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IBSTRACT‘

Henryk Rejzes

-

‘ /
. *THE TASTE MANfPULATORS" .
mtwnv INTO TASTE AND ITS RELATIONSHIP TO DESIGNW

‘ «

1
v

R

In order to answer the question "DOES THE PUBLIC TASTE

IMPOSE x’rsew ON'DESIGNERS MANUFA‘CTURERS AND DEVELOPERS, OR IS 1T
GTHE OTHER HAY AROUND?“. the foiiowing persons were asked to partici-

ﬁate in a disggs;jon' psychologist and educator, consumer and
pubiic relations, executive and’ writer, product designer. architect
pienner and educator. housewife and student A brief ano a question-
naire were suppiied to the participants before the meetihg Their
viewpoints were presented and the issues discussed during a. three
enq 4 half hour conference which was tape recorded. (The tape was
, sub@itted with the thesis). f' o | -
" Tvo main. points emerged ‘
'Han s basic needs were not being satisfied but were being
'nanipuiated and this resu]ted in a separation between need

‘ '_lnd taste;

1

Many structures in society were responsible for the creation\

- and perpetuation of fulse needs. -
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. This 1nvestigat10n was designed to’ as‘ft the quest1on7
THE PUBLIC-TASTE IMPOSE ITSELF ON DESIGNE{IS, MANUFACTURERS AND
DEVELOPERS “OR ISIT THE OTHER WAY AROUND?" I am exploring this
) »frustrating matter to consider the cu1tural , sgc1a1 economit, and -

psycho1ogical factors and the1r 1mplications for design education
w A
. - f

v

) I have éncountered many spontaneous conv sations concern-
1ng the subject, net one. of which came to any va1uab e conclusion ‘
“In order to exp]ore this question further 1 ‘invited the fonqwf‘ng

persons to participaf,e ina d1scfussion‘. P . N

1. Psychologist and educator

- 4 . N .\ . . ‘
e, Consumer and public relations executive and writer

Product designer
. Architect, planner and educotor

."\v

# - R
-Housewife and student. ' S

These 1nd1v1dua'ls were chosen for their expertise and exper-

fence 1in their own field. genuine interest 1n th‘ls question. and their
s :
abildity to .articulate and conmun'lcate their 1deas. L

The fog1ow1ng brief and questionnaire waiw the: parti- ,

N

c'lpants severa'l days prior to the meeting. =

-' | mer FOR THE PARTICIPANTS IN THE nfxscussxou v
(OF “THE. TASTE mmpumons" e




In order to discuss public taste. first it 1s necessary to

.

def1ne it, and at the samne time to estab1ish the difference between

"taste“ "fashion", and ”style".

Here are the deﬁinitions

Py

Taste is-a character1st1c both imate. and acqu1red which denotes

likes and preferences . Jf

Fashion {s the current and. prevailing style;ufad and practice

~

. Style'is'the mannen\ln which things are dbne.

) s1ncere1y hope that you accept these for the purpose of

this dtscussion Ne should keep in mind that general taste. rather

K “

" than individual preference, is being discussed.
/e I s ,

I am inviting the fol1on1ng participants:

T Psychologist and ‘educator

. Consumer and public reTations execut1ve and writer
Y ', :
. Product designer

o

2

3 N

4. Architegt, planner and educator
5

. Housewife and student.
: L e o o
My questiop is: "Does the public taste impose itself on desigpers, -

manufacturers and developers,.or, is it the otheJPway arqund?" 1
,have*called my inquiry "The Taste Manipulators". Do they exist and 1

so. who are they? ‘1f the public taste 1mposes 1tse1f .what are the'" °
- cultural social, economfc, and psychological factors which govern it?

Are they valid and are they related ‘to rea1 human needs?

ta
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R TASTE AND.IF SO NHAT AREs%HEY? s e T /,

! » - e ] <& ‘
3 ‘ ) ) ’ i
T T | . L / :
T, PR 3 L
o 'fAs' I*hope to deve'iqp impi'i‘cauoné- for dé.",igfi educa'ti'én from
piuigns_; “meeting wil) be taped. o L

!n addition 1 an ask1ng you to answer brieﬂy in writing the

_([ol'lowing questions be‘r‘ore the meeting. PJeasg bring swers wi}th -

>

you. I . |
00~ "TASTE MANIPULATORS” EXIST? - |
. IF SO, HHO ARE THEY; |

WHY DO'THEY EXIST?» ‘ oot

l, - '1

00 YOU FEEL THAT THERE ARE OTHER FACTORS WHICH INFLUENCE THE PUBLIC

7]




DISCUSSION

LN

40n_Eehruany_the_eighteenth. nineteen hundreéd and seventy- .

five. a cont1nuous three and a nalf‘hour discussion Was hiﬂdﬂﬁn the .

Centre for Instructfona] Technology conference room in the Hall build- /

1ng,of Concordia University's Sir George w1111ams~Campus | ~The follow-
\
ing are the summaries and'reproduction, in full or 1n'part, of the

-

» statements, opinions or viewpoints of the participants: ’

-

Psychologist and Educator - summary of his response to questionnaire

_and his verbal 1ntroduct10n

P T Tl

- . Taste has its origins in the deep | needaof the individual and 4
the organismf If left to.develop, taste should be a conscious repre-
sentation of an organismic and exi%tential need. Ourlbasic needs. such . -
as/food.and water are sti1l with us and cannot be undone by conditfon- -
ing, socfadizing. marketing, etc. Man's sgrvivei{has been.a history
of 1ntelligent selection and. taste 1ead1ng to appropriate choices._

~ Taste man1pu1ators are the components of the socializing prdéess and '

'they include parents. educators mass media. social groups and cultu-
B N

ral environments The reasem for the taste manipu1ators existence

. depends on the demands for the needs they can supply. For examp
industry owes fts. existence to the demand for its products a d in

stimlating this demand it often loses sight of the basic need.it i
T~
was_supposed to supply and’ further provokes a demand for products

ST

»
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N

that have lost their value and efficfency. It 1s not just ] feaffgre. 6f
a capitalistic society, sihce it can be found in all groups such"avs the :
church, art school, WN&MWML&L,M
‘ifferent behaviour but sti¥] ‘they are trying to "sell", "teach“. or . o,
"convert®. '. , & | .

+ +The manipulators’ (intensify the. demand in order to survive and‘
contribute to establish an equatﬂlon between needs and certain ob.iects
that become reinforced to t the extent of becoming internaiized by the
indivi,dual las his .taste. Man is basica'l 1y a social animal who manipu- - , .3‘

‘; lates his needs and is often ensiaved int@ma.king systems perpetuate .

Y themselves and making industries and various products survive. These

systems and industries become the sole- perpetuators of production which
" .

has resulted in a sepiration between needs and taste.

v

< . ‘ . Public“taste, while slow and erratic in its course, doé;. v
_ evolve toward a more meaningful behaviour. Environment, trial and ’ ;d |
] _ errory’ reality testing, all cpntribui;e \fo help form the public taste-
;i o ‘“_ a]ong with personality and motivational féctnrs :Taste; being a p /

behaviour, is potentially a significant indicator of what is best\fﬁr ST

the organism to undertake. PP

‘ » - . » .
“a ' . - e . ) ' b
. . R .
. e .

Consumer_and Public Relations Executive and Writer - sumary of his

nor, . argument.

[f the tem "manipulator" is used in-the strict sense, which

" ‘fmpl{es’ the possibility afd element of control, then taste manipulator§

do npt exist.’ Only ta%e {nfluencens have a real effect upon the
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, formation of pubH'c taste as well as on’f fashion and styles. . . .

> " Taste 1nf'luencers include producers writers, directors, and

A ieﬁgnerrﬂmutfon*pfctmmd—for*tel ewisdkmrpmcluet:-::lesjgnet:s1

. artists, musicians, architects, drban planners and developers,’ peop]e

~in tpe pgﬂs media, bus.i ness e:secutives in marketfng and pérﬂcu]ar'ly

; ' A'In retafling - all the people"lnvolve’d iﬁ 'shaf)'ing p0puler culture,
‘M'ore indirectly, nove,ﬂs;s Jnd non-ﬁytion writer;s, even philosophers
| and ‘re'l'ig‘ious 1eaders, .affeﬁ:"‘public taste 'through‘thelir;’i-nf'luaepce‘"" » .
upon the values of so'c:'ietyf These values are elso affeeted by .po'ﬁti-“ ' \
r ; : cians, 1nciudiﬁg those 1nvo]ve§ in activist and "pressure" groups -e.g., o

conservationists and environmentaﬁsts ¢ Often the fact that these \

T

people have an 1nf1uence on pubHc taste is an effect, rather: than a

deHberate 1ntention Very few people set-out with the objective of

o e

. "changing pubHc taste". A1l the taste 1nf1uencers }'om pa’rt of the

)

'lnevitab'le dynamic of -social change and evolution - and }re themse]ves

caught up in it, as the influenced as well as the 1nf1uencer,s.

Many factors 1nf1uence public taste: shifts in the ethmc
.L . o cempos'iﬁon, shifts in locationa} ba’lance of popuTation, and economic

. cycles . -~ . )

r

Market researthers .categorize people and name their needs
- and'wishes«.\ If manufaeturefs broduce to meet these needs, they will
~ be successful. A cycle exists wherein ‘the ménufactur\e?s are being  _ ’
- governed A(‘qu’uq taste wh«k(h ih turn is being discovered by the '

' B I‘ 3 ) /

P . B
o - ‘ -
j , . . . N . . . . .
. L4 ’ . '
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« market researcher's",P

o

Product Designer~- his introductory statement in ‘f’uu: i
. ] ) 4%'” . . !

“Taste Manipulators” obviously exist, otherwise the desigi:; proféss1ons >

would-not exist. =« - . .

~ Taste mampuf}ation fs part of some profeséions. and pflrt of some indus- ,
trial and commercial activity. Who are the "Taste Manipulators"? They
are the dec‘1§fon'makers involved with the details of produc'tioﬁ'f "fhey

A

a?‘e combined in the whole comp'lex of 1ndustr1a1/conmerc1\\l hierarchical

relationships, reflecting the 1nf‘|uences on them by theip backgrounds

anq l)>y their enviromment.

< -0

Coana'ny President: the '!fina'l"'m'r'd.‘ "Satisfy him, and get it througvhf"

Persona‘l preferences affect h1s decfsions, as do the weas of his wife,

his intim&te friends the needs of his status and his aggressive/

¢

resistive attitudes. _
. 1

. Vice-gresident (in charge of anythihg)'- A 1e’ss secure,. genera'l'ly rpoi-e

cautious (conservativé) acceptance and 1nf'|uence pattern Inipei]ad by

&
the/"must show success“ pressures,
P

L * ¥

Product Manager: 'genefajly assocfa\“ted-with.the purchasipg department

L]

wheré money s paramount, demanding lowest total égst and maximum per-

'» - formance per dollar. \
" Produtt Buyer for re-sale areas: Generany basqs h1s purchase decisions

~on récent sales shccess pa_tterps, ?ns/tyie trends as re‘lated in trade e

T~

' / -Journals, aﬁd on word of mouth' among his peers. Favors a taste status

L2t
Q i

.‘/-:




quo, therefore a backward attitude. . .
SN

,i

'fDesigner. By definition. an individuai sensitive to socio-techno]ogicai
trends, who pushes the uppEr 1imits of taste acceptabiiity if luck

grants him acceptable clients, and he is honest.

3rd Level Executives-' %neidraftsman. the foreman, the shop'manager. the-
o

tooiing department the house painter, the uphoisterers the cabinet

¢ . 7

makers, even the: | handy-man. S A” ,

Outside Infiuencer!: The retaii’sales force ("Hhicn do you recommend?").

The media...with a11 their capable and deadline-pressured critics, ana-
lysts and advisors. The "standards" industry, with its "Ten Best™

.

1ists. The censors.

The Home: The iamiiy‘oeteioned"taste_nonn.

' Thie Revolution: JAnything but thet‘ ar the constant resistor. or the

genius and his coterie. /

Architect,;Pianner and Educator - summary of his statement- )
. Taste mahipulators exist on two levels. ' o
Basic: Everyone is’a taste manfpulator end in Eddition\to infiuencing
2 - his ann tastes and preferences and by virtue of daily inte;ection with |
other‘peooie; feQdS’tQ makelstatements.'decJarations ano expness . v

opinions'and preferences which affect other people’s tastes, in the
‘same category there is some taste manipuiation whigh s part of’ the»
basic value system that exists in various soc 1,groups. These groups
tend to infiuence other groups, or. provide a stimulus to which other

groups aspire. deriving from a long tradition of the ciqss structure,

« 5

e
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Educatfon forms part of this process. Everyone involved in education e ;3
. ‘“knows that 1t 1s impossible not to express opinions and make'statements ‘
which refer to your own taste and in turn influence young people to

develop certain tastes, preferences and S0 on. A feedback”process

,\

exists when social and specific groups tend to-manipulate people and

get them to\conform (perhaps unconsciously). e
l

Organized: This area of taste is unrelated to basic needs and 1s organ-
ized and directed for proflt and gain. It deals with false needs,

consclously created, supported and manipulated and formulated in such

a way ‘as to become part of people s taste, Quallty standards whlch
_emanate from. the deslgn profession and government- agencles are often
artificial ‘and have no basis 1n terms of basic needs. Lifest§4e 1mages

are consclously cred%ed and projected and have a tremendousfand probably -
tpe most profound influence on taste’benerally Conformity is created
fand used by the manipulators. ‘Categonles are 1nvented into uhiah,thg
manipulators conveniently put people. This produces the sltuatjon

where a certain degree of predictpbility exists as to what these people '
uill or will not accept Once certain products- become associated with

a group. the group then perpetuate;fthe demand.

The: taste manipulators are mainly those who galn from the provision of .
‘ goods and services: 4 . , >
~ Developers - who stand to gain by developing centafn tastes

~  Promoters - of building styles and fashions

< Institutions - who set standards apd .project images




0

:
<

Governments - who set codes, standards (politicians e.g., Mayor Drapeau)’
Designers : ; . e

Public Relationsland Advertising groups | '

Media and'01nema , ,: | . P T
Manufacturers ® ' '

-

' Financiers - mortgage eompanies 1nf1uence what is to be put on the. market

Heroes' - are taste makers who are used in quertising and promot1on and

1nf1uence taste through their own pnOJection.'

The basic reason for the existence of organized taste manipu1atfon fs ’
the mass consumer society we ‘Tive in- and all that 1t implies.. The
anonymous conéumer has been.made into a speciaTist in his own field '
and relies °".9Eh?!§_§9_991§e h1m The reason there is, so much taste
;%% 1. : manipulation is because there is sQ 11tt1e.d1rect involvement by the

5 | 1nd1v1dua1.jn the various prdéesses‘and the lack of opportunity to be- -

come involyed. Another ‘reason for the existence of taste mani pulators

~ '1s the profess1ona1 mystique that has been built around the design

profession which is se1dom questioned. ¢ X

ar

Factors 1nfluenc1ng public taste are current 1ssues e.g., the women's
1iberation movement, rapid changes in the economy , education. travel.

and.contexturaH hanges S l

Canadians no 10nger have any kind of indigenous taste, having relied
for so long on foreign 'products. Therefore our taste/45 totally 1mport-

| ed and in many cases . tragically unsuited.

°
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Housewife and Student: - c0mp1ete statement o
" DO “TASTE mmpuwons“ EXIST? Yes, but, he must not awéys

‘ be assumed bad, because e without our pushers of gilted kleenex box

covers or. plastic crazy paving in ha11ways our sheps cou1d be filled
with Bauhaus functionalism. Huseum of Modern Art pure forma]ism or
Dai]egret S delights such as his metal beads undu]ating under plastic.
:So they do exist, and will contdhue to do so until people stop showing

»-4

a large variety of preferences‘ ' . ’ ' .

<

IF SO, WHO ARE THEY? Designers good, bad. indifferent;

>

business. scientist and government. A1l of these peopie havé looked

?

&b' ‘ LS at the human psychic process and iaid bare our subconscious on the, - ”

§3§‘ ‘ market place, predictors of needs we did not Know we had, éﬁd/already ——

F f?r .

gfg! ' catered to at various income levels.. An insidious process, since it

P aee " . - . , s to . ) -
f%?[ o would ‘deprive spontaneity or creativity. They are rabid exploiters

s ’ . on one hand.zand gentle persuaders .on the other, and various pressore

ey - ) groups for common good are often lost in-between. -~ - - o

WHY DO THEY EXIST? - ~ ¥
(a): By careful mk”ipulation. the menipulator has eliminated the

-

| fpdividual from the design process, the customer has “not been o

considered as the user of the cunnodity. he is Just expepted to

»

buy, and he does.

(b) The serious artist does not play a very tmportant role’in con- .

s =

. temporary life.

(c) The individual has lost controi of his environment and therefore ‘-f: )

+

has become emotionally detached from it. He is the victim o?




r ¢

ony, repetition.ftedium and oyer-stimulation by the urban

,‘, en ronment; and has become emotionally actured miking him depen-
f . dant on the manipulators. Taste and good design e discovery

of hanmonies between our own: h~per states and our environment

(3

(d) ‘Afflugnce; when people have money{\they spend it on food, shelter,
,pleasure then luxury. Affluence creates a demanding society and

having established manipulation. all it has to do is supply <

DO .YOU FEEL
AND IF S0

T THERE ARE OTHER FACTORS WHICH lNFEE:hCE THE PUBLIC TASTE '

T ARE THEY?

. (a) Life cycle changes one's real needs differ from childhood through

‘adulthood, marriage and retirement ;

" (b) ﬁinternetionil“disesters'sﬁbh as war or famine,
_(c) . Discovery of nemfte:hn§)ogies:,instant commonications; reduced [

travel time from one side of the world to another. Depletignrof

r
Al

vital resources sdch as ofl, clean air and water,

“ o (d) - Re-evaluation of life styles, and social moresw which oodld ]

realize itself by the’ awareness of the manipulation process and o

the rejection of it. !

4
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\

‘individual,

- OSUMATION, - 2

~ ! T

Tbe conference proved to be a creative and at times an
enotionai experience for the particpants During the qiscussion that
“'¥011lowed the opening statemgpts. the’ main themes stressing tHE"natqre
of man and the stiuctures of society anerged There was general IR
agreement that man's organismic and existentiaT‘needs were not being -

satisfied These needs shouid be the primary determinants of his

“taste" for ;ertain goais and obJects or behaviour because "taste" is

the foremost indicator of what 1s best for-the organism. The psycholo-

gist's preSEntation was based on this idea. While acknowledging the

| existence of taste manipulators as the components of the social{zing

process, he forcefuliy condemned the seif-perpetuating systems whioh

enslave and manipulate man's basic needs for gain and profit. This

, . results in a separation between needs and taste. Not “everyone was in

: fuii agreement. The architect and the housewife supported this view ,

and the architect's presentation in particuiar elaborated these ideas

He clarified the vast systems of organized taste manipuiation and showed
the relationship between the false needs and the manipuiators and the
reasons wh& they exist. The diseussipn evolved around tne préanizations '

of society and the.satisfaction of thed r needs rather than those of the

'
A

o

kbiic relations”man‘said that the institutfons are becom-

. 1ng aware of the dissatisfaction of the. consumer with the gppds and




services w?ich have- Tost their value iﬂﬂ/e\f??ciency. His presentation
1nc1udp8 .q study for which-he was responsible,, sho_win§ the c'hanging

viTues of society % illustrate the concern of the cor"porations)‘ and |
their need to.adju”st in order po) survive, ‘This fst.udy 1§ 1nclude}l .

because of its relgvance to the factors which govern public 'taastie.. _

'

DECREASING VALUES = * . EMERGING VALDE SYSTEMS |

~ Conformism to accepted 'mgdes ' "Indvividudlism. pluralism, situational
g PR | S , nbdhsa

of thought, custom and be- modes of thought, custom and behaviour

. haviour -

- '
. f

crediffi ity

4

© General truit fn.institutions Skepticism, eroded

institutions

Caveat emptor . _ Caveat vendor
& Movement from extended = Movement from nuclear famﬂy.to’ney

fanily to "nuclear® family styief of intentiona] extended families

)
~

-Movement from m‘am;al task Alienation caused by depersona]izgﬁon' :

" to fncreased mechaniZation - effec?s of m'echanizat%n."and.' resultant )

B ~ demand for people-oriented automht;ioh

General acceptance of £b1n§53 Relativé diasat'lsf'dct'lohn

,as they are .o ' .
. - N

From community to fragmen~ To individualism within develBping hew ,

\

tation ’ s't";y"les of intentional g:ommunity

+

"‘Man determining ljatdrg Man in’ balance with 'na.ture -

[N
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' : B 15
’ Productién/éonsumpt1on ethic ' Human cost/benefit ethic '
?rom meaniqgfulvhuman rglaj‘ t From tolerance of §yperfic1al
’ : o 'fionshibs td-superficial human o relatfonships to demand for mean-

¢ [

9 .
R relationships . . Angful human relationships. ’

From craftsman s hall-mark to ~ - - From“tqfef%ﬁhé‘of manufactured

- manufactured “1mage" I ) 1ﬁage to demand. for pérfonmanée S C

based communication S
— <~ , o

R Genera11st oribntation to reli- From over-reliance on specializa-

'-‘ance on Specialization «"“"\ tionto 1nfonngd generalizaiion
' T (t.e., nulti-disciplinary analysis
‘ and synthesis)

@

Relatively stable society. _ Qyn;$1c society, accelerated change, ..

~change manageable, 1nd1viduals change viewed as desjrable, adapta-
and groups could easily adapt " bility d?fficuft. therefore preﬁium

. . ‘ ‘ ) ” . I
-stability highly valtued - . Pplaced on flexibility and human basis’

~

. for selection of alternatives..

More emphasis on reasoned ideas More recognition that feelings are
and concepts, less recognition  important parts-of total human being,
‘ of ‘the role of feelings in.. " and play an important vole in the
peopje's wants and needs | wants, desires and actions of his
qJife . :

Emphasis on ethic of work for ~ Emphasis on rewarding and involving -

"work's sake, security results . work }ather than hard work, desire -
- in savings qrientation, post- for immediate gratifi&ation} credit

" poned gratification "\\ ' use orientat{gn ({nflationary psychol-

-~
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. in | positive way. He felt, that the designer s sensitivity in aesthetic
A?mntters and his professional training enab]ed him, to .quide public taste.

- The product: designer saw the designer as a taste manipulator .

Other. participants stressing that there was a professiona] mystique. .
anphasifgd the value of the individual s taste. CoL e

’ . Y ; ' ! |
\. . . .," {
- The concern about the nature of man and the structures of ' Do

+

o

society were the dominant themes of the meeting The reason why the y

attempts to answer the question "DOES THE.PUBLIC TASTE IMPOSE ITSELF ON

.DESIGNERS MANUFACTURERS, AND DEVELOPERS, OR IS IT THE OTHER WAY AROUND?"

were sp frustrating, may be that previous discussions faiied to- recognize

'that the reiationship between taste and need has been 1ost This dis- =

cussion suggests that in contemporary society, there exists a cycle

N

. within which the organizations promote services and products to satisfy '
' their own rgg.eds. These needs are presented to tr% public as their own

'by many means e.g., education, medja etc. and the individuals within

, -

the spciety become conditioned.

Co : M
Although. there was some pessimism about the present structures

. and their effect on society, the participants expressed optimism about
. the future. In the psychologist's view, change should occur because

"~ taste has its basis in organismic and existential needs and it follows

that a more "meaningfud behaviour® should evolve. The architect felt N s

‘that many educators and designers are becoming involved in planning

towards partjcipation‘by the individuai in the design'process, and are

H
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. develoPing 1deas and systems which will give’ 1nd1viduals greater choices .
o in dec‘lsion-maHng regarding the ‘anvi rounent. The housewife saw hope in .
> the current re-evaluation of er-sty]es and. socialk mores which wil'l
- resalt in the awareness oﬂ the man pu‘latian process and the rejection
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IMPLICATIONS FOR RESIGN EOUCATION

The preceding 1nvestigation demonstrat_es an’ awareness of
human needs and changing values in our soc'lety.' This implies a need
for a» particular'emphasis in designmcation ' In ‘ordér to 'e'ducate
designers to effectively identify and solve the problems of the

e, L]

comunity. many of the exfging tand inadequate) programnes should be

revised Curricula must f'nf%ude comprehensive studies of basic humdn
needs; values, and environment,-in addition to functiona] and aesthetic
‘ considerattons and effects The inc'tusion of economics, psychology,
‘and saciology in des'lgn stﬁdies mqy produce designers whose work would

be more relevant to the dividual and the conrnunity.

7
-

Economics

(¢

The gonference confirmed thot,ours is a consumer society
uhere tne process’of manipuIation is'usedrt ;s ure the survival-of
1ndustry through the promotion and sales of products which are some-
times of questionable va]ue and efficiency. Tremendous sums of money
are‘Being spent to develop products which have to cannand hlgh prices -
1n order to recover the development and /;omoflona1-costs and realize. '
a profit in,their relatively short life on the market_placef The
designer must also become ramilrar with the.role of «the financial insti-

°

tutions 1in the production of goods ani services.

5 . bther recent developments of utmost importance to the designer

are 1nﬂgtion,' decrease 'in affluence, and inminent &:nges in our society ’

M‘&; .’a&&m
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', due to 1ncreased costs of energy and dep]etion of natural resod#tes. ) 3o
g On March the eighth, ninet erfi hundred and seventiffive, The Montreal
i 4
(Star pub]ished ‘the fo]]oy}ig statement in a front page 3rt1c1e called

™~ 'ENEREV COSTS_ AFFECT DESIGN" by Dusty Vineberg So]omon

For the first time on this continent, the escalating

' cost oﬁ\energy is dictating many architectura] and

? engineering features of some of the cqbntry s biggest
’ ‘néw buildings.

" Once influenced primar1ly by aesthetic and architec-
o -, tural considerations, a building's shape, siting and
. 7'orientation to the suéjnay now be determined by the

. energy crisis--- as well as its windows, walls, roofg,
: insulatiop and construction materials, to say nothi
of its lighting, heatinqizéo air-conditioning systegs.’

[“These are among_ the most-Nmportant features affecting
the amount of energy needed to'cool a building in .
. summer and heat it in winter, and have thus become »
(5 { " important factors in 1ts use of energy and tts opera- , ’

) ’ ting costs. g’“\\.w,
\ As these probiems demand sotﬁtions. design ducators must concern

a themselves with the urgent need for teaching eegnanic! SO, that .

‘designers may learn to solve the problems which confront us.
s .
a - . '- .'A.

Psycholbgy o
~ ‘e LS
The field of psycho]ogy is all encompassing in its 1mp11ca- : L

)

» tions and its popularization has led to superf1c1a1 and manipulative
uses of- it, A genuine study of psychology cou]d g1ve the designer an

" awareness of basic human and personal needs. Odt man-made environment,
S o ﬂ' having been designed in ignorance 6f many of these.needb, has become a
kubjeét of ‘intensive studies by psychologists and a body of knowledge
dealing with "environmental psychology" is being accumqlatgo and.snould .

N
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be mad® §R§j]ab1e to studentsf

ﬁsycho1fgist Robert. Sommer, author of Desjgn Awarenesg‘and Tight Spaces.

whose work is outstanding in this f1e1d writes in ﬁfs book Personal

) Space.] , . .

A1l people are builders, creators, molders, and
shapers ‘of the environment, we are the environment.
The specialized design fields see themselves help-
less in the face of massive problems on every side,
The day when society can call upon the architect-
priest or the scientist-priest or the psychoanalyst-
priest to solve its major i11s has past. Society
needs the talents of the gamut of specialized and,
unspecialized professions centered around human
survival and welfare.  Within these groups there

is an intense realization that overspecialization '
in a changing world is -a sure prescr1pt1on for "
failure. Across the nation schqols-of architec-.
ture and design are becoming institutes of environ-
wental planning, envirommental science, design
science, and envirommental engineering. At the
moment the change is more evident on paper than

in curricqum. but it is coming.

-

Socio1ogy
Since the discussion clearWy demonstrated that socia] structures
were used to perpetuate fa]se'needs. studies in sociology are iqgortant

in design educat onj Urban problems and urban renewal, social and

' poﬂitica] struc #es. problems of poverty. influences of mass media
‘~J5are all re1evantlto the design profession. .Suchmknowledge could lead
‘students to a true understanding of the nature and development of the

. structures within society and community 1ife. The professional wou]d

-

]Robert Sommer, Personal Space (Englewood Cliffs N.J.: Prentice
. Hall, Inc - 1969), pp-f7 -8. '

.
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: - then be able to offer the community positive alternatives to the false

, categories promoted by the manfbulotors. —For‘exampiez students might

@ . , o . . .

N consider ideas such as the fonowing:2 -

| I - o o
: B ) The collective outlook on 1ife of the people of .
;) ~ every age, their opinions, beliefs and attitudes,
'y ' ,groduce the atmosphere in which their envirdnment
R R . 1s created. This collective outlook infiuences °
5 X ) | the production of each man-made’ object, and gives V
2 ! ‘ the many different objeets made in any one age an ‘
% \ . " underlying unity. Every age has 1ts own character.
;:'~ L It is not meant by these sqggested-tnc]usions in design curricula
" . that design stydents acquire a,tnorough educatién‘in economics, piycho-

.logy and soc101ogy but rather that tﬁéy ga1n an)understanding andfbasjc
knowledge in these fie]ds as they relate to design problems. The educa-

tion_of the designer shoqu prepare him to be concerned with the\total ’

environment and the 1nd1vidua] who lives within it. In order to work

;& o b with and draw upon the resources aya11ab1e, € mu ’ S

= qnd$an understanding of these fields. The existing studio courSes. .

S it
R
L T, A
)
. .
]
«
X
-

work-shops, ert*nistory and,profession%é,practice_courses need'not be

neglected or minimized but rather the programmes ‘should be enrdiched.
a ,k . : N o

- h N .
‘ -~ .

-

D r B It becane apparent during the discussion that it is impossible

e N
TERIT o 2
e be ST
.
3

,  -for teachers to pe tru]y objective Therefore..teechers should be

encouraged to express their own vaiues and tastes without necessartTy

» 7

»

impos ing them so that students can be exposed to many personal‘vjews.

T - - ) - | g ‘ ! "
T 5 2 Kurt, Rowland, Looking afid” Seeing WOL:GW % Co., 1965),
L p. o’ . ‘C~ . ~ ) .
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In this -way the student's- own persong'l_ taste and values ‘can be formula-

‘ted and developed, T . . o

’

These recommenidations will hopéfuﬂy find their way Jinto future
programmes thus insuring a meaningfu“l contribution to the design

profession and, ultimately, to the conmunity.

+ T e _ “




© APPENDIX -
consists of tapes of a three

and one half hour discussion-upon ,

which this thesi§ 1;5\‘ba_sed ’ e Vi
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