1‘:he senior citizen aaséciation in

" the school. . ' - , o

.pamphlet (475). (It ie this pamphlet which we refer to in

v | 26.

3
a

e) The Senior Citizen series was publicized by means

of a mimeographed notice distributed to ayna‘gog;xea, churches,

«
]

£) The Family Life series was publicized by means of
a pamphlet (Appendix F). This pamphlet was distributed to all .
the above groups (agencies, sohoéls, churches, etc.)., as well
. S

"as to all National Counc;l membere. A random gselection of

Il

householders in St. Laurent and Hampstead were also sent the

our questlonnaire to ascerta.ln the effectiveness of this‘ form

of publiclty)

~

g) The New Morality, New Reality series was publicized
by a,' pamphlei; sent to all the agencies and people mentioned
in (f). . '

4 .

{

' An attempt was made, to obtaj a random sample list of
on refused our request.

viewers from Cable T.V. but 1’the sta
Unfortunately, the fact that we were sending pamphlets to

non-Cable users limited the effectiveness on our feedback

about the program "Between Us",\‘although the remainder of the

survey gave us valuable information. v - v

A Y
~

To achieve the objectivea, it is necessary for people -
to reoeive the- innovation or, in thia case, to watch the program .

"J.‘here have been many programs telecaat on community affaira or

educational material. ) However, not enough effort had been put
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into the publicity, evaluation ‘jdd feedback. Therefore, it .
wag decided by the Production Committee for the National
Council of Jewish Women to try various forms of’ publ;city,

. as well as to de a survey at the ex;d of the series, in order

.

10 ascertain whethier any of their programs were effective.

4. Evaluation end Feedback

it

At the outset it was established that the"ev?.luati,onr
of the success factor would be baged on the’ quality of the
message received by the viewer rather than the size of the
~audience attracted by tl;e program. - Thigs is an essential
difference Betweeh evaluating the suc"cess of educational and
c}ommeréiél television. .

Initially, an attempt was made to obtain feedback \ i
‘by ending each program with a request for commenta"whi,le a..
Post Office box number was flashed on the scx:een._ ' Althouéh

-several pegple phoned either the station, the National Council

offices, or persons personally connected with the program, to

say that they had er;joyed the program, only two letters were

received after thirteen showe. '

Since this series of television programs was underta.ken ’

by a voluntary community group, it was felt that it was essen—
tial to estab ish lines of feedback tU“aecertain the effective-

g nx

ness of the programa. If this particular type of community

programming was not achieving its obdactive, the entire concept
would need to be re-thought in terms of either changing format H

-




or content of" the"_oommunity telecasting, or perhaps choosing

a completely different- approach -toward community involvement. _ Lo
It was therefore decided to prepare. specifio measurement

vehicles to analyze response to the "Between Us" series. A

survey questionnaire and a feedbaok form were drawn Ap to* ‘
meet these ‘ends (Appendices A and c) L ‘ ,
.. \ . v ‘ 1 |
. <4 L . |
- - . © b ' - “ 4
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CHAPTER III

EVALUATION OBJECTIVES, PXQOEDURES AND DISCUSSION
A " , | » |
1. Objectives for the Survey Questionnaire .-
i a) To suxrwvey how many ‘people were watching the
show "Between Us". ‘
| b) To gauge public" acceptance of +the show "Betwe;m Us".
c) To ascertain how peoplé choose the programs that
- they watch and © measure the effect of various ‘types of pub=-
1icity on televiaion viewing. '
d) To_survey when would be +the best time to schedule
educational or community telecasting.
e) To find out what people feel the television me'dium

s.hm doing. S

_ '£) To measure the amount of support a community tele—
)’vision gtation could expect. ) i |
g) To inform, pecple that Cable T.V. had p-rogra.mning on
Channel 9 and also brings in Channel 33 on Channel 6.
h) To find out if peopl@‘k‘now about Cha:cm/el 6 and
%hannel 9,"whether\ .they ever watch 'gi.t and, if they do, what
as their opinion about the ‘prbgramming. ‘ '
" i) To find out how many people vwere teking the courses
&iven by Sir George Williams University over Cable T.V. dand to .

:rind out demographic information about th}em

.~ j) To gain information on vwhat le sure activities

o~

television viewing was replacing




" oV

lc) To plumb attitudes about educati”onal and communi. ty.
ffairs programming. ' - ¢

: 4 T
An Analyaie of this survey should help: : -

a) With planning new shows.for the aeriee "Between Us'",
/
b) With improving the forma‘t or inputs of the series ‘

"Between Us", -

¢c) To give us an ides of the audieiice we were eimi;‘g at.
d) In’ trying 'co iarrange topics that would inn:erest the :
‘audience ‘that has not been interested to date. ‘
| . e) If sufficient people were in'terested in a community
channel, lobby for a channei which reaches the entire popula-

~

tion and which is devoted to community affairs and education.:

2. Sampllng Procedures and Discussion.
o ) Concernlrg the. Survey Questionnaire

Sempling procedures were carried' out as follows:
) N

o ~,
[SIN

A. PrellminaLry Sampling:

A sample eurvey was drawn up and distributed to twenty-
five unselected members of the community. These participante
were then interviewed‘gonceming instructions and/or questions ,
_— ‘_wl:;ich Were unclear or ambiguous. As a result of this prelimi- .
;iazy» survey, several questions Qere cbfe:hged ad a revised
, aﬁ;'vey wasg prin'l;ed. , L oo

B ’I.‘he Mailout :

- A mailout sample wag_ made up of 350 niembers of NCJW

\ ~ and 175 ho\xaeholde in ' St. Laurent and Hampstead 24 a11 choaen S

. 24 Brom directory: St. Laurent every 193¢h
householc}, mpstead every 3sth household. o .




. weeks later they received the publicity for the sei‘ies "New , '_

. ,'a stamr?ed, self,d-addres/ed envelope in which to return the

'questionnaire. SevenAper cent J:efturneci the completed =

‘ the population. ‘l‘he final diatribution ie epown in -Table 1.

at random. Each household received a publicity flyer desori-

bing the series "The Challenge of Family Living Today". Four BN

Moralities,. New Realities",\ a copy of the qdestionnaire, and

-

questionnaire .

- C. Personal San;pling. ‘ - o L o

I

Questioz}naires were also distributed at public meetings,
universities, 8tores, and the Golden Age ‘gaeociatibn, in an ' ‘

attempt to cover all socio—economic and educational levels of . L

- . . . r Vs
: - ‘ - ) ' a i i ) . /,i

Table 1 ) . :
te - : . ‘e S

Distribution of - Survex 'Population

a

Source . o 4 Number . Percentage

Random sampling from mailout ] 39 - N 17.03m ; :
Community meetings - ‘ 43 . 18.77-
- University students ' - 44 o19.22 . .
NCJW members : 7. . °° 3188 - S
Golden Agers > . ' 304 T 13,70 R
Total '

. ., 229 . 100,00 @ *

& ' R ~

. , . ' , \,
" NN , \
- Gonclueions about the sampling experieneed in this study

may be summarizen as 'followé'

, 1) ‘The only time eg;mplmg can be accurately carried out
is’ when the person doin&the‘ aambling haa a means of meking Bure




)
_—

that all eedble in the sample will cooperate (e.g.'a teacher‘
can in81st that all her students participate in any activity
ghe de81res) When it is up to the 1ndiV1dual to choose wheth
people who like to participate. Therefore, it is’clrﬁually
impossible to @scertain accurately what the "silent majdfity"
is 4hinking. 1 ; \

o TJ“»-?T; 2) Women are more incllned to £i1€ out surveys than me
) - 3) People with’ low education and/or incomes tend to be

]"h__,,mp——v—ve¥y>euspicxous of*anything"th‘f‘mlghf‘inv&de their prlvacy.

4 J

. 4) The Senior Cltlzen ‘of low education needs a one-

1@ to-one relatlonship to flll in a questionnaire, even though
'~ * he or'ﬁEF has the necessary skllls to do it alone. ‘

| 5) People’ are very apathetic about returning things

by mail.’ | '

6) Any surveys whlch are not collected immediately

” o~ Q «
y
@:@e never returned.

/ K8 L

—\- 3. Objectives for the Feedback Form
~~~~¥l From Group Viewigg of Selected Tapes )
\\\ a) To detqrmine how useful a particular “tape was to

viewers and to what uses viewers felt this tape could be.put.
b) To elicitisuggestions as to how a particujar <tape

{  could be improved in content.

¢) To find out what part or parta of a tape viewers

particularly enjoyed-or found useful.
af \ . ?....\‘

?

er

' he or she will participate, the sample tends to be skewed toward

)

e

. (They drew llnes through all the demographic 1nformatlon questions)




»

d) To evaluate the overall: effectiveness of a
: °. : .

<

" particular. tape.
"e) To have viewers rate this tape on a scale from

!

/ poor to very good. K : f,f;' , E .

'4. Sampiing—Prooedures and Discussidn'ﬂoncerning .
the Feedback Form from GroupJViewing:of Selected Tapes o

The Natlonal Council of JeWIBh Women (Montreal Section)
dubbed thlrteen telecas;s of "BetWeen Us" onto half-inch
.videotape and made them available for cpmmunity use. Interested)
groups may usg these tapes for information and as a catalyst .

. for discussion.- ' | . .

The evalustion forms were fil in by members and.

e

leaders of these groups.

R a»‘ It was felt that these hand uritten reports would give

greater 1n31ght into the speciflc needs which "these tapes

2

could and would £i11. .~

Obtaining feedback on videotape shown to small groups -
'isind;‘an easy'task. The tapes are each one hour, which means
that more than one tape cehnot be viewed ét,a time, especialiy
1f a 1ively discussion follows. Often'the tapes were stopped
after the first segment because the discussion was erupting
even‘as_the tape continged. Prom the point of view of stimu-
laring thenconversation, this was a good result. From the
poﬁ%t’of view of evaluating the entire tape, it rajised problems.

Another difficulty is the procurement of playhback
L'Nequipment. One hour tapes cannot be played on port-a-psk

R

i
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\P v * ~

equipment which is lightweight and more easily available.. ] '
) ‘. -

The porto-a-pak takes only half-hour  reels. onsequently, ~L

when thd Montreal Catholic School Commission1arranged to see

-the tape that was produced in St. Richard's chool, the arrﬁnge-

&

!

vl

ments did not materialize due to fhe lack of equipment. Simi-
Tlarly, the Collier Maclgan Publishing Compa wgs’interesféd in
using one of the tapés for demonsiration p pdses but decidgd
against it after surveying the availability of playback equip-
ment. As videotape'becomes more popular‘ d equipgent becomes

cheaper, this will become less of a problem, but at ‘the moment

', 1t credates many difficulties.

Most of the evalugtion was carried out at conventions,
where the organizers used the tapes in a resource bank and
ensured .that the equipment was ayaiiable. btherwise tﬁe tapes
wgﬂk shown only on request.

| 'The fact that groups rgque§ted 8D cific éapes is, in’
itself; a positive evaluationysince this.alyeady pointed out
a need which these tapes can fﬁlfili; The tapes reqﬁested

most often dealt with sex education in the elementary schoois,

1

alternate 1ifesty1ee to marriage, drug education for elementary
school children,‘and communiecation iﬁ the family. .

It must be concluded thgt although the tapeé‘have been
given a miﬁimnm of . publicity, theTe has eéﬁ sufficient use of
the tapes S0 that the venture can be considered successful. -



CHAPTER IV o

. .
ANALYSIS OF THE FEEDBACK
ﬂ o ‘ﬁ ' ‘ T “.A 3
. " ? - <
1. Analysis of the Results Obtained
from the Survey Questionnaire

& "

Analysis of the results of-the survey follows the

outline of objectives (cf.29-30).
C X N e

(1) & (2): TO, SURVEY HOW MANY PEOPLE HAVE WATCHED THE SHOW

~

" BETWEEN US" AND TO GAUGE PUBLIC ACCEPTANCE OF IT.

Of the 229 peoélé surveyed, 84 (or 36.7%) had cable in
thgir homqsd(David Fergusen, President of Cable T.V., cited
approximately 40% with Cable in the city). Interested or

. M > .

highly motivated people could visit’a°neighboring’h6me'to

see a specific show on Cable. .

-~

. Table %

 Viewefs of the Television Show "Between Us"

S

Viewers . Non-Viewers Total

- . . ‘ ‘ 1
With cable . . 35 . 49 84 .

- - ‘ ‘\ v ’ . N |
Without Cable 12 . 133 - s
Total . .4 . 182 229

Ny . .
. R i . . : ; ; i “%
Six out of the twelve viewers who did not have Cable
vere members‘of‘ﬂCJw, the organization tﬁat’prgseqted thq\prograﬁ. .
Since these programs dealt with topics of concern to this organi-

_zétion, it would behéxpécted’that'they might have had a hiéhef

Y - L3

. . r L c b e
-7 oS ' oo Lt




'motivation than the general - population. Also; they: all
received’ the publicity flyer. |

Of the remaining six watchers that went out of their
.homes to watch this program, four were female, fﬁo were ﬁale.
Half of theﬁ‘had received the publicity flyer:\ The remaining
viewers might have read the outline in the newspaper, received‘
the publicity flyer, heard of the’ program by word of mouth, or -
may ﬁ?ve come upoﬂ the program accidentally. However they came
uppn,éhe program is immaterial. That they ataéed with it for
. an_hour; without benefit of commercials, is gratifying- con-
_éidering that the main showing was in\pgime timé (at 8:30 p.m.)
on ?huradays,'and compe ted. with .programs such ag'“Alias Smitﬂ

and Jones". ‘

- Table 3

©

Regular Viewers of the Television Show "ggtWeen Us"

['S

I

Number Pe;kentage
Regular Viewers - T3

Non—Regular‘Viewerg ‘18
Would Have Liked To 19
"Total 47

’ Ay

Considering that the technical qﬁality*/} the produce
* tion could in no way compe te with commercial broadcaating, it
is interesting\to note that of thoae peqple surveyad having




o . 37,

: . e

Ccable facilitiﬁil half of them had viewed this show fo;.at"
._ o i

- 'least ‘one hour, andralmost threé-qﬁargeré.of them would have

LS

liked to view it reguiarly.

o ’ ' ) c

' '.Table 4 : T
Viewers Who Found the “Betdégd Us“'sﬁow Inferestlné
— : - _
N ’ ﬁumber Pe%cgntagg
Interesting 42 89.#
Other = - - | .. _5 . ';949 ‘,
- Total , o | 47 - 100.0 ]
' | x2=29,13 df=l p <.001 .
Table 5
. “gbmogfaphic Bréakdown ofyviewegé by Education
- ey
- . High{{.n , Graduate
. Elementary Schoo Universigy, Studies -
watch Show ' e 7 a1
. (12.5%)  (14.3%) ' (46.8%) (26 .,4%) 1
‘rotal Survey - , E ' . ; L
Population 8.8% ?2;5% l 53.5% 15.2%
- x%=7,34442 df=3 P <.10 SR »

; . . ‘ o o /'/

', Fifty-nine per cent of~the viewers were housewives, — :
- . | ‘ . / (

although the. survVey population had 33%6% in that category. -

B ’ v

S
— _ o e



‘Watch Show 4 11 12 9 13

DR, ind N N

Table 6

pemographic Breakdown of Viewers by Age

T 15-25 . 26-35 @ 36-45 46-55 Over 55

‘ (8.2%) (22.4%) (24.6%)- (18.4%) (26.4%)
’ ) . N
Total Survey o ' .

Population o 27.1% 20.5% 16.5% '12.0% 23.9% e

) - 'x2s12,00140 ' df=4 p <.02

(3) TO ASCERTAIN HOW PEOPLE CHOOSE WHAT THEY WATCH AND TO

MEASURE THE EFFECT OF VARIOUS 'PYPES OF ’PUBLICI;I'Y ON

4

TELEVISION VIEWING.

Most people referred to ‘listing;i in chd’osing:; théir
television fare (Table 7). Both T.V. Guide and newspapers
provided some publicity for new shows but their main emphasis
waé on time.and Ehaﬁnelé of shows, and fifty-th;ee per cent

of the tot survey po'pulation' choseg their .programs in this

[T ° /
- e

. manner,
- ’ Table 7 ' : SR
) ‘M;etho‘da"of choosinLTelevision Programg .
\ B | ¢ | ” _)‘_,_,_‘_,.
Method of Choos'in§ ‘ Number : Percentage - e
'T.V'. Guide anci Newspaper - 124 - e I54.1 . “
Publicity - -« ¥ 37 ' 16.2
bersénal Recpmnendi}:ic;n, : © 25 ¢ o '10-;9 '
Other I o , A3 \'\\. ‘ h _1_@__:_3_ :
‘Total . 7 229 ~. .- 100.0°° o

' %x2=10§.70 df=3 p<-.001\\l:;\,

- ¢
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The "Between Us" series was listed in most Eﬂélieh

ewspap;rs as well as HEBDO. However, the ehpﬁ was merely
égiéted by name and did not contain descriptive information.
Commun;ty'television is not directed to mass audiences. In

this context, the'mosf'?hét.caﬁ“bé-hoped for is to attract -
‘Specialized audiences that ;;e integested in a sﬁecific topic.
Copsequéntly, unless the particular topic is publicized, the
éhances of attracting)a sizeable audience is minimal.

Or;gindlly, Cable .. had a paid announcement in the

Montreal Star every evening in)which each program was described:'

However, this was discontinued after a few months, and was

N
,féllowed by a paid announcement placed only in the weekend e
) . paper.. The "Between Us" series had a showing every Saturday ‘
af 5:30 p.m. so that fd} viewers of the Saturday transmission,
the listing was adequate, vht it left the Thursday evening‘ E LT
-transmission virtually unmentioned. ‘ W"”“;Wmumwﬂwmmwf;»~
- “mf@§9ppeg_p£pbleﬁmin ﬁhig;grea wasg fhat_waerror47_0£tenf~

— - o T ¢

the show was listed for the wrong time or topic. Since the.
‘series did not Q%ways appear weekly, newspapers often listed

the program and ih'did not appear, which might annoy potential

vieﬂers. Somé\segmenta wefe‘put~on~Qutﬂofﬂaeguengg,ﬂgnd‘yet LA
another time thé series was delayed in order to finish up a

hockey game.

|
) . \

Basically, the series depended on peréonai recommenda-

e o
tion, dial twirling and specialigzed publicity in attiracting its
. 4 : - = oo .
A ﬂ _ ' - 8




| ——specific show" | - 151, 65.9.

P

*". planned so that .it stood alone, .

40,

-t
k1

4 .

sting to note that approximately forty.

s

audience, It 'is intere

‘pér éqﬁt‘of the viéﬁgrs chose television viewing in this manner.
h‘ ) . It was for this ﬁjﬁsOn that(ﬁée opening of the show

was.especialiy wel; prepared, Anyone dial twirlihg or tﬁningﬁ

in for the first time might be attracted to the show and watch .

. 7 . ‘ .
for a while, before moving-on. .At this boint it was hoped that

the cohtent would keep them interested. » ‘ ——

. The fact th%t about tge—thirds of vie&ers Egné in for

a specific show is another positive factor.

. r\ ' * i Al
" ' . Table 8 . : 2)

e - Methods of watching Television
. . P ‘ )

“

y Number Percentage - e

Continuously . - .6 .+ 2.6

TN 1}

> »

Other : _72  3l.5 .
Total N 229 100.0

.

LY

x2=138,09 df=2 p<.001
Althpugh the "Between Us; show apéeared'fairly regu-"
larly, it did not ‘run continuougly.  Usually, tﬁgee or four— =
pfograpb might deal with the same topic, but there were single
- shows such as the one on schogls for children with Leafning

3 . ‘ .
Disabilities (cf.p.9l1) ‘and even within a group, each program was '

&
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" of the ninety-sevén people who reeeivesi«(the flﬂ(er.were members . -

. : D ' 41.

] ‘Out of the total sample of 229, ninety-seven had

-

~Q

recerved the flyer and 54.6% were favorably mflué&f (Table 9).

LA
“ P

Unfortunately, there were no studies that the author gould find.

against which to compare these findings. It had been decided’
that a favorable response from at least 25 per cent would be
necessary for this form of publiclty to be repeated (Consequently

,’ "3
the results definitely merited continuation of the flyer,

B Table 9

Influence of the Publicity Flyer (Appendix F)

N

/'\ “Nﬁmbér } éercentage
.Fa\{orably_ influenced 53 ° " . 55.2
t:ot Favorably Influenced . 44 | - 5&_,_8_
Total ' | 97 -+ 100.0°

x2=,84 df=l  N.S.D, i

Of those influencecs to watch, ‘thirty had cable and

ten did no‘t. .

It should be noted, however, that seventy-three out -

i
v

‘ . ' v .
of ‘NCJW Even though no person directly imr‘olved in the pro-’

ductlon or planning of the program participated in the survey,

who appeared on, or prepared the producttj.on_, aince, all programs ”

used volunteers who were interested in community television.

’ n . - R
. . .
. -
v E
‘e LY . ‘ v »
’ s
. !

:
‘ :
r - ¥

’

it was possible that -some of the viewers had personal friends ©e
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(4) TO SURVEY WHEN WOULD BE THE BEST TIME TO

SCHEDULE EDUCAT IONAL OR COMMUNITY T ELEVIS ION,

Community‘Affairs could most easily be watched early
, and late evenings, that is, congruently with commercial
televi31on. ' : N ,

.{5) TO_FIND OUT'WHAT THE PEOPLE FELT THE

. -, W
TELEVISION MBDIUM SHOULD BE DOING. ' , : -

[N

Most ‘people felt thatlielevisi was a medium for bokh

]

. entertainment and information. Tabl 10 and 11 bear this out.
Table 10
Viewers' Opinions on What Television Should be Doing
T Number . _ Percentage
MoQtly Information . 33 ' ' -10,3 o |
! Mostly Entertainment -6 . | 2.7 ' "
3 v , |
\ Both ' 195 . 87.0 . |
. . —— ’ . . S ——
Total . _ .. 224 V. 100.0°
x%=292.83 df=2 p<.00l
Table 11 . '
o . .

Type of Programs Preferred by Viewers

§ .

TYge oé Program ) L Number percentage -
Light :Enté:?:;I:ment' ‘ 94 . 51.6 e |
. Informative or Educational /— 3 .
, Programming ' - : 88 - 48.4
Total . . 1s2 - - 100.0
- )7 x<a0 g1 ms.D.
‘ f ) -y L
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43.

H

v

cumen-

. _ 1
In Table 11, Drama, Series, Movie , etc. would be con-
( \ . e 1 ! ? A .
sidered entertainment. News and Current Events and Do
i ’ ‘ .
taries would be educational or informatipnal. v
' ’ ' . '
y Table 12
. ' . Typé)of prodrams preferred by Viewers
o , . (Breakdown by Occupation)

Type of Show -

Wgrkégg Professi na}s

-

\ :
Housewives students

_ Light Entertainment 16 15 27 20
'Informative or o N ' . -
Educational Programming 19 20 : 29 10

L Total ° ' . 35, 35 \ . 56 35
: . x224,37619 @f=3 .N.S.D. " .
. N \ - - - ’ \
’ : - Table 13 .
‘ Type of Programs Preferred ﬁﬁ-viewers
R " (Bréeakdown by Educapi?n) ' : i
. “ — , > & ‘ A t ~
Type of Show Elem, High School Univ. Grad. Studies
Light Entertainment = 8 25 56 5
nformative or 4 : .
Educational Programm{ng 7 19 - . |4l 21
Total ° .18 - 44 97 26 ;
" y " 'x%=12.86677 4f=3 p<.0L |- ;
t \ '
». ~ . \ k B .‘Q
i ‘ [ : ""
? - - E ":: - s '
. "5 R ? . ; W " ’ “ m’, ‘
. . . i . . i' - i, o a :.' ‘;:‘
| . ! o § yt 3 . ' \ . “*\
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'”drive to and from work by car,

Table 14 '

-

Type of Programs Preferred by Viewers
’ (Breakdown by Age) P

o o | o

" Iype of Show o 15-25 - 26-35 36-45 46285 Over 55

. Light Entgr{:ainmeri{-. . 36 - AP 8 - 8 16

Ipformative or o . - -‘ ~, :

Educational Programming 17 14 . 2L 1l 24

Total - . _ 53 38 . 29 \;9 - 40
L x2=17,21794 daf=4 p <.0L \ -

o S ‘

In reviewing the demographic breadkown of television -

™ t

. M ‘ @ o .
preferénce by occupation, education and age” (Tables 12, 13, 14),

~

it is interesting to note.that y%unger‘pebple have a preférence

—

¢ A4

for Entertainment% -After age 35, information is preferred and

the pendulum swings toward entertéinment again after age 55. "

*More than half the sample considered that they -
h Y 3 .

watched the news regularly, with most of them watching . °

-

. R a ' -

. between four to six times per week. Only the 15-25 age group
"scored low, Obvioﬁsly, people are interested in fheqnews since

" we can probably assume that radio news, which is broadcast.

evgry'half hour, i tuned in a large part of the day by

houéewives"aé’ihey‘go aboyt their work, and by many men as they
T ° - - . , s % » - N N

[}

-
-

e . «




e : Table 15 . -

- T‘Tele\cision viewing of News Per .Week ). -

-

Times per Week = L_Number B Percentage = (
¢ ' ‘ 4 . < "
CLe T 2-3 - oL % T390 . 2€/.6 |
‘ = ’ . ._6 -." ' ) ¥ : ' . X .. . .r'xﬁ- |
10 '. :.. . ey, .4 L .' N A ?4- . 44 9 v ) R i
‘ K "1 ok more .- .82 28,5 - ]

rotal: . ., . g 165 . 4100.0
. L : o L ) y w\

- v . LT "Q “ B '

' Most people watched télevision‘t.‘lf to two hours each. B
y 13 - , > ' . . ". 2 i " “‘ -
s - . . ™ .
day switching channels.to’find an appropriate presentation.
’ " ' e : ' '
“Surprisingly, 16.6% stayed with ‘one c¢hannel rio matter what

>

A

the programm.ng. . Vieﬁers found it most: convem.ent to watch S L
- Y i \

. televlsion early and late eveni . .in pite pf the fact that '

N

. housewiveé?.made up 33.(6% of the 7a\ey pOpuLlatign, and myths

de

'abound of the housewlfe apend:.ng all day in ‘front of the T V. ; e

x

N l\ . ' + 1

(G)TOMEASURETﬁEAM)UNTOFSUPPORTA'l.' S

n @

commm:['mr TELEVISION s'rA'rron COULD EXPECT R -

. .
' N . os i

N .
. E:Lghty—one per cent consgderéd educational and community

. affaus pragrémming worthwhilﬁ. 73, 4% thought that this type of
‘ /
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3’ .
7 5 >

accessible to %he entire public (as opposed’to a Cable which
must be paid for). Some viewers specified that control should .
,lie with the community, not with the E@vernment.‘ )

. (7) TO_INFORM PEOPLE THAT CABLE T.V. HAS PROGRAMMING, a

ON_CHANNEL 9 AND BRINGS CHANNEL 33 ON CHANNEL 6.

. It must be assumed that anyone having recelved and

v

read the survey questionnaire had been informed.

N | .
(8)«T0 FIND OUT IF PEOPLE KNEW ABOUT CHANNELS 6 AND 9, e

WHETHER THEY EVER WATCHED IT AND, IF THEY DID,

WHAT THEIR OPINION WAS OF THE PROGRAMMING.. *

Of those sﬁfvéyed, 47.1% had watched the American a
‘Education Channel (33) which re&uired'special attachments,

such as a UHF adapter or a cable. Channel 33 was usually

N . .
documentarles. . -

o

l’

{

, < |
Ouf/g{\the 125 xiewers with Cable, 100 had watched

- Channel 9 (the channel produced 'by the Cable company itself).
Most of the viewers rated _the programmlng good.

‘ \

Most people did not realize that Channel 33 wag brought Ll

1n by Cable T:.V.; however, the reception on that channel tended
to be _very poor, so that it was douB}Eul that it would ‘be

“watched' in any case. People were more knowledgeable about

' Changel 9 transmisaions, but most admltted ﬁhat\they rarely




-~

L Perhaps this sui‘ve'ﬁhas encouraged them to tune in 'to .
commund ty affaira programming since they now know that it
"exiet and wha@it does. ’ ‘
(9) TOFIND OUT HOW MANY PEOPLE TOOK_THE COURSES
GIVQI; BY SIR GEORGE WILLIAMS UNIVERSITY OVER
’ CA.KLE T.V. AND TO DETERMINE DEMOGRAPHIC .
' COMPOSKITON OF VIEWERS.

-

Four people used the progré.m, or less:than two per

cent.
Y

' * - :
(10) TO .GAIN INFORMATION ON WHAT LEISURE ACTIVITIES

TELEVISION VIEWING IS REPLACING.

L
The majority of those surveyed would read if they had
- -\, f '

no T.V. (Table 16). Othey media and hobbies followed ag

second and third choices, respectively. R
Table 16
' . [3
\- Activities Tha t Would be Engaged In

If Tﬁere Were No T.V.

N

"_'_I_ne of Activitx S . Number  ° Percentage -
Reading . . © 28 7Y 65.1
,Other Media (Radio, Stereo, etc.) 23’ 12.2
Hobbies S 14 7.4’
' Sex - ' ' 9 4.7
' S»porté , T 3.8
.Games . 4 2.2
Outings - . 3 1.7
, Chores . -, K 3 1.7
Socialize _2 1.2
. Potal ™~ . 189

100.0

%#=585,71" df=8 p<.001




t?" 2. Analysis of the Results Obtained From the Feedback

" styles. ‘ ' ,

o parents who used the Family Life E ucafion tape to become fami-

' estedlln communication processes ound the tapes most use

.a,discaseipn group. On the other ﬁand, teachers who were\moét

48,

[—

Form From Group Viewing of Selected Tapes
#_- ’

In all cases where tapes had been introduced into gréup

discussion the response had beeﬁ 1ive1y and heated. The opinions
expressed on “the tape acteqias,a.catalyst and rarely did the |
tape end before the debate began. T e'tapes'demonstrated how
effectively such a medium coula be usged fo initiate and encou-
rage a dlscu831on of controversial igsues. Using the'ideas
presented in the program as a epring oard, the viewers explored
and shared their own reactions to these new alternative life-
! .

The responses on the evaluation form were diffieult to
summarize in terms of categories ang bercenteges because of the
form that the information took. Sizce the tapes were shown to

various types of groups, each group found different attributes

in the tape, dependent upon what was their: own need. For example, -

i
‘ .

liar with this type of program found the tape most useful for

demonstration purposes. Family Life Educators who were ‘nter—

'

. in terms of illustrating various styles of leadership within

nervous about teaching Sex Education were most iﬁpressed by i g

" the relaxed atmosphere that was ‘evident in the tapes on.Sex

Education. Sexologists were ifdt rested :i.n the questions that |
children ask, and group leaders were delighted with the discuesion

1

which the tapes generated.
/ '




Consequently, it would be best merely to list the various uses

to_which the tapes could'ne put, as summarized from the evalua-
_tion forms:
‘1)\In what wq%ﬁcouid this tape be ugeful? )
:> “" i) For demonstration purposes.
ii) To stinulate discussion.- - y
j'iii)'To $i11 confidence in ﬁersone planning to '
| undertake similar programs. e
iv) To model alternate methods of behavior. | =

. " v) To develop a tolerance of a diversity of o

)

at}ituaes andlqpinions. )
vi) [T open the communication lines between differemd
‘ generation members that mighx view the tape -
together (as in a broadcast where members of a
) f + fam¥ly view programs°together)
Vil) To‘illustrate different styles of leadership.
2) Jn what way could the content of the tape be improved9
) i) Make sqre no one person‘monOpolizes,a group
discuseion. S ,;
ii) More’ care should be taken in the ‘selection of
s v participants. '
111) MAle opinion was frequently underurepresented.
iv) Tapes should Le. ahster and more diverse.

'v)- Not enough actioy, too much discneaion.




o
. v

G 3) What are the strong point&.of this’ tape? (All this material
is pertaining to the tape on ‘Sex Education in the elementary
gradés)

I 1) Tape is spontaneous, real. ' ‘

B ii) The comfort level of both teachers and‘pupils
dlscussing sex was impressive. ; '

111) Viewers marvelled at the knowledge“displayed 2;

v pupils. s / -

iv) The tape identified children 8 concerns foften .
1t is helpful to step back and view a situation
o to'reglly be aware of';hat is going on).

"v) The tape did a good job of selling the program.

{ As further. feedback of the vglﬁé'of these tapes, the
Vaﬁ;er Instituté of the Family considered sdocking these -tapes
in their resource bank and in so doing, would spread. the ser-

.

vice whlch the NCJW had initiated.

h
-
-«




. MMAPTER V

CONCLUSIONS, DISCUSSION AND SUGGESTIONS . °
FOR FUTURE PRODUCTION AND EVALUATION

~

f Pri9r to preseﬂting the general conclusions, it is’
useful to review briefly the methodology and objectives of
tﬁe feedback instruments. (1) The Queétionna;re'Surféy,was
deéigﬁed specifically to gauge public acbeptance of the show

4
"Betﬁéeh.Uq" aﬁd, generélly,‘to gathqudata concerning:

‘(a) media accessibility; (b) viewer nabits and preferences;

and (c) viewer attitudes toward community and educational
television. (2) The Feedback Evaluation Form was an addi-

v o

tional measure taken to evaluate reaction to spécific programs-
.dealingsyith various community issues. Tﬂzé information has
feen very useful to the author as a producer of community
television programs in pianning future productions and fesearch.

Any “conclusions which may be drawn from this study

a¥e subject to the time and population sampled. It can be

assumed that-the sample is representative since the telecasts

were received, for the most part, in middlp class areas and

the, programming is specifically . directed to that group..
Based on the results established in Chapter III, the
following conclusions:ﬁay'be forwarded goncerning the evalua-

tiﬁg instruments. ‘Thg,Suivéy Quéstionnaire was' a useful tool

in probing viewing habits such as - how programs are dhogen,

what programs are preferred -and when programs should be

- T .

A‘{.‘(
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scheduled. However, to gauge the impact of & specific presens

{ . .
tation, it is necessary to do in-depth surveys of those who

have seen the show., Although the viewing of a ‘tape in a

small group is difficult to arrange, it is/’ by far, the best
. way to evaluate a program. All the gathered data haofgiven

'ué*some angwers-to important questions that must be posed by .

anyone contemplating continuing in the field of Community

AN

Telev131on. ' ' ' SN
1\3\ -

A) IS COMMUNITY TELEVISION WORTHWHILE? -

Although television has become a prime source ' of

entertainment, the surv results find a large percentage

1

of the viewers interested in programming of an fnformative '

or educational nature. However, should any eontroversial

issues be raised, the chance to discuss them is lost since

continuous telecdsting does not allow time for thought.and -

.analysis. . T - - ce .

In this context, community television, or perhaps

mlnority teléVm\lon, that does not cater Yo a mass audience, '

is best suited to programs of a controversial nature.. Most

"people tune in for a'specific‘sngw and rarcly watch the next

one. This leaves them a few minutes to think about the issues

raised and perhaps- they might be’ deterred from immediately
tuning in to another one-way communication.

-
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B) HOW ACCEPTABELE IS COMMUNITY TELEVISION AT PRESENT ,

IN TERMS OF TECHNICAL QUALITY AND PROGRAMMING?

. The potential of community television is great -
however, the quality works against it. In spite.of'the fact
that Pierre Junegu says he does not expect the same slickness
from local community broahcasts as from highly financed commer-
cial shows, the surveyed viewers do. Fuzzy focus,'}oor camera
work and fluctuating color is very upsetting. Also, watching
for even oﬁe-half qour while a few people discuss a subject
is very dull.  Great expertlse or experience does not make
one a good speaker or personality for television. The ability
to reiate to,the concerns of the viewer ié a fardgreater )
requisite. ‘ ‘ o

. Analysis of the feedback sugéests that‘pfogramming
would pe greatly‘enhancéd bx‘the.use of portable teleyising
equipment. The situgtion comes across as real. Peobfziare
most curious about entefing ;ﬁtO'other people's lives. We
have made the assumption that a 1argevpa;t of the appeal of
. our sex education film rests on the fact that it waa' shot

"on location.

C) 'H‘0W~ EFFECTIVE IS ADVER;I'ISING? _

All the feedbackﬂhas pointed out the value of advér—
t181ng. Both the viewers who tuned in %o edﬁcatidnal télé-
vision transmissions. when “something apecial was advertised”

and the great number of those who were Minfluenced %o watch"
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. . p ) _
by our”flyers reaffirmed our resofution to give as <;lide

) publicity as possible to each of yur presentations.
g

D) AFTER TRANSMISSION, ARE THERE 'OTHER WAYS
IN WHICH A PROGRAM CAN BE USED?

Due to the effective response 130 the tapes when .
‘viewed by small groups, the NCJW will maintain a lending
library of the "Between Us" tapes which will be available
to the community at large.\ This will ensure that maximum
benefit will be derived from eaéh tape as well as enlarge

the po tentlal audlence .
A

L4

E) WHAT CHANGES HAVE Ai:READY BEEN INSTITUTED
IN VIEW OF THE FEEDBACK RECEIVED?

The "Between U’Vﬁ series in 1ts second season has made ) |
many\ changes based on the feedback receivéd. The program hasg ‘ |
produced a series of twelve shows of half-hour duration. Even
our especially interested; volunteers had difficu]tty in concen-
trating on a topic*for-a full h'ofzr‘\ Therefore, v;e could noo‘c,
hope that a television viewer lwould do better. It was also
realized that a full hour program often interfered with other .
favorite shows. One half Eour is easier to fit into a, crowded ’
schedule.. ‘ '

All our shows &re now having fifteen minutes as a'
maximum segment without a break. When Jhe bontent does not *
naturally lend - itaeél.f to ga division into two parts, the session

is .interrdpted by a graphic and music commercial. In the ca,ae
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of the Family Planning series, a commercial advertising the

location and telephoné number of the Pamily Planning Asso-
‘ . « R s . "

" ciation wasg-used.

e The Family Planning series has four programs in
.French and .four in English. This way we hope .that the con—
cept. of communlty television will have a wider impact on
the comnxuniw. Should the French programs be successful,
they can be, used in many of the rural areas for Cable tra
‘missn.ons. They will also be more useful to Nati)\onal Cable-
vision, since most of their subscribers are French. In onr "~
sur\}ey, thirty~-five per-cent of the participants watched
French televis:.on, although they were mainly English-speaking.
For them, tuning in to both French axgi English telecasts on
the same subject mighi: give them an insight into how the
different cultures view the same issues-.“ .

Technically, it has been impossible to ignprmie the e T
situation at Cable T.V. One caméra hag been "out ofdoi"fier" .
sinee the Spring, and the portable equipment has been stolen. .
Should we plan on outside televising, we have the use of their
technician but we ‘must find jour own equipment. The staff at '
Cable has fluctuated a great deal and ‘the emall core that
remain seem ovemprked,'_in terms of long hours and mult‘iple .0

responsibilities.

K . [N , . .
-~
‘ . .
. . ® <
. .
t
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F) WHAT REACTIONS HAVE THERE BEEN WITHIN THE COMMUNITY
- WHICH WOULD INDICATE THA® THE SERIES WAS. EFFECTIVE"

1) The Golden Age Association, the group with ‘whem
we worked in our "Older People are People" series, went on
to initlate their own weekly television show on Cable I.V. S
entitled "Prime Tlme".‘ This would - ‘seem to 1ndicate that |
the original series was considered an effective way in which .
%o °commzn cate their attit\ides and concerns to tge communi ty.
\; The Mental Hyglene Institute, with whom we colla-

'borated in the "Challenge of Famlly Living Today" series are

$
planning another series’ entirely on their own.

3) The Pamily P‘lannlng Association contacted the NCJW -

to help them plan and produce a series after viewing our
"

‘shows on "New Moralities, New Realities'.

4) NCJW groups outside Montreal have initiated Coxmnu-

,nlty Television Programs in their own cities after viewing

gome oOf \Qur tapes.

. 1

5) Segments of the tapes have been ‘used very/uccess-'
fully "to stimulate discusslon groups. -

" 6) ‘Several groups have made copies of the tapee for

their own-use.

-

G) WHAT OTHER EXPERIENCES HA.VE BEEN
USEFUL FOR EVALUATION PURPos\Esv ‘

~

Experimentation has been doge with taping guest speakers
at conventions to be used as 1nserte for community programs. .

"To date this.has not been successful. The speakers are usually -

i 9,

rJ
.
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geared to a large audience and the feeling of being spoken to

directly, is lost. Secondly, much of the material-is irrelevant

to the topﬁc and editing .is very complicated. Thirdly, the
1igt?ting facilities ere rarely adequate, so that auxiliary ~
'lighting must- ble supplied and this irritates the ‘au,dience.
Perhaps worst of all, an unvarying picture of a- spepker giv:.ng
a lecture is even more boring than a discuseion in the gtudio.
If the speake:c is from out of town, an interview, done espec¢ially

o

for a telecast, is. the best vehicle and if the v:.ewer is a local

-

4

- ,meiftioned that our television series used many eminent persons

in the comm;mity and rarely did anyone who .was approached
refuse to come, even though 'l:elev1slng is very time—consuming 4
" and complicates their schedule. We have had guests who .have
flown in from Toronto and Newhaven and who have been very
cooperatlve about doing so. Permission has been granted to .

use some commercial movies and,. altogether, the cooperation

.
. i

v

recelved from the community has been gratify:.ng. Originally,:
“ one of the mandatee of the NCJW wasg to enable cormnunity groups
'\to learn how. to gain access to the broadcast media and help -
" them with their productions, so that they could continue on:
their own. In this coxite:ét, a manual has been px:er;ared fore
National@(louneil"members across Capada, on how to start their

own dommunj:ty television oductio,ﬁa and is hoped that

_these ventures will be suetessful.

oo

resident, he or she caq be invited to the studio. It should be




. could not, be used. , _ : - o’

L - .- .

H) WHAT ARE JUTURE PLANS' FOR_PROGRAMMING AND

EVALUATION IN.VIEW-OF THE ENTIRE EXPERIENCE"

. <« In reviewing the experience in Cab}e broadcasting, it
seems that there are sevenel ingredients which are necessary Y
to make comnnnity,teIevieion'effeqtive.’ ) o ¢

1) Issues must be topical. Since all television showa‘
wefeatapedtthree weeks in;adyance, nany'day to day issues

ALY
\

2) The viewing community must become part of the show
or-at least have a vested 1nterest in i%. ; ‘ h
o 3) There should be social action groups formed that

‘ cantcarny on with suggestion@ aris1ng ‘out of the prog;am.

4) The show should be as'fast—moving as possible.

ad

. Keeping these suggestions in mind, the NCJW has planned
a final series which is attempting %o combine the virtues of
- both public transmission and private viewing. A topio will be{
* chosen and four guest speakers will~ be 1nvited to comment. ; ‘
The show w111 include an audience and will be televised live, -
. People w111 be encouraged to telephone queetions or comments‘n o
to the ‘guests. The audience will also be encouraged teﬁgsk ’
“questions. All 1nterviews and comments’ will be handled by an
interviewer who is familiar with the topic.under diecussion.‘
s The telephone aspect of this show promises to be very °

‘exciting, since it is to ‘be televised live, and this would o

‘- allow the community to partioipate directly. 1 ‘ F'g&

L .
]




. In addl‘f:ion, the NCJW plans to p.rrange for %heiy» twelve

I ) study groups +t0 view this show in ﬁrlvate homes. One mem‘be& o:f. )
each‘.study group would be in the studio audiencc;. Thls would
give each group an added interest POP watching. Each study . . f@

\group woﬁld be encouraged to continue the dlscussion after the
v:Lew:ung 1s‘over. One member of each study group would be
gp?ointed "regorder" to give ‘feedback. 1nformatlon ang@ each °
viewer w111 £i11 in a questlonnalre,. Suggestions for actlon
Wol ld probafbly b? part of some of the discussmn during the |

shaw and all mtemested parties could contact approprlate

‘ age cies through the NCJh’wfflce exchange. The NCJW telephone ’

2

J

h&nb T would be fxlashed at quarter~hour 1ntervals as breaks

. in the prbgram.

g .8 X .
:/. »
. 4; Shon’ld»gthis serles be sudcessful, J.t would remalrg as.

-"ST ¢

& model for the discussion of community affairs problems. It -
J- . ) - ’ . .
would oth stimﬁlate and incorporate social action” and could
" be carried out’ by any 1nteresteﬁ groups in the community. -In’’

short, i would be communlty televis:,on in action.




' APPENDIX.A

0

. THE SURJEY QUESTIONNAIRE FORM .

+

wrt o aa
i, 2T

A




'.At what time is .it most convenle‘nt' fdr you to watch TV?

8.

’ NATIONA!; COUNCIL EVALUATION SURVEY. -
‘PLEASE RETURN BY APRIL
1.

.
/
.

4

) T, g

What kinds of prog ms do.you. prefer on TV? ~ .' P
— Talk shows* __Drama News and Current Events Serials"
—Documentaries Spor}rs Events ___Other (specifyT.......

....'...""......’Il..’.........

@, (number in order of preference) T
Do you watch the news reguilarly" o o

~_Yes —No __VWhenever I can. o o
How many t}mee per week? ’ :

4.

How do you choose what you wa‘tch? o e \
_.Dial. Twirling "__ TV Guide.. Publlcity ; S
_.Pereonal recommendation . OtheYt (specify) ceesvessscesnccs

N .O0.0.....0.....'...0.0.‘.'."‘
How many/ hours of TV do you usually watch -
pey week day? ..., T
e perlwee}cend day? .\..4. '; o R - ’

s

Do you switch channels often or do you tend to stay with one.
". channel? :

—Switch __One Channel ___Both. 1'“ o

2. Mornings __.Afternoons __Early Evenfngs ..
— Late evellings _._Weekends A . } T

Do you ivatch v contmuously or do you just tun* in for a
specific program‘?
Continuously __Specific show ___ A little of each.

I3

Do you fmd yourself watching p,rograms “that others in the .
group prefer but that you would- not have chosen? X o
— Sometimes _ Never often — Set T

a

What activities nould you engage :Ln ir yo had no TV?

oooooooopo-poooooooocoo-choo‘u-‘ooooo‘oooooqooco
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17.

2 T

18,

| W-}(at "type of program

 Dig you f£ind'it inteigsting?

‘Have you even watched Ch

IF NO -~ OMIT NUMBE 11, 12.

How often do you watch 'hannel 337 , ' - -

—VWhen something spec¢ial is advertiéed
— Seldom Regularl

ve. you ‘'watched on Channel 33?

~Drama ___Documentary __ Community Affairs
—.Interviews Educational Instruction”
Other (BDECify) o-..ooooooc,.ooo‘pocbcoouoceeooo.-
" Have you a television cable? —Yes __No
If Yes, whlch~ one? ~__ Cable TV __Qableyi‘sionc
: W .
P -

Do you know that you jcan get Ch_annel 33 on Channel 6

with your Cable Yes '__No
Have you ever ,évatch d Char;lnel‘g‘? —Yes —No
IF NO, OMIT NUMBERS 16, 17, 18,

19, 200 - e

What is your opinion of the types of programs presented
on Channel 9

. Very Good q ood _. Fair __Poor — Mo opinion

Are you a user of the courses given by Sir George Williams
" University over Cable TV’? —Yes .._.No : .

PPV , 3

Have you ever watched the show "Between Us"? Yes -

IF NO OMIT NUMBERS 19.\ 20, 21.

\ T~

—Yes __No __No opinion
Did you watch it regularly
—Yes _._No -__¥ould have liked to Hdv many timeg?

If not, wtly not? O.ca.CO0.0'OO..U.OO..OOOO..oo..‘no..'
. r

3

LN . S
el 33? (The American Educational
Channel). _. Yes ___|No . ' . ,

2




21.

22.

"éj.

24.

* 25,

27T.

o /H 28.

' 29.

‘ P

,

.In what way did this publicity affect you?

. 62.
f {
What(Qopics would you like to see explored on thia program?

'.......‘...............Q.‘........l.................,
« H

Have you received the advertisement for the series on

"Between Us" ~ "The Challenges of Family Living Today -

or, "New Moralities, New Realities"?
-—Yes _._ No ) .

IF NO, OMIT NUMBER 23.

13

w— It influenced me to watch. ored it.- ’
— It irritated me. __Other (epecify%n '

. .
.I......-..‘.'.........'l...‘............,..............

& N W
[T -

LA BE AL B BN B BRI N B AN BN N N )

Does advertlslng influence you to watch a certain TV show
or series?. .
— Often . __ Sometimes __ Never 2

P

&

o

Channel 9 presents educational and community affairs
programs only. Do you think this kind of programming
*is worthwhile? - __Yes __No __ No oplnlon °

3 e
Do you think a ohannel“for’edﬁcatio‘al and - communlty affalrs
. programs only should be sponsored by the government so.
that everyone should be able to watch it? .__ Yes No
No oplnlon. coments '...CI'.I..'..I........Q.......

.”..'.‘..............'..Q..‘.........‘...............’/._-'

-
z

Do you-think that TV should inform ag well as entertain?:
Mostly 1nfoxmr—m——Mostlx_entertain — Both

~

_At.what time could you wa téh communi ty- affairs pt/grejﬁﬁh

s mOBt COnvenlentlyo 0.0.0.00-.0.0...0..000..
: L

What is your first language° cececcscsccsicriosionns

@

\‘““;'{0- 4 What 7Othelr‘ languageSdO‘you Bpeak? ’o‘oooo‘;{n o_oocoooo:o‘o oioéooc’oo

o "
-
Y

P .".‘r 4 . ’ L ,‘ ' L. - -
31. jpo you:watch both English and French TV? cececresresnssoaneds

i<
|




- - , ”* __‘ﬁp.- M
) . A . ‘ N
" 32, Which of these age groupings do you come under? S
) o 15—25 ¢ 26<35 36-45 . 46-55 over 55
. | . ) - ) 1 ) ) - ) y N N '.‘
v« 33. Sex: - Male 'Female . ' P L

", 34. VWhich of these is the last school you attended?

) oo -, Elementary High School. University
' . % Graduate Studles ’ ‘ :

.35 Into which, of these income. brackets. would your family’fall? -,
T N Under 4,000 $4,000-6,000 55 001-8,000
L . ‘ S - $8, 001,10 000 810 001-12, 000 ‘over $1g Qoon

L

360’ Occupation 'l-;000.001..0-..!,.‘."bcooocoooido—;oanoo:ooo‘.ﬂ‘.v‘.oocitoo

2, ‘ 37."Which of these positions do- you hold’ in your household?
S . arent Husband oy Wife, ° Child' " Grandparent . -
! ) - ther (Specj.fV) oo'oooq.'ooo.-.0..00.0000000..0....0 .-
i Amédditioml coments ".}...,.......-,.‘.".........é.....’....."". -
[} . Lo , . . ... . , [ - . . .
\‘ N .
. ) o . oS
} L - y I K\ -~ . -
e S - ,
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Columns 1-3 Identification Number -

RESULTS .

:
\]

Column.4., What kinds of programs dd you prefer on TV? (1)
lst Preference
/- L o ,
O. ..Not applicable. - 5
1. Talk shows - .. 42
- 2. Drama and Serials : T4 - - S ,
. 3. News and Current Events 48 .. TTT—
- 4. Movies | y N 4 '
5. Documentaries’ = 40-
‘ i . Sports Events -, 12
Z 7. Comedy . * 2 - :
8. Music and Variety shows 2
9. Cartoons -
{ Column 5.  What kinds of programs do you prefer on TY? . e
. 2nd Preference | o . :
A . , N [y
- 0. . Not. applicable o 42 :
1. -Talk shows . o .15 '
- 2. Drama T 49 S P g
3. News and Current EVents 58 S
- ¢ ‘4. Movies . o T
‘* 5. Documentgries ' . 44
6. Sports Events’ 10 .
7. Comedy ‘ 3
v 8. Music and: Variety shows 1
9. ,Cartoons ' . ‘ -
Column' 6. What ‘kinds ‘of programs ‘do you prefer on TV°
j_g Preference : oo . \
. 0. Not applicable . '86 . ,
. 1. Talk shows T , 15 . o e
- 2. Dramd - . ‘ 26 Y B
. - 3, Newg and’Current Events 41" - :
. 4. Serials , 5 T
L 5. Documentaries . 36 . i )
, 6.  Sports Events . * - | Y13 Yo o
s T.- Comedy v.' 1 . ) . »

> 8., Music and Variety ahows s 5
a ,90& CartOOl‘lB - 1
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c°1umn ,,7:0. '

‘. Golumn 8.

" . 0. Not appllcable " 29

o

.

Do you watch the news regularly” (2)

0. Not applicable i e 15
. Yes . . 103
2. NO . ‘ 39

3 Whenevep I can

Do you watch the news regularly? o
(How many times per week? , |

0. Not applicable . 64

1e 2 =3 ‘ . 38
75 .
52

"

How do you choose what  you watch? (3)

~

0, Not appllcable SR T ,
1. - Dial twirling - 31 .

2. TV Guide . . , 9; Lo
3. Publicity L .37 -

4. - Personak=Feddmmendation 25

5. Newspaper S 27

6. Trial and error L 2

~
é , &

7'0 “Other [ ’ - 3

g How many hours of TV do you usually w&tch -

per weekday9 (4)

"n
L]

1. Up to an hour . 69 .
;2. More than one. hour )
., up to 2 hours - ‘ 3‘76
-3.. More than two hours , . co

up to 3 hours e © 36

4. More than 3 hours .29 -

How many hdurs of TV do you uaually watch -

per weekend day?

. |

0. Not applicable @ 25
1. Up to an hour . 53
2. More. than one hour N

, .up to 2 hours A '
117+ 3, Moré than two hours “ L
. up %0 3 hours. ' ~ .

4. More than 3 hours -~ ~ -~ 41.

vf




- . " 66,

-

Coluﬁh,ls.

-

Column 16.

' Do you watch v continuouely or. do you Just tune

. Column 12. Do you switch charnels often or do you tend to
. . stay W1th one channel? (5)
’ . . .
0. « th appligable . g 3 . a
1. .Switch ° v 8t , -
- 2. One channel 38 S '
3. Both o7 - o .
Column 13. ‘At what time is it mos%t convenient for you, to ’
: : watgh TV? (6)
.1st Preference - ' .
ot -applicable Co T2
[ d ~——Mornings - , — 4= -
: 2. Afternoons ' 115
. . 3., Early Evenings " © 104
-4, Late Evenings " 94
5. Weekends . o 14
Colunin 14. At what time is it moet convenient for you to; :

watech TV? ‘ Lo
ond Preference . ' ’ '

.- . : ‘ e .
‘0. " Not applicable e 13T ) Y
1. Mormings « -, C 2 .. ’
2.  Aftermoons . - - - 1 . o
3. . Early Evenings .. 11 : . ;
4. Late Evenings: . .33 o
P

5. Weekends , . 45

-

in for a specific program?. (7)

L3

0. .Not appllcable . - 3 . - L
1, Continuously .~ 6 .. LT
2. Spécific show 151 : _ o
3. A little: of ,each S 69 Lo
. < . g k L

Do ‘you find yourself watehing programe that othere K

'in “the group prefer but that you would not have

chosen? (8)

0. Not applieable ¢ - 14 . T

1. Sometimes . oo 9T s .
2. Never, o o, 39, ; ' C N
3. Often S T Coe T e
4. Seldom - . . S 65 . - }f""fdz“ig

.("l
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67,

Column 17: What activities would you engage in if you had 00

- R V2 (9)
| : 1st Preference v )
0. ot 'pplicable E 40 .
1. Ygee y ©124
2. Other media, (radlo,tapes, :
stereo, etc.) 23

3+ - Crafts (sewing,knitting
' hobbies,embroidery,etc5 1

4
! 3 . . Games B 4
: . 5. Sports , : T -
T . 6. Socialize- T2
' "~ .. 7., Go out (theatre outings) 3 o
: 8. | sex. | 9
ok 9..' Chores 3
. Column 18. What activities wou1d~you engage in if ‘you had no
' . Tv? .
h - 2nd Preference | / (‘.
) L é).,' Not applicable 155 v ’
‘ t 1. Read - 19 ‘
) 2. Other Media . v 60
. "3, Crafts and hobbies . = .~ 25 B
‘4. Games , . !
S - - 5. Sports 4 e 0
s <" ..+ '6.. Socialize . v - 12 '
- . f. Outings “ 3 ¢
“ ! \ 8. ) Sex‘ * . i L —-—‘\ ’
9. Chores . N - -
A‘ s . ‘ - . ’ B [ ) - ¢ - . A
,éolumn 19." . Have yeu ever watched Channel 33? (The American
. . " vEducational Channel) (10) )
U ‘. .0. Not applicable - 5 ’
o s ' R 91 . YeS . , ‘108 . f
S 2 Moo - ’”6 .A} |
~©. . Column 20.  How often do you watch Channel 357 ( 1)
L - ' 0. Not applicable. 7
. ~ 1.. ¥When something special _
o e e ‘is advertiaed ‘
__X L - 2. Seldom - .
) . . . ce % ", ’3.. Regularw ! /\ ot . a
’ e ! : l ,“. - . ' n’ S . .‘; 3 R ) R ‘
. ‘ | ) ‘5~ | 'a ¢ PN ' A . ." -’
SR TR i Lo N NEPS h ﬁ‘a,ﬁ.a: AN
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Qolum,21.

. - ) ,: 5.
s N1

-8.

. Column 23.

-

Preference

Not appllcable L 126

Interviews . 5
~Social Issues . 1
Other ) " o 1
The arts . ) o .

Channel 337 o
S - . érd Prefe'rﬂ e - -

Y

‘. ,' ! .. o’
: IR

w oA v 2,
Y Cl,“ j S 3.
o o

6.

Not appllcable Doty 1987
Drama C 1
Documentary” 1

Community Affairs -

ocial Issues -
Otlier / :

..~ The grte

7
Educational metructio& ,~_1..7 )
. 3 . 4 )

1

What 1; y pe of prog,ram have you watched on ’
C nel 33?7 (12) - N

.\/.

-

. . O.
- ) | 1. Drama N .41
- . v 2. Doguméntary : "31
. 3+ {Community Affairs .9
- .. . &4, ‘Educational instruction 11
T . o 5. Interviews g . 5.
S . 6. Social issues . 1
o 7. Other -1
: 8. !The Karts. (music, art) 4
" Column .22, ° - What type of- pnogram have you watched on
C - Channel 33" :
" 2nd Preference .
Cte LT T 0. Not applicable o169
1. Drama . L2
, 2. ( Documentary .. 24
T e © 3. “Qommunity Affairs ‘ 14
) —, 4. Educational instruction . 13

What type bf program have you watchéd on




¢

7
-

Column.°28‘."_“ What is your opa’ San of the types of ‘programs °
. T presented on Ch@q{ 9? (16)

Column 29. ~~Are you»'a‘

L 0 A0 . Yes

. R
L

- : R
C . - )
Column 24. - Have you'a tele\rision cab).e? (13)
.. 0. .Not applicable . .18 . »
S 1. Yes _ - - 126
2. ” NQ P _‘ : , 95 ! i .
Column 25.  Which television cable.do you have? °
0. Not applmablé | . 109, , :
. 1. «Cable TV . coey N\

2., Cablevis:.on . . 36,
Column 26. ’1 know that you can get Chdnnel 33 o ‘ Lo D
: - ‘ a%ﬁ 176" with your Cable? (14) > SN

0. Not applicable o, 28 - ‘ LT

S . 1. Yes” 7 . .7 :
T . 20 No o - - SRR | S v
- ,’3., Cannot ‘get 33, ‘. 5 ' '
‘ 4. ‘Very poor receptlonra . 10
Colnmxi 27." '-Have you ever watched Ghannel 9" (15) o
’ 0. Not applicah:ke ' 20 . T '
- 1i Yes SR 100, 0 sl
2l No ¢, - S ey
. 2, g ’ , ' , # . ’ b

. Q. Not applicable n 130.
: . Vo' Very good L. ) 12
7. 2. Good ~ , :/-; 27 .
3. ‘Fair- o oL 31 .
. +%. Poor: S 11"
S 5 No epin on ) R "_08

-8

.
I v

of the courses given bnyir Gseorge o
Bl‘l‘.‘y ‘over Cable Tve (17“)‘/ T e

© "Williame UH IR
0, Nok applicable*, St 920

"2. No
{ “ 4 . .
M
3
' co f0
Tt L Y £y
Y - ‘
-
f .t
an
. e
. - ke
; N -
i N 15 & s
— o d ey R0
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. . - o . ’

S ey

. ' "' Column 30. -, Have yeu ever watched the ehow "Between Ue"? (18L_“ :

o
“ i .}

- 0. Not applicable . eo .
) . ; 1. Yes . = L oo coee e

Colum 31.  Did you. flnd 1€’1ntereeting° (19)

: . : O. Not a plicable A 182 N :
] R . . “‘11. Yes ‘pf . . 42 . \K/
Lo T 2.". No. ‘~' Y
. . . .. 3. YXNo opinipn T 2
- oo 0t (S . *
¢, ' cge g ) \\ S
Column 22. . Did you watch it regularly? (Between Us) (20) . :

- T . 0. Not applicabI" K \ 182 ‘,k\:‘~
[, . < - ) .. 10 eg- - T - . ’ ’
. ? . . ..' N 2.’ 0 ,. : ’ . 15 . "' M . -
' T, 3. Wpuld haVe liked' to, o '

cer ’ L

.. How mahy tlmes did you watc‘é' it? o
. } . . fﬂ ". d.‘ Not appllcable ')“ ;?" 2161*'" . L0 veo®
N A *"1e 1 = 3 times S A 7
’ c ""20 MOfe tharl 3 'tl N .‘6’ " j- R ’

L Column 34. ' 'If you<g/;'not watch 1t regularly - why not? - :";‘.

SR .. .0. Not applicable @ 222 - it
. .. 1. Haven't a cable,i S N Ll T o
LT - 2.. Out of .town . ‘T : T .
T 3. - One- T v. set ! v~V o '

T : e ; et ‘ i - .
. ‘L,?/%‘ . Gelumn 35, . What topics wodld you - J1ike to see.explored Ce ’ﬁr

©.. - on this:program?- (21) . Sy
‘ ,"'. ";,,v > 0. Not appllcable - ,t2i5 }// ’ B
\> .-~ g _ 1. Science ‘ o1 o N
A .o oo . . 2. Bocial issues o, 6 Y
. ] " 3. Interpersonal communica- .

A

r o .0+ tion . . T .
- oo . 4. Enhance image of .. - AR ot ‘ .y
e T . e professional volunteer 1 . o
o e 5., Programming for women's: _ - b ‘e )

,)"‘\$' : ' participation C T \1

? 2 - .
[ _ ¢ » . & ; \/
- [ .
\ ,
L A ’ ' -
R U AN £ . * L
PR hd s X ! 4 - .
0
. ’ ;i}:‘a‘f"&f-nn | . s ¥ . * “
,_:;AFVJ—\S i ‘ .
) . \ s - P §
B 1



P ‘. n H . ‘. - w P e R
e € s . ! . -
- - . . L y Y. N 'le sT . -
- ¢ ) A 2 A4 ; o ..‘ . e . .
N4 .“/' '1".v ‘/w . . . .. PR j" . = . ’ . ’
o ., R 5" v @ AN ¢
/.h e Column 35 (cntinued) ! ; ) ) oo . i
Lo ?' R 6.- Pollution ) - ,‘“ " '
' “\ N T+ Problems of violence - -
] .« .~ 8. Jewigh problems ° . 2 - ST v
: ) ; ot J ': /5{‘- ‘.; .:4" ) s “ - h & ! ' - . - P
" ) Coliumn 46. " . Have you- recen&e‘d tl;e advertlsem nt for the’ series
s </ .ok "Between Ug¥. - " lenges of Pamily, Lir‘ln ?
L . ‘ to Today" - or, "New Mo alities, New Rea ties™? '
o o ‘:; ’;)‘ - ‘ = LY A Pl . "",a ,
oL \ d.- No%‘appllcable w15 TR
e . 1. Yes N 95’ T .
St . . -+ 2. No . 3 119 - .o
sy . 3 e PR . N
... 77’ "Column 37... In what wa.y did, this publl'cl’c_r'éffect you? (23) T
. > N ’ 4 |
o N - . : S
4‘ o o / NGt appl,g.cable . ' 132 ¥ o
ST ’ L oaw A, It influenced me to watch 40 S S
Py . . - I Mgnored i% .. 42 ) : |
S ) -It irritated me . 2 N ) |
J , y \ ~ - Wanted - to watch but T - ] '
Con “ ’ migsed it - 3 o
; . ‘Would havé wgt‘&hed it o )
AN had cable 1
. . ; s 9
/ N - % . & ' ’ ., ¢ .o . " N
Column’ 38 Does advertls;mg 1nf1uence you to watch a certain .
) : - TV show or s‘er!es? (24) . Doy e :
’ .0 Not appllcable 12 o
T . . Often : 30 L . )
' ;3 » 2, Sometimes ) 435 - ¢ '
- .3, Never ) , 52 «
't a3 . ., - N []
, ! , N . ! BN " >
. . . o
Loluﬁn”‘39‘““ ﬂhanﬁe‘l“ﬁsre‘sénts educational and community . . ,
‘ - affairs programs, only. Do you think thig kind
- ) of programmlng is worthwhile" (25) . )
, . 0.\ thl 1cable ) 16 ., .
oy } *1." “Yean ' 186 g
‘ S 5.2, Naol . . 3 N
R, T 3.\ ,,No oninion ‘ L. 24 ey R 5
f -t 4 . I A
o f [ . el » ’5 ~ . - . X J
. s Co, 7 - ) » e
—‘.:’%‘. v .( T Al ’ ' * ) " . 2 ' ? T ,Z
’.\V, v,'\“ K . -‘* . ~ K ’{h .l’/ . v
) .o " . , a . . e | 'é' LA 1 rA
) ' . o "" / ] ’ [} . " ; - ,p; . l. . ,.F" ‘:tv ' .
b ' ) s‘ : : ’ Ap/ @t “ «. * \" g * ; w‘*, ‘@
. . ’ A, ‘ s ' . = TEXEN ‘ .
KR ) e oo I C 9 .



1 . L
e ' , / A ! ) -~ - 72
- ¢ . . .‘v . . . e T - o * /
. . - - C . : L ’ ¢ j -
) ., . < % q LA . e - . ‘ ’
i Y y ¢ . - ; .. . “ 't} N : N o -
- ’ . , N . )
Do’ you think a chanpel for educatlonal and’ o

4 . . 9

commnnity -affairs programs only should be
sponsored by the: government so that everyone T
should be ‘able to watch it?. (26) ‘

0o Not applicable T ST SUTEPM
1., Yes - 168 : o
2. No | . 8 | R

-3+ Yes, if not. goverégent - o Ty .

. i controlled. * 6
4-f Yesy 1f“commun1ty
controlled or run * 5, _ .
5. ‘No opinion : o
8

6. - -Communi'ty affairs shoirld’ . ; o
. » be on’ commercial stations - S . o
Do you think thateTV should inform as weil as
entertain? (27) RN - ‘
, ‘ L ‘ ¢
0. Not applicable - 5 Ry
1. Mostly inform - ’ 25 - . T
2. Mostly enterta1n= . ‘ 6 - R
3. Both . - 198 # S
R <. . . ’ \: ‘ (1 “ N \' ) ,
‘ N ,
‘At what time eoﬁld you watch’ eommunlty affalrs -
programs mos%k conveniently° (28) . S i
st Preference. ‘(/ TS o f' ’ - ’.: v
0. Not appllcable SNV :‘{72 , S e s,
1. fMorningsr o ,: : ST & 2
2. Afternoons - ‘ T
%. ' Early evenings - . % o L
Late .evenings’ - o .
Weekends "« - T, 13/ . |
\aEarly and late evenings ‘. 83 CoLe
Don't like this type ,o® e P o,
of program« ' R Yl
e T - ‘ - ; ’ Co ) ',;;
t what time could you watch communlty afféi I
rograms most convenlently? Tt E A T
2nd: Preference - S ‘.";_' 3 R ‘ )
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N \ o " . -
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. . . 13, . e
-’ . . .
4 Y ! . * A P
: 1
i . - [ N R
/ f . v . . . '
- . - < s R o "
4 - . 5 ’ Y L

. - . . :' oo .. YA ’ . N ) - ‘ ’ 3 L
. ) ‘ t e ' e oL / . . R L .
- Column 43. (continued) ¢ o BRI S

’ . .’t : . . ’ '.4.
SR . 6.
‘- . 70

4

Yo+ - ’ .. '

Column"44.

.Late evenings - 1

,What is your first languége9 (29);

7
Veekends o - T -
'Early and late evenings 1

Jon't like thls type - e

of ‘program N

: Lo ' 0. Not apphacable ‘ -2 ; ’
Lo L IR "English .o 195 ’ '
R S ®2. French ‘ . 9
"_‘. o to “' ° 3',.0 Yiﬂis%l T e J )
. % .« .Spanisgh . Do
S : Hebrew .. .
R .o . German -- '
“t,.l B n 5 7- i Italian - . .
g .+ - . .8..'Slavic Ianguagea
AP P 9. Other‘ ' A .
-~ ' . Colum 45L' What other languages o you speak? (30)

. ,Ii“l,o
. 2.
. D ’ 3,
o - . e 4

e . L 1st Preferernce .
cLo s Bt Not aplecable
I . xEngllsh .

8.

- " ’ 0
< . -
. "
.
. . Eay L3
.
B -~ ., © \ 9.
. o had »
- [
VR M he
\ p LT 3 .
& , "
. . .

What other 1anguages do yOu speak?

French -

Yiddish . et rog”

Spanish ~, /- ., 7. %1
Hebrew °. /o o 3
German LA -
‘None' . ‘ R B
Slaviec lhnguages .2
‘Other . '3

-

~
b

\ . - -P / s

.
-
4

‘jJ ,f oo, ' 2nd Prgference - RN . SRR

. : 4 B PR 4 .
. o"' S . ¢ R . ’ , OQ
Lo .., ' L0t ! ’c
o ’ ’ 2";
i " 3"

- LN ‘e * . »
# » [ 4.
i . ’ . ' Kl Tooer N
- \ . + ° s - ¢ N . '
. . Lo, . ;’ [ i t 5.
"\\ l - . \.,,'1 * . . P . .
N " s A N L4
' ‘ : ?
v - * ‘ . ' q
v . R o o A ‘
e h
1 . - N .
o . 8.
.' 0 - . ' s [} 3
’ ¢ . .
— ‘e . . , 9.
| , s T
. £ . i . . '. & .
. .x""’ ‘s . . i .
R ! 4 . N
s . vl P
e 3 i A
4 » L] . .o
. . . Lot s v,
i T .
7 ?
2N . e e
- , I A
w2 .
AN . . : »
.

.English x A
-~French o . ' ’
Yiddish | . -

- German . ol ,

s

Not appllcable

, ! - NP 19
Spanish v« A B8
Hebrew - ..+ 4 ‘

Slavie 1an8uagea SN e

4
-
‘None | K e omt

¥ i 2 '
Other R .
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" ) N ¢ R - . . S ; P
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‘e v "’,5 Ns
o : ' e . '.: . o ,’, ’.a\c ’
- Column’47. ~ “VWhat other languages do you-speak? S .
) iy o DR e . .
. e -+ 3rd. Preference Lo, e
« I . . .. . o0 -

.
~

¢

N,
-—t
<

IV S 0. Not applicable

L, E . . 1. English .. - 2
‘ : 3 C .~ 2. French . , 1 _
‘ g K ~3. Yiddish .. . T
R “ e = 4. Spanish - o-
L T . 5. 'Hebrew S, 2 : »
L ' + . 6. German - N
7.. None -
" 8. Slavic, Arablc, Hindi 2 .o N
9. Other . ; 1 ’
Do _you watch both English
0. - Not appllcable‘ . Q'“ﬂ
1. 'Yes . C e . e
2- NO . cee 0 o’ L

o~ L4

Whlch ofOthese age groupings ‘do you cotie . under” (32) .

0. Not applicable y . . ‘ ‘
1.. 15 -.25 ° T 6% ) . .
2, 26 - 35 - : Q- T AB ' . P
3. 36 - 45 - “;y o S § AP S _
4. 46 - 59 ° e 2T A 2

5. Over 55 v ' ook T

vt e ., i - o ~ + M
: ' y . - IR P RIE
/.x Lo, T . - P [
SGX. (33) ., ”.t\‘: o . . o B ., - R
A v . ’ * LD, ’ .
H . - v, ', . ‘v

o' ‘Not applicable » .. T - :" Lo c. LT
1. Male e o s .

’

2: Female . .‘ R - - oo

o - N " .
- . .
= N . ) o »

. .,
) 0 f H

8 the last achqp{ you attended? (34)

.b. Not appliéable 'jﬁg"--. 20 - PRI ?5» A
o° Elementar'y Y \. ;‘.\4 Q‘1‘51 :-” . ’ £,
2. " High School -.." 22 Y NG Lo T

3. Univérsity. ' -~ B }5 i ‘P\u : :
i Graduate studids 1,

¢

.Whi&h of theéé
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QéIumn‘53,‘

Column 54. Q

1. Blue collar.worker

© <1, Parent Lo T80

Into which of these income bracketa w0u1d your
~fam11y fall? (35) ) .

0. Not appllcable AT -9 : o
1.. Under, $4,000 = L1200 o
2. $4,000 - 6,000 " - - 121 ,

3. -$6,001 --8,000 S 26 L

4. $8, 001 - 10 000 S 2% - . .
5. 's1o 001 < 12.000 23 - B
6. $'12,001, and over * ~118 o

2
N t

‘ chppatibﬁ.='(36)‘ . S . C o

‘ . - B R 0

.
°

- o, Y - .
0. -Not applitable — 30 S

2. ‘White collar worker 30 . o .
3. . Professional - .~ L 46 7,
4. ‘Housewife ° jf : .
5. .. Student . L S
6+ - Unemployed C 1 e g

7. Media woTk (producera, e T
' 'researchers, A V. spec., L, S
etc.) . e e . b - :
y : S A .

Which of these p091t10ne do you hold in your
houaehold° (37) - o o

O, Not appl}cable - ‘s 7\\‘
2. Husband e . 15 . e

’/3,’, Wife ]‘7\" ° . . . 60 "" RV
4. Chilg - - - oK 48 e

5. Grandparent R Q',g cos e e

O‘ther ) J' ty {' Lo 2 to . & P ot ."\;
- 7. Slnglgy~<‘ / {"‘ 24 A
' £ N i L -, e EN
Any inthnél comments. .. (38) o
[y i - ' - b . o

O. uNot’ PP3icable. 206§ _ o
. See| no purpose, to this - - ' S e
, s sur éy \ 2 . o = s . ..

» Would’like a channel with AR .

nosadvertising A S L

Sees a future for ‘-° o LA
" comfunity TV - . w1 el we
. Apartment buil ing owers - . oL
- refuse Qﬁble S ST e

’

Léss violence on TV 7& - T A

s
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‘Dorothy Reitman, Media Co-ordinator for the National -

Oouncil of Jewish Women (NCJW) saw her objectives as folloyws:

W a o

-

"Council's purpose is to- obtain broader com-

munitba impact, of their program of education,

community service and social action through - .

the use of Community Television. This is to ™~
?be accomplished through the highlighting of _
‘'social issues of concermn to Council and the Ao ‘
-community with ,the goals of stimulating com- - o

‘ munibty awareness, attitudinal change, .citizen

participation and social action." | "

This produéed a series of elghteen shows entltled '... [//-

"Between Us" of one hour dgratlon whlch were telecast on

«

Ghannel 9 of all’ Cable T. V. users on 'I‘hursd ays from 8:30 P M.
t0.9:30 P.M.5' on Saturdays from 5:00 P. M. to 6:00 P.M.; and

the 1ast nlne programs were glven afternoon vie?‘:vmg from S

.

3 OO P M. to 4 00 P.M. on Thursdays.,

The organlzat on and format of the programs were .. L\ o ‘

N
,
v . ‘ i
. “ . . . , o .
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SERIES NO. A z SLET'S RAP ON DRUGS"
. {4 ' -
The ob;Jectlve of presen‘clng thls serles is - to make

people aware of a drug educatlon program which the National

Councll EJemsh Women offer to elementary school children

4.

Grades VI and VII and their parente. The format of the ” _
drug program parallels the one shown on' television althou,gvﬁ'\
.each of the three sessn.ons is longer in reallty than the half

hour allowed on telenslon. -On the flrst three programs, the

R eleven year olds and the partlclpants of the adult group re~"’ /'
- B

,"'malned, the same. At the end of each’ program, the National
v

SR
\"w

Counc11 ‘offered. their progrem. to interested parties in the.

) communlby .

Clalre SheJ{ner, Di’scuss‘lon Leader,\feels that the drug -

8- £

’ edwcé}io(x‘\program tries to achieve the following goals:
"For children .- - > -

.. % 1., To give them drug information in ogxder to -
o ‘ ‘make them lgnowledgeable and thus able to -
' make realistic deciSions based on. true Sy -
information. When children are unsure of . e
. themselves or their facts they tend fo be o '
c much more vulnerable -to peer pressure. _ -t

-
.

.2, f’l‘o explore th underly:mg ca’fzse or causes .
o that“would make someone take drugg and then ~~ - -
. ' . . to relate these findings 'to -their own 11fe. e

3. . To explore fee{mgs and attltudee about .
. . their relationships w:.th both their peere Yo . ,
SN " and ‘their parents. . e

"For adults , . 5 i L ) ",’i ,'{
. 1. To give\aults some knowledge o) what the . oo
- ‘drug scene involves (e.g. detached >workers, e

’ - drop-in centres, youth clinica, emergency
- -servi,ces such as Drug—Axd, drug puehers. eﬁc.)'-

I

- . E ~

-
-
-



‘

« E . 24 They glve adults the backgrOund informatign
v e ‘ 1nclud1ng the lingo or language of -phe drug
& " . -“culture in hopes that they might develop -
L T . some comfort -in discussing the topic with
- cn T T ' their own children and- hopefully open uwp - 0T
' » ' . - th¢@L ines of communlcatlon between the Coe e e
5en tions. T . e
: : ‘ / ' ’ ’ .
. 3. Do make adults aware of the kind of real B
. . problems children and youth face Loday and.
Coo “how drug use is not just due to drug fmshers

[ ﬁ Qor a: bad set of friends. .. , ‘ ;
. ,o.‘vr‘( fal “ - .
“ 4. - o’ "help.people distinguish between - th¢ types. . - _—
e of drugs being usegdr s haps even make them _— .
.7 ‘less ;judgemental - the of marijuana : -
,"" " and hashish sinca. very little is actually oo T
" . known about thelr long term’effects.- R - R

: ———»%———Li—f-e——rs*-nharr’fng rapldly and the goal is to ha.ve g
people deveJ.Op a gensitivity-to the reality or,
new life style and the sproblems mherent\ in a

)

SOy .world of rapid ch,a.nge. L - . o P, e
. LI i ) . , -y 4 ]
- ’-\ . - . - - . g { ' R ‘
- B . . “ > . * o ‘\. . . B
b ) ‘ . P #
., s R . K \{.‘/ / ‘.
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OGRAM - - . ' L
NO. 1 .a)"Rosalle Lecker and a group of eleven ‘year olds i
° ! ' A~ » o e . )
N discu391ng drugs, their: uees and abuses. i ‘ . )
S b)L'Parents.of'adolescents discuss the "drug culture"
© ¢ and reasons, for it. Claire Sheiner is discussion
. .leader. s o T . L d .
"’h:: $ e W . : “ - ;; ’ ‘ . ' ' ‘ .-’ /‘0
NO. 2 &) 'Parenﬁs of adolescents in discu351on with Tom .
’: N » Q / .t \ 7 v \ ﬂ
.- Roblnson, detached worker. Claire Sheiner is : )
‘ - didcussion’ leader.. e !4‘ .
SO " §) ‘Rosalie Lecker and eleven year olds disqpss why -
¥ N . . K /. ; :" R
‘ L klds _take drugs. ) ".\. . 'm,. -t
P Y w " . - . , T l‘
, - NO. 3 " a) Paﬁ%nts of adolescents talk w1th two Arug users\
. . Claire Shelner is dlscussion leader. . ‘, f .
(X4 R . }9 .
: b) Rosalie Lecker conducts role play with eleven -
_ . , L
N " year olds.‘ . ‘ . o e
. ,\ . - ’ ! \!\ - 0 ' ) ' ¢
. ¢ . . \i . . : o ., -~
, 'NO. 4 a) A group of teenagers chosen  at- random view llfe , -
“ o 7N .
: SRR A .today from thelr point of view. Samme\Putze§ N
. S " a detached.worker,als'a'guest. :Clalre Speiper_ A
e ,; s moderator. ' L .
. ! ~B) Wrap-up w1th Evelyn Boyaner, co~ord1nator and L M )
. ©» L.
t ‘ ' .
3 ' Glalre Sheiner.‘ﬁ3 3
e AV ’ ! e
A o , - ;
‘. :(_ ) ‘
% T * y
- i,.n‘ - e ° s / . € 2 T
- v J‘
b ;: Lo ' . \" St
o o L ]‘_ . .
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" 'SERIES NO. B - "OLDER PEOPLE ARE PEO E" 7 2 .

SENIOR CI‘I‘IZENS expressing thelr concerns rex&ting to - -

the ‘}amll.y, the community, and  the government. T Q\ g “ ;
- ‘Flﬁrence“ Kirshner, our discussiogi 1eéd§r, descfibec, ' “

her ;inotivation for ag’re,cing to ';;hc \bfcgz:c,m as follows: S o

. -
» . v

¥ o

. My, I saw«thls as, a program for some part . ;o .
L -of our membershlp which would beé exciting . . s
and stimulating for them. In-terms of the - e
: membership, my other interest was that - T ‘
TR people have an opportunity to &xperience~ .- = *
- this media because I .would foresee’that . = .-
~ thersgwould be. times when it would be g o
" . » né&ces¥ary to have some people prepared for . L.
. . ‘this'role. . ) f o . ’ '
. 2) My second motlvatlon for agree:mg to - ; 7 , S,

S

®

the program was that I fhought it would be 7 - Lo
' important to geize any opportun:.ty which * - . ' ,
would do somethmg about the image about *° . o g
. the older person in this sociéty .asg always . L
being sick, dependent, poor, alone, unplea- -~ - > B SR
sant. It seems to me that there 'is no othéery =~ ¢ .. -
- way of trylng to present.the older: person\m > J
‘a p091‘c ve way than to use all medla that ds- . . ,
. avallab e. . & 4 . o VA oo

i ‘ N \’ . « ¢ &

)

“

4

3) Ny third reason for agreemg to the Jpro- .
‘«. ¢ gram was that older people in this society: , . '@ . . .
" 7 have some very real problems. The mdre people T o
" wio know what those prpblems, are, and develop
" concern gbout them,. the be tter poss:Lblllty of N
. ‘ solvmg them. ~~ . : e ‘ -
.a& - e Y" ’
© -+ . 4).' As the 1dealfor the progrém emerged, one
’ of T the other possibilifies- that seemed very TR
>, worthwhile was an opportunity for.an exchange Lo
" . of ideas between people of the three largest @ :
, © ,gommunities in Montreal - Jewmsq, French and o
A ,Engllsh." , oy ‘ !
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. PROGRAM - . ) e L
e —— . 1 - - \\\\ :1 . /.

NO:' 1 Y a) ‘Golden Age Association dance. gr?:up. . . ‘ _' o
' | \ .b) Senior citizens in dlscusslon witl\x\rsaac Katofeky.,‘
T discusslon 1eader, e;ld Fiorence Klrshner, exeoutive o
., . :_;dif-ectoi of Gol-den Age Aesooiation. BN i~
‘Wo. 2 a)’ O;\enlng of Golden Age Annual hry Exhibition at o
A R Saldye Bronfman .Centre. o T 2
N ‘ b) Intern.ew w:.th Anne Greensteih,‘ Art Director of L |
... %0 the. Golden Age Associatlon. ‘, .. o Y
.’ ¢) Senior Citizens dlscuss p;coblems of aging with~
L Florence Klrshner as dipcussion leader. o -
NO. 3 . a)' Meals—on-Wheels delivery to ‘l',wo senior citizens . '
| o . living at home. _— " \
\ b) .'Inte'rvi‘e'w with Mrs.‘ Charles. Soiomon, Chairman of
. -,: Meal's.'-on-Wheels.. p‘r‘o;]e‘ct. Ny ' R
. c) Senior citizens discuss thé@.r concerns wtlth Montreal
. "‘ ' Clty Coun\cilman, Abra:k;e.m Cohen. Florenoe Kirshner ‘ ?
‘ \ ‘  s discueelon leader. TN SRR
. \“ANO\ 4\. ’a) The Golden Age- Choir s{ng fee;blval songs. .
| b) Sen:gor citizens ‘discuss the major problema facing
“..:-'"‘ o them today., _ ) _ ' LT

) S . o . , ¥ " S
NO, 5 a) 'Man~on75thei;§1zzjeet interviews with young pe'oa}ile ‘b K

e - concen-zi‘nﬁ their. reelings eboizt.oider people.




b) A»group pf Vanier CEGEP nursing students and their

teacher dibeuss a sﬁecial training course'in which ‘
they wofk with senior citizens.\

Senior citlzens discuss social probbgmsxfacing

N
youth ‘and’. aging today with the UEGEP students .

and teacher. Plorence Kirshner is discussion .

leader.
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SERIES NO C ~' THE CHALLENGE OF. "FAMILY LIVING TODAIJ-~f*”’

I

cs ) * " A geries presented in co-operatlon w1th the Family g}fe
Education Serv1cee of the Mental Hyglene Instltute of Montreal.»,
Vivien Shane) head "of Famlly Bife Education ‘Services of

the ‘Mental Hyglene Instltute, and discuseion leedgz_ggﬂﬁhia_:;;af

N

séries, saw her objectlves for antelevislonﬁseries as follows:
- \ e N . [

A\ , o ™). ‘To reach .as many people as possible and I
’ L make them aware that this type of service or e )
' progran 1s available. .’ oo\ v N

2). To spread "the concept\Qf Family Llfe
Educatlonkto home audiences. ’ . . .
3). To, stimulate thinking and sharlng of

feel;ngs and ideas about Famlly Llfe. .

5+ . 4)., To use thls tape as a vehicle for group
. dlscusslons.
RN e '
Ty v 5) To ﬂllustrate the approach to Family Llfe

at the Mental Hygiene Institute which is to have
. - groups share their experiences and through- this,
<ot ' begin to learn that very few .attitudes or problems
- . are unique or not solveable, and through group
support, honesty and openness learning and change
takes place for the individual. Famlly groups have | .
1 no one person who is. the authority and no ‘ore passes
P judgment. . This creates an atmosphere of trust and . ‘
: o .‘acceptance which is non~threaten1ng." -
A ;}' : o B
The pamphlet which is distributed to:publicize Family
'Life Education at the Mental Hy%iene Institute states its goals
in this wayp ' o . .

s "Our programs at Famlly Life Education Services of
: {the Mental Hygiene Institute jn Montreal are designed,

-t0 help guide individuals and |families .in improving -
" their. interpersonal relationg
| - their maximum development.

ips.and furthering . ‘l
t aeeks to improve their L




-

‘quality of life throughout the entire range of
humar development. This includes- physical and
emotional growth, sexual development, dating, .
courting, marrlage and pareqthood, while con- i
tinually emphasizing the importance of personal
integrity and family responslblllty. For instance,
“in groups of young parents, just being a member of
such a group, in a relaxed atmosphere, increases,
their ability to listen, which, they tell us often
helps them to be more sensitive to what the members
Jf their family are really saying to them at home.’
They see that it;is acceptable to bé and think .
differently fro§)other members of the group, making
it easier for them to accept their own children with.
with their unique differences. Because they are
. usually all at the samq stage of family growth, they.
give tremendous support to each other and find that
they have many concerns in common which, although it
’may not always solve them, Helps them to view them
in a better perspec§§we. They alse come to reallze
that due to different basic personalities, philoso-
phies, gultures -and viewpoints, many Torms of child
care and family living are acceptable. One -of the °
greatest benefits appears to be a.diminishing’of :
-guilt, where guilt does not belong. Very often they
feel that some particular behavior of their children:
is due to wrong handling, .when it is simply a mani-
festation of pogitive behavior of & child at this
stage of growth. Also, to find out that everyone did
not welcome the arrival of each of their children,
that many fathers have feelings of jealousy at the.
birth of the first and perhaps subsequent children,
that it is perfectly noérmal to feel more empathetiec
with one of your children than with another, that
your relationship with each child is affected not
only by your reaction to him, but also by -his reac-
tion to you, that many young mothers feel trapped
by their.sense of isolation in-a home. with three
or four pre-school children, seems to bring a. very
evident feeling%of relief and lessening of guilt.
Our experience would lead us to believe that this

frees them to deal more realistically.with all ‘
"their family members' needs, as well as their own."

:
.
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PROGRAM
7 NO. 1.\3a)
!,
| ~ " -
R .
B b)
T ’
NO. 2 a)
a . . .
S ' P i ’
-~ b“)
2 NO. 3 ' &)
- - ? _ -
D
AR . - . ' ‘vh
. &‘ -
" o\
. [y s e N
b)!

'Hygiene instiégxe.

~  NO. 4 a)

D, Alasyaif W. McLeod, Executive Director of the
Mental Hygiene Instituté,'discuéses the nuclear

/ . -
family.with moderator Selma Corobow, senior staff

member of Family Life Education Services. !
. - / N N
A group of people participate in a Family Life

Education program led by Vivien Shane, head of - |

- N , B »
Family Life Education Services of the Mental -

o~

.

Focus on people who at one time have -participated
as a member of a Family Life Education Program and .

sharing what ‘they ‘have experienced. Moderator ig"

)

Sylvia Schnelder. ‘ . P

! ‘ .o

4

Thé Famlly Llfe Education Group of* the prev1ous
week contlnues on with dlscusgion on "HOW DO WE
HANDLE OUR EMOTIONS?"

' ’ ) 4 .

& group of people of various disciplines who are

" involved in Family Life Educatioq‘discués their

aims, goals.and purposes, and how they see Family - .

- . . o 7/ -~ - '
_L;feiEducatlon 48 a medns of prevention.

The Family’Life Education Group "discipline".

>
o™

Looking‘at future needs, training and commnnity
co-operation with other organizations who are
involved w1th Family Life Education.
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"tove" end evaluates the experiences of the'
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SERIES%NO D - NEW MORALIT.Y.

/

. .
NEW_REATIITY

’

1

', pldnners for ‘bh/ls series sta

1 !

pos}tlon paper for the NCJ‘W on this. subject.

\

Pauline Gross, a Fami/l! Llfe educstor and aone of the '

es her objectlves as follows.

"I felt one of the best ways our section could - |,
begin tg, 'promote’ famlly life education would -
be through a '1‘ V. series that would create .
"awarenéss as to the meaning of Family. \Life anE ]
sex education, and at the same time giwe students
the - opportunity tb express views about such a,\

course.'} S

A e

* »

| - a-
.

"POSITION ON_FAMILY LIFE EDFCATIO‘\I

: ‘1.u' As the National Council 01’ Jewish Women is

an organization that is vitally concerned with

“P*EDUCATIONY, I recommend (as stated in the Report ¢

of the Royal Comnission on 'The Status of Women
in Canada') the need to encourage school boards

. to include coyrses on Family Life Education as

part of the School curmculum L

Such ceurses are preventive in nature ‘and will .
help the future gerieration to have a better life.
Pamily Life Education courses would stress trayii-
tional and changing concepts of masculinity
femininity and relationships’ between boys and .
girls, men and women, husbands and wives, parents
and children. Sex education woul‘d be an integral
part of these courses. T K

Famly Life Education courses should beg,in in

" kindergarten and shéuld be co-éducational. The

curriculum’ would be based on the stages of the
child, and in the senior Yyear emphasis would be
placed on relationships and reggonsibilltie of

" marriage partners. "

At present, eohool cdrric‘ulum_s do
coursed which help them to 'unders
and others', or help them to pre
most important decisions in life-
'parenthood' /

Jmarriage' and

>

~.

»
.2 ’ . .

. . J . :
' In more elaborate form, Pauline Gross prepared K

O §

t offger children
nd themselves -
"for some of the .




"2, I also reooimend (as stdted in ‘the Report - i
o -of the Royal Commission bn’.'The Status of Women ; .o
) < ".  _in Canada') the need for competent authorities . B
+ <« . with a thorough i(iwledge of topics in Family . \
" .+  ~'Life Education to.be brought' in from outside o
the school faculty to give the courses. The . o
success of Family Life Educatlon courses’ would i
depefid on.the 9utlook of its teachers. A

. 3. As we are living in an era thAt is ‘i;%ceﬁnith :
new realities, I sincerely hope that Council will ;
N ' act now to encourage and promote the mcluslon of
2 Family Life Educatlon courses in-school curriculums

~as a vital in educating children throughout
. Canada. Th s w 1 ensure the child entering school ~ - -
o now the chance ,to. be betterf'prepared 10 cope with/ e e

life in the 2131; century " B - .




- .0 - 5‘91.
. ’ M LN
» S
| .- : i o . ©
q PROGRAM .- : o R ‘
“N0. 1 a) Patricia Abrams, anJ' instructor in the Fine Arts "

- . - !

Cn Department at Slr G-eorge Wllllams Universny, 1
presents a group of slldes 111ustrating changlng |

TR : ~ fashion since the turn of the century, and dis- - ‘
N : cusses how lfashiox{ reflects changing attitudes. '. ’ ¢

|

SNEIRE ol B) Barbar,a Wltcov moderates a group of adults repre~

—,

f
t

_ . sentlng the young, . mlddle and oider’ generation on | |

. | ' changlng attitudee and roles._' \ |
B c) Al Whittal, executlye dlrector oi’ the Lachine-

_Qorval "YRNICA, moderates a dlscusslon with a group

’ 7/ e \
' ’ K g‘ — . )

;,of counter-culture young people ont their values

* - N "\" ‘V‘g’ ) - . ’ ot \/‘ﬁ\/
_ . o ' and’ attltudes. ' -j . - .

_ N ? ’fa) 'A tape of sex-educatlon classes in Grades IV and I
S .. ' in St. Richards School (The - Montreal Catholic School -
o - >Comm1ss:Lon) ‘An 1nterv1ew with Mre. Lucas, &rade IV
teacher, on-the objectives of the JFamily Life Program
" . PR 'at S t. Rlchards Scl@pol. _ \
? -.'?‘, e '3‘”,'1 ¢ b); Al -Whittall dlscusees Famlly Llfe Education in the -
' E echools with eIementary ech001 children. )
\ 'c') AL Whittall discusses Family Life Education in the .
L / séhools W1th parents of elementary schoolﬁ.chlldren. :

4

Al

s ' NO. 3 a) Al Whittall 9iscueele sex educa.tion in the high - | B
A schoola with students. from the Profestant School '

Board of Greater Montreal syatem. et




'NO. 4 cra)

‘field,of Human Awareness. . o

-

Al.Whlttall moderates a diécq981on between

.

1eaders of education in\the .schools. in tﬁe
i

ir
. .
4

AL Whittall- discusses‘ changing roles and.

attitudes 1n marrlage, with' young glrle.

'St. Pamille Clinic, etc.

Al Whlttall discusses the "NEW MORALITY OR
BEALITI".with representatives of Various

agencies,ﬁe.gi;'aboftiqn referral se:vieee{
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e

- P,;'og';'am No. .18 presented in co-Operatlin w:l.th the .,

Quebec Assbciatlon for Chlldren w;xth Learnlng Disabilitles.

e ' «  Dr. Sabm Jprepared thls program w1th speclfic goals
. o

- 1n mind:

1) 'l‘ape to- be uee)d a,t a seminar at Slr George, Wllllams

© se

Vi
\ / |
A

/ vl

unlvers‘.tty dealing with the specn.a; needs of high school

_.) Tape to be the basis of a presentation 'to the
Que‘bec Goverhment. C - o - :

students w1th learning dn,eablllt:.es.

Pe

L

-

]

"3) The pub11c1z1ng of the problem of oh:.ldren with -

. e,leammg~6r1~sab—1—l¢ies ‘amongst the connnunityT ~

\

e \ a) Dr. MOI‘TlS Saban, Founder Pres:.dent of the Quebec .

/'

outlmes the. problem.

b) A vmual presentatlon 'of Highland ‘Parzc High School,

‘ Assoc:.ation for:Children with I.earnlng Disabili

por

13 [

] 1
v

0

‘ Ottawa, Ontarlo - . an academic vocational high school °

"for children with learnlng dlsabllitiee.(
‘ c) A discussion featurlng o » . N
= A MORRIS SABIN = " " S

! . -

~

A

4 -
L
» (3
-
’ I
. ‘AQ‘-\“‘ R »
&) . v .
0, T T e e
i ‘ .
. .
;

‘ Ottawa, Ontarlo.,

L4

'WILLIAM FORD, Superlntendent, Student Pez‘sonnel

Serviceé PSBGM. R " ~

t
,

JOHN KING, Principal, -Highland Park High School, ’

~

DR.u SAM RABDIOVITCH, Director, Leammg Centre at
~

Montreal Ghildren 8 Hoepital, and Professor,
Department of Ppycho_logy, McGill_ University.

”
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CAM- 1 LAM 2

CAM 3 TIME

awIo . ‘

m’d

MCU

11 min

1% min

~NG00D EVENING.

\

VTR Opening

SET ONE

(9 Evelyn Boyaner Commentator 5

“I'M EVELYN BOYANER.
\THIS EVENING THE DRUG EDUCATION
COMMITTEE OF .NCJW WILL PRESENT THE

FOURTH IN A SERIES OF PROGRAMS —
BEMONSTRATING OUR DRUG EDUGATION .
. PROGRAM.

WE HAVE WITH US TONIGHT A GROUP OF
'TEENAGERS, AND AS OUR SPECIAL GUEST,

- MISS SAMME .J?UTZEL: - :

i

IN THE PAST FEV YEARS, THERE HAS BEE'N
A TREMENDOUS GROWTH IN THE USE_ OF NON-,
MEDICAT DRUGS.  THE GREAT VARIETY OF
REASONS FOR THIS HAS LEFT US IN A
STATE OF CONFUSION. WE DON'T KNOW
-WHICH 70 BELIEVE. WE HAVE HEARD THAT
CHILDRGN. MISUSE DRUGS BECAUSE:

1. CHILDREN AREN'J DISCIPLINED .-
ENOUGH.

- p—— X ’.

‘ 27 PARENTS DONlT TRUST 'I‘HEIR OHIIJDREK.




CAM 2 CAM 3 TIME

. v

AUDIO

FADE T

) BLACK] .

KIDS - OR &

TEENAGERS +

3. SCHOOL IS NOT-STIMULATING.
4. THERE ARE TOO MANY PRESSURES ON
Y oN THE OTHER HAND

5. THEY DON'T HAVE ENOUGH 70 DO.

" A5 PARENTS, WE HAVE COME TO REALIZE

4 THAT IT IS SO MUCH EASIER TO TALK WITH
&mup:om.asmmmummm _
OUR OWN, BECAUSE WE ARE NOT AS !

EMOTIONAL INVOLVED WITH frEn.

»

'LET US-TAKE THIS OPPORTUNITY 10 TAIK.
| WITH THIS GROUP OF TEENAGERS AND GET
“THEIR' FEELINGS ON THESE AND OTHER |

 STATEMENTS .

- SET_TWO
cuaTfe

&
}

SAME . -

’
.

CLAIRE SI{EINER, SAMME PUTZEI: AND




CAM 1 —CAM 2 CAM 3. TIME  AUDIO o oo

) ‘
- 1 -—=af - - | Questions to dibcuss ,

L ' 1.:, The difference between +the drop-

‘ 1 ‘| .in centre and youth clinies. . w~

"GRAPHI'C 2. Where to go for help. '
3. Do youth clinics have a future?

LT 4. * Trends in drugs.

LY

GRAPHIC .- : e | Evelyn will sum up and'rhent;’.ori box

Box Nd.- .| . - .4l number. . ' .
'36 o, ) : j - \ - ' . . . ! .

3 N “‘\41 - , B ) . & , *‘, A
G"“‘P " ) N ' - 2 . - ' , TS R -
' / ’ ) a " ' o : [ . . ' -
I S r Group continues talking. =~ = |
R . Lower sound in studio.. . o
‘.‘. . -+ _ ) 'n L \ / ‘\’ ‘ ’ . . ) | . "
' Vo @27} . Roll Oredits. . s ,

- : Up theme music. . s ‘

£

B

s
T

L

o

3,
. i
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CAM 1

CAM 2- ,CAM 3 TIME

. AUDIO

TZATION

‘ \W ‘ ' 1% mifd VIR O;Jenijng v .
cRAPHI¢ | | ° ’
khalledges of Family Life Today o |
. ' “|  sEr onE a
.3 ' C Lo
T . Selxi:a‘ - r. %ci:eod .
10 min .
. | (, s | : - -
A I ~ Interview of Dr. McLeod by Selma” °
pavE 4 BracK - | " | Ca
3 3 | SET mO L .
o ' ’ o V;vien”j’ (1eader) |
! R .4 . p ' i ; N
‘[., ; /‘ ; .) .- ,_-5 . .
"j, i ’ ' Vivien "will introduoe‘h'erself‘.é.nd
‘ o a . ) the group and innroduce the propose? ,
o ' *._ 5 dramatlzatlon. ) | ' )
| . ' 1 . -
! , \ | ~This %mmg is .open since we*have no
AN | - : . ««idea how much each person»ﬁvill say: ..
HAVE MQNITOR fN, SET FOR - about himself. - ' - A
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ot
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CAM 1 -CAM 2 CAM 3 TIME

©

AU'Df[O . N ' Ca

VIVIEN
SIGNAL
AND WE

BACK TQ- SE

3

A

B

SET

WILL GIVE THE
0 FADE OUT '
WILL SWITCH |
o .
BOX

-

gy

SET THREE . Dramatizdtion

-

General script on sceme . v o

. .

* [y

Mother enters from right. She

" trips over a coat in Re¥ way. She -

exchanges-hot words w;ﬁhﬂhef

10 min approx :

oe

-

R + Wrap up six minutes.

daughter about her sloppiness. T,

“t

" Mother moves to table and, proceeds
\ - .

tp set it up;

Father enters frbmurighf. , | T

Sceﬁe moves to'tabie
discussion keeps the~famT
SET TWO i
Vivien will carry-on
with group.

" <'Five minutes group eveluation

One minute sum-up ; . o

Up theme music

Roll Credits ~ : /- .- ' ,‘”f“h{:;
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S T DA i . T T ‘
Feb: 10 - Dr. Alastair w. Mcleod Executive = .
. . Directdre, Mental’hygtene Institute Inc., -~ - :
©  discussés the Nuclear family. Moderator ,
- L ~ is Selma Corcbow, Senior Staff member, . )
' 3 . Family fo(;s Edﬁcation Ser\nces. S ¢ \ - o
I S ORISR N by -

» - «A group of people partlcxpate ina I‘amjly

S ', Jife Educatxon Programme. Lead by . ,
TR . Vivian Shane, Head of Family. Life "=~ .« . -/ o
eooT Educatxon Servwes of. the Mental Hygiene T » ’

Lo Instltute. fov I et .
i . ) ) ' "y -\" N ) :-i .“,‘. . ﬂ«:;:’;;;)!i _{ .. L s ; ::: ‘, ) J
. Febi 1T F°c“3 onpeople Who at‘ona"tirhe’hwe i LR
. 19 partxmpatei’l as a member ‘of ﬁ«a”]‘,ﬁauﬁj P o
N s et o o Life Edutation Program*and B gk ;-_;J RN
T e o “r ‘: . , KRS \}5""“ 'mw ‘:ﬁ‘*:i }. -*”& e

L e " ._‘ﬁ What my ve' experiéncgébf tm}};}?:u‘,':, ot 5 R

g T et o R o
S ; 13 SYlVia Schnmder. I R S L L
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Moderator:

Discussion lL.eader:

/
o April 13“ /

" :?:a

AR

" EDITH AND MORTY TEITLEBAUM ' ' C

- An exammatmn of changing att1tudes, roles and
hfestyles.

~ .

' BARBARA WITKOV - Marria.ge Counselor
,ALAN WHITTALL Executwe Director_ Lachme YMCA

and Consultant Tramer to the Human Relations

_Department of Sir George Williams University.

PATRIGIA ADAMS
SHEILA AND PAUL DALTROP.
SARAH DICKENSON

THE BREAKFAST CLUB _—
- Sex Education in the elementary schools. A .
St. Rwhard‘s School class in- sessxén Julie- .-
Mayman interviews Mrs. McAnulty, ‘Principal,
and Mrs, Lucas and Mrs. Chlals, teachera.

+ Discussions with students and parents led by }

' ALAN WHITTALL. Do e o

.. . .~ o Lot

- \

Y

April 20 '
22 )

Reaction by Educatqd

¢




roles an&s

or C iy

Lachine YMCA .
lations
ersity.

3

Aprﬂ.»ZO

- ° ) : . ¢

- Sex education in the High Schools. Discua sion
with High School stqdents.

\

.

Led by ALAN WHITTALL

AT - PSS

22

Reactmn by Educatorr : . . ‘

A - MARGARET CAPES Human Awareness program I
P.S.B.G.M..- ,

e : - ROBERT NAGGE Program Directar, antre for ;
oot ' .+ ' Human Reldtions, Sir George W:.lham.s Univeraity. \ *‘

N . ¢

- FELICIA C/ARMEL%.Y Director, ‘Family foe
- . Education, Baron de- ersh Institute. R
. STAN WASILEWSKI, Guidgnce Counselo‘r, f-ligh

\School of Montreal. o A

- Athtudes towards marr;age. C R
- de presen&a,tion "We do! 'We dot".
- . = A group of young adults discuss trial mar
" .- problems of unwed mothers; . . -
;- A discussion on today'n ‘realiﬁea qui,
- ALAN WHITTALL; ... 7

‘ BETTY F : HOQD, *A'b‘;‘- a7,
£ MER. mT}LMOORE
SCOTE,

Lot J
PO

3

by'
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