
Acculturation to the Global Culture, Cultural Identification, 
and the Intention to Adopt the Internet 

Reem Ayouby 

A Thesis 

in 

The John Molson School of Business 

Presented in Partial Fulfillment of the Requirements 

For the Degree of Master of Science in Administration (DS/MIS) at 

Concordia University 

Montreal, Quebec, Canada 

August 2008 

© Reem Ayouby, 2008 



1*1 Library and 
Archives Canada 

Published Heritage 
Branch 

395 Wellington Street 
Ottawa ON K1A0N4 
Canada 

Bibliotheque et 
Archives Canada 

Direction du 
Patrimoine de I'edition 

395, rue Wellington 
Ottawa ON K1A0N4 
Canada 

Your file Votre reference 
ISBN: 978-0-494-45273-8 
Our file Notre reference 
ISBN: 978-0-494-45273-8 

NOTICE: 
The author has granted a non­
exclusive license allowing Library 
and Archives Canada to reproduce, 
publish, archive, preserve, conserve, 
communicate to the public by 
telecommunication or on the Internet, 
loan, distribute and sell theses 
worldwide, for commercial or non­
commercial purposes, in microform, 
paper, electronic and/or any other 
formats. 

AVIS: 
L'auteur a accorde une licence non exclusive 
permettant a la Bibliotheque et Archives 
Canada de reproduire, publier, archiver, 
sauvegarder, conserver, transmettre au public 
par telecommunication ou par Plntemet, prefer, 
distribuer et vendre des theses partout dans 
le monde, a des fins commerciales ou autres, 
sur support microforme, papier, electronique 
et/ou autres formats. 

The author retains copyright 
ownership and moral rights in 
this thesis. Neither the thesis 
nor substantial extracts from it 
may be printed or otherwise 
reproduced without the author's 
permission. 

L'auteur conserve la propriete du droit d'auteur 
et des droits moraux qui protege cette these. 
Ni la these ni des extraits substantiels de 
celle-ci ne doivent etre imprimes ou autrement 
reproduits sans son autorisation. 

In compliance with the Canadian 
Privacy Act some supporting 
forms may have been removed 
from this thesis. 

Conformement a la loi canadienne 
sur la protection de la vie privee, 
quelques formulaires secondaires 
ont ete enleves de cette these. 

While these forms may be included 
in the document page count, 
their removal does not represent 
any loss of content from the 
thesis. 

Canada 

Bien que ces formulaires 
aient inclus dans la pagination, 
il n'y aura aucun contenu manquant. 



ABSTRACT 

Acculturation to the Global Culture, Cultural Identification, 

and the Intention to Adopt the Internet 

Reem Ayouby 

This report documents a research study on the effects of the global culture and cultural 

identification on the intention to adopt the Internet. The results of the study indicate that 

acculturation to the global culture is related to the intention to adopt the Internet. The 

relationship was shown to be mediated by perceived ease of use, perceived usefulness 

and subjective norm in two samples from two cultural communities. When the samples 

are combined, the relationship between acculturation to the global culture and the 

intention to adopt the Internet also becomes direct. 

The model studied includes cultural identification in the form of two different constructs. 

One of the constructs is ethnic cultural identification and the other is national cultural 

identification. Ethnic identification has a significant positive relationship with subjective 

norm in only one case; otherwise these cultural identification concepts appear to be 

unrelated to the intention to adopt the Internet. This is contrary to prior research 

(Cleveland, 2006). 

The study finds that cultural constructs, especially acculturation to the global culture, are 

important in starting to determine the antecedents of subjective norm in the IS field. 
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Chapter 1 Introduction 

1.1. Context 

Culture has been studied at many levels: National, organizational, group, and individual. 

For this reason, it has been described as being layered like an onion (Karahanna et al. 

2005; Leung et al. 2005; Straub et al. 2002). Hofstede's work on national culture is the 

most frequently used in IS cultural research (Myers and Tan 2002). In spite of critiques 

of the Hofstede model (Fang 2003; Myers and Tan 2002), it remains popular in the IS 

literature (Srite and Karahanna 2006). 

Another concept used in one stream of IS cultural research is the concept of acculturation 

(Loch et al. 2003; Straub et al. 2001). Acculturation is defined as "the process of 

learning a culture different from the one in which a person was originally raised" 

(Valencia 1985). Individuals are exposed to new cultures from many sources. One such 

source is the phenomenon of globalization. Currently, globalization is everywhere and 

may be a contributor to culture and cultural change. Globalization refers to a 'growing 

economic interdependence among countries, as reflected in the increased cross-border 

flow of three types of entities: goods and services, capital, and know how' (Govindarajan 

and Gupta 2001) (p. 4). 

Recently there have been calls to address the issue of globalization and its cultural effects 

on the IS field (Hunter 2001; Myers and Tan 2002). Currently there are no such 

published studies. In fact, even in other disciplines such as international business and 

marketing, this is an emerging topic (Cleveland 2006; Cleveland and Laroche 2007; 

Leung et al. 2005). 
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Related to the concept of culture is the concept of cultural identification. According to 

Orthogonal Cultural Identification Theory (Oetting and Beauvais 1990-91), it is possible 

to independently measure multiple cultural identities to determine the extent to which a 

person identifies with a culture. This idea would be beneficial for multicultural settings 

where a person may identify with multiple cultures such as an ethnic culture (in the form 

of ethnic identification) and the local nation's culture (national identification). Further, in 

light of the recent globalization phenomena, all world citizens are exposed to similar 

global cultural artefacts which cause a certain amount of acculturation to the global 

culture. 

1.2. Research Question 

Therefore, different cultural sources influence the individual in the modern world. What 

remains unclear is how these different cultural influences affect a person's intention to 

adopt technology; specifically, Internet applications. 

This research asked the following question: Are the acculturation to the global culture, 

the national identification and the ethnic identification positively related to the intention 

to adopt Internet applications? 

This thesis report is organized as follows: The next section discusses the theoretical 

background with a detailed look at culture, acculturation to the global culture, cultural 

identification, technology adoption and the combination of culture and technology 

adoption. Next the research model is presented followed by the hypothesis and the 

research method. The results are then presented in three parts. The first part presents the 

results based on the full model for the Chechen community. The second part presents the 
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results based on the full model for the Circassian community. The third part presents the 

results based on the combined data. A general discussion follows with research 

implications, contributions to theory and practice, limitations of the study and future 

research recommendations. 

Chapter 2 Theoretical Background 

2.1. Culture 

The definition of culture has not been agreed upon over time because culture has been 

viewed as general, abstract and complex (Cleveland 2006; Straub et al. 2002). Straub et 

al. (2002) provide an excellent review of the concept of culture. Culture is a term that is 

used to describe the customs, beliefs, social structure, and activities of any group of 

people who share a common identification and who would label themselves as members 

of that group (Oetting 1993). There is agreement that culture is learned, transmitted and 

shared (Cleveland 2006). There are three core functions of culture: 1. Culture establishes 

rules of conduct; 2. Culture sets standards of performance; 3. Culture establishes ways of 

interpreting environmental inputs and interpersonal signals (Cleveland 2006). 

Culture can be viewed as static, or as dynamic and changing (Hunter 2001; Leung et al. 

2005; Myers and Tan 2002). The best known static model of culture is Hofstede's classic 

model of national culture. He defines culture as "the collective programming of the mind 

which distinguishes the members of one group or category of people from another" 

(Hofstede 1991) (p. 5). Hofstede (Hofstede 1980) proposed four dimensions of culture: 

masculinity-femininity, power distance, individualism-collectivism, and uncertainty 
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avoidance. Later, long-term orientation was added as a fifth dimension (Hofstede and 

Bond 1988). 

Most of the IS research into the effects of culture has been on national culture and has 

relied on Hofstede's (1980, and Bond 1988) dimensions to test and validate propositions 

relating to a variety of IS issues (Myers and Tan, 2002—include a good review). 

However, Hofstede's conceptualization of culture has some weaknesses. For example, 

Srite and Karahanna (2006) found that there were difficulties capturing the essence of the 

masculinity-femininity dimension well in a measure. Further, the concept of national 

culture has been criticized as having several problems including, but not limited to, the 

fact that the nation state is a relatively recent phenomenon—it did not exist for the greater 

part of human history (Myers and Tan, 2002). 

In spite of critiques of the Hofstede model (Fang 2003; Myers and Tan 2002), it remains 

popular in the IS literature (Srite and Karahanna, 2006). Thus there is a need to explore 

other approaches to studying culture in IS research. Other approaches may include other 

dimensional models of culture, or taking a different perspective completely and using the 

dynamic view of culture (Leung et al., 2005). Therefore, the present study will not use 

Hofstede's dimensions and will turn to a more dynamic concept. 

The "dynamic view of culture argues that culture is represented by cognitive structures 

and processes that are sensitive to environmental influences" (Leung et al. 2005). This 

view is based on recent research in cognitive psychology. Thus culture is seen as able to 

change in response to external forces (Leung et al., 2005). The main difference here is 

that cultural changes happen more frequently than has been assumed in the dimensional 

view (as modeled by Hofstede, 1980; Hofstede and Bond, 1988). 
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Thus, culture is fluid and new cultural identities can be formed by acculturating to new 

cultures. The process of developing new cultural identities is referred to as acculturation. 

Once a cultural identity is formed, one can speak of the strength of the cultural 

identification. Considering the calls for studies related to culture and globalization 

(Hunter, 2001; Myers and Tarn, 2002), this study adopts the dynamic view of culture and 

applies it to studying the acculturation to the global culture. 

2.2. Acculturation to the Global Culture 

The dynamic view of culture would allow us to account for the effects of globalization on 

local cultures. Such an attempt has been made in conceptualizing the acculturation to the 

global consumer culture construct and the development of a measure for it (Cleveland, 

2006; Cleveland and Laroche, 2007). In an international study, Cleveland (2006) found 

that the adoption of communications and consumer electronics were positively linked to 

the acculturation to the global culture. This finding supports the idea that acculturation to 

the global culture can have a positive relationship with the intention to adopt the Internet. 

Various factors affect the acculturation to the global culture. The factors which have 

been found to be instrumental are related to the degree of cosmopolitanism of a person, 

their use of the English language, their social interactions with the world outside their 

country (including travel to other countries), their exposure to the marketing of 

multinational companies, their openness to and desire to emulate the global culture and 

their identification with the global culture. Further, the mass media a person is exposed 

to also influence their acculturation to the global culture (Cleveland, 2006; Cleveland and 

Laroche, 2007). 

5 



Table 1. Dimentions of Acculturation to the Global Culture 

(Adapted from Cleveland and Laroche, 2007) 

Dimension Description 

Cosmopolitanism The degree to which a person is cosmopolitan. A 

cosmopolitan person is one who is familiar with and at 

ease in many different countries and cultures (The 

New Oxford American Dictionary, 2005). 

The degree of a person's exposure to the marketing 

and advertising activities of multinational or global 

corporations. 

The degree to which a person is exposed to the English 

language and the degree to which a person uses the 

English language. 

Social interactions, including The degree to which a person travels, has migrated, or 

travel, migration, and contacts is in contact with foreigners, 

with foreigners 

Global/foreign mass media The degree to which a person is exposed to foreign or 

exposure global television, literature such as magazines or 

books, and other types of media. 

Opennes to and desire to The degree to which a person admires the lifestyles of 

emulate global consumer other countries and is likely to desire ownership of 

culture consumption symbols from other countries. 

Self identification with global The degree of self-ascribed membership in or outright 

consumer culture identification with a global consumer culture. 

Exposure to marketing activities 

of Multinational companies 

Exposure to/use of the English 

language 
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Cleveland found that acculturation to the global (consumer) culture is significantly and 

positively related to use for PC / Laptop, surfing the Internet, and sending e-mail. It is 

important to note, that although other constructs (as will be discussed below) have also 

been linked to the use of these technologies, the acculturation to the global culture link 

was more significant. These results were part of a marketing study that included many 

products. For this reason, only one question was included for each of these items. This 

provides a good indication for IS studies; however a more in-depth study is desirable. 

2.3. Cultural Identification 

Cultural identity is defined as a person's self-identification as belonging to a certain 

group of people—adapted from (Oetting et al. 1998). This identity can be felt strongly or 

weakly and cultural identification refers to the extent to which individuals view 

themselves as involved with an identifiable group along with their investment in or stake 

in that particular culture (Oetting et al., 1998). Further, cultural identification is related to 

involvement in cultural activities, to living as a member of and having a stake in the 

culture and to the presence of relevant cultural reinforcements that lead to perceived 

success in the culture (Oetting et al., 1998). Cultural identification can also be seen as a 

personality trait and as such is seen to be a persistent, long-term underlying characteristic 

that organizes cognitions, emotions, and behaviours (Oetting 1993). 

Ethnic Identification 

Ethnicity is conceptualized as "...the character or quality encompassing several cultural 

indicators which are used to assign people to groupings" (Laroche et al. 1997). Ethnic 
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culture is defined as culture pertaining to a group of people sharing common and 

distinctive characteristics (Karahanna et al. 2005). 

Building on the definition of Karahanna et al. (2005), an ethnic culture is a culture 

pertaining to an ethnic group, where an ethnic group is a type of cultural collectivity, one 

that emphasizes the role of myths of descent and historical memories, and that is 

recognized by one or more cultural differences like religion, customs, language or 

institutions (Smith 1991). Ethnic groups form ethnic communities which have the 

following attributes (Smith, 1991): 

1. A collective proper name; 

2. A myth of common ancestry; 

3. Shared historical memories; 

4. One or more differentiating elements of common culture; 

5. An association with a specific 'homeland'; 

6. A sense of solidarity for significant sectors of the population. 

The more a given population possesses or shares these attributes, the more closely does it 

approximate the ideal type of an ethnic community (Smith, 1991). The ethnic 

communities which contribute to this study are the Chechen and Circassian communities 

of Jordan. Both have a myth of common ancestry, shared historical memories, multiple 

differentiating elements of common culture and an association with a specific 'homeland' 

(Chechnya and Circassia respectively). A sense of solidarity for significant sectors of the 

population can be seen in the social and charitable organizations present in areas where 

significant numbers of these ethnic groups are present (as is seen in Jordan). 
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Therefore, ethnic cultural identification can be defined as the extent to which individuals 

view themselves as involved with an ethnic group along with their investment in or stake 

in that particular group's culture—adapted from (Oetting et al. 1998). 

Cleveland (2006) found that ethnic identification is significantly and negatively related to 

technology use for PC / Laptop, surfing the Internet, and sending e-mail. The magnitude 

of this relationship is smaller than the magnitude of the relationship with the 

acculturation to the global consumer culture. However each of these technologies' use is 

measured using one item and in terms of frequency of use (never to daily). As mentioned 

for acculturation to the global culture, a more detailed study of the effect of these 

constructs on technology adoption is needed. 

Cleveland operationalized ethnic identification as national identification by assuming that 

they are the same phenomena. However, it is important to note that Cleveland (2006) 

found that this operationalization was problematic in two countries. These countries are 

India and Canada. He hypothesises that this is because these countries are not made up 

of an ethnically homogenous population, but rather are a mix of ethnicities. 

National Identification 

Although national identification and ethnic identification are very similar, they must be 

distinguished as separate constructs especially in the context of culturally non-

homogeneous countries (Myers and Tan, 2002). The need for this distinction has been 

shown through the findings of Cleveland (2006) as mentioned above. 

A nation can be defined as a named human population sharing an historic territory, 

common myths and historical memories, a mass, public culture, a common economy and 
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common legal rights and duties for all members.1 National identification has some 

fundamental features (Smith, 1991) as follows: 

1. An historic territory or homeland 

2. Common myths and historical memories 

3. A common, mass public culture 

4. Common legal rights and duties for all members 

5. A common economy with territorial mobility for members. 

Similar to ethnic identification, national cultural identification (national identification for 

short) can be defined as the extent to which individuals view themselves as involved with 

a national group along with their investment in or stake in that particular group's culture 

(adapted from Oetting et al., 1998). 

National cultural identification has not been studied in Information Systems before. The 

closest concepts related to this construct in the IS literature are based on Hofstede's study 

of a nation's culture through his cultural dimensions. However, this conceptualization 

has been critiqued in IS research (Myers and Tan, 2002) due to several issues one of 

which has been that modern nations have not existed for a historically long time. Our 

current study seeks to consider these critiques by including both ethnic and national 

cultural identification. 

1 This is different from a state, which refers to public institutions, differentiated from, and 

autonomous of, other social institutions and exercising a monopoly of coercion and extraction 

within a given territory (Smith, 1991). 
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2.4. Technology Adoption 

The acceptance of technology has been studied extensively. Models which have been 

used in IS research include the Theory of Reasoned Action—TRA;(Ajzen and Fishbein 

1980), Theory of Planned Behaviour—TPB (Ajzen 1991) and technology acceptance 

model—TAM;(Davis 1989). In TRA, behavioural intention is determined by attitude and 

subjective norm toward the behaviour. Attitude is determined by beliefs and evaluations; 

subjective norm is determined by normative beliefs and the motivation to comply (Ajzen 

and Fishbein, 1980). Thus, it could be said that where attitude captures the individual's 

personal feelings about the behaviour, subjective norm captures the individual's social 

impressions about the behaviour (Ajzen and Fishbein, 1980, p. 54). 

The theory upon which TAM is based is TRA (Ajzen and Fishbein, 1980), where TAM 

provides antecedents to the attitude side of TRA. The goal of developing TAM was to 

model the acceptance of information systems in a general way which would hold across 

technologies and user populations while at the same time being both parsimonious and 

theoretically justified(Davis et al. 1989). TAM has been very widely used in IS research 

and it has been successful in terms of its goals. It has also been shown to hold for many 

technologies and in many, even if not all, cultures (Rose and Straub 1998; Straub et al. 

1997). 

In TAM, system use is hypothesised to be linked to behavioural intention to use, which is 

in turn linked to attitude toward using the system. Attitude is linked to perceived 

usefulness, and perceived ease of use; which are the two constructs proposed as 

antecedents to the basic TRA construct attitude. 
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TAM differs from TRA in a few ways. TAM adds a direct relationship between 

perceived usefulness and behavioural intention to use in addition to the relationship being 

mediated by attitude. The rational behind this is that in a work setting, attitude (or affect) 

towards a technology may not be as important as the cognitive reasoning behind using a 

technology (Davis et al., 1989). This proves to be the case in many situations and the 

construct for attitude is dropped in many subsequent studies (e.g. Srite and Karhanna, 

2006). 

Another difference is that although TAM is based on TRA, it only includes attitude as an 

antecedent to intention to use and does not consider the effect of subjective norm. 

Subjective norm was seen as a poorly understood construct and as such was excluded 

from TAM (Davis et al., 1989). Later, subjective norm was included in extensions to 

TAM, such as TAM2 (Venkatesh and Davis 2000) and other studies based on TAM (e.g. 

Srite and Karahanna, 2006). It proved to be an important construct; however it is rare 

that antecedents to subjective norm have been studied. 

A critique of studies based on TAM (Benbasat and Barki 2007) suggests going back to 

the original theory on which it is based—TRA—or to the Theory of Planned Behavior 

(TPB, Ajzen, 1991) and finding other antecedents. This advice is followed in this study. 

Specifically, the study is based on the theory of reasoned action (TRA, Ajzen and 

Fishbein, 1980) as suggested by Benbasat and Barki (2007). The scope of this study will 

exclude the perception of factors which may "facilitate or impede" the intention to adopt 

the Internet and therefore the TPB (Ajzen, 1991) is excluded. 

TAM's perceived ease of use and perceived usefulness are included as recommended by 

Benbasat and Barki (2007); however, for parsimony, extensions to TAM (e.g. the Unified 
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Theory of Acceptance and Use of Technology,(Venkatesh et al. 2003)) will not be 

included in this study. 

2.5. Culture and Technology Adoption 

Much of the Information Systems (IS) cultural research has used TAM. Consequently, 

TAM has been tested in different cultural settings. For example, Rose and Straub (1998) 

found that TAM applies to the Arab world. Further, in an international study of three 

countries, TAM was used with Hofstede's cultural dimension's index values to create a 

Computer-based Media Support Index—CMSI (Straub et al. 1997). CMSI is a linear 

index to mathematically express the simultaneous effects of all four of Hofstede's 

dimensions on the acceptance of E-mail by different cultures. It was found that TAM 

holds for employees of airlines in Switzerland and the USA, but not for employees of 

airlines in Japan. Hofstede's cultural dimensions have also been proposed as antecedents 

to TAM but have not been tested (Veiga et al. 2001). 

More recently, Hofstede's four main cultural dimensions have been studied as moderators 

of TAM extended to include subjective norm and measured at the individual level of 

analysis (Srite and Karahanna, 2006). The authors found that subjective norm is more 

strongly related to behavioural intention to use in those with high espoused uncertainly 

avoidance culture, in espoused feminine culture, and in low espoused power distance 

cultural value. Perceived ease of use is a stronger link to behavioural intention to use in 

masculine cultures. Espoused individualism/collectivism values had no significant 

moderating effect on the relationship between subjective norms and intended behaviour. 
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However, as mentioned earlier, Srite and Karahanna (2006) encountered problems with 

the masculinity - femininity dimension. This dimension, in its definition and measure, 

has been confounded by the concept of gender. This explains its ability its link to a more 

individually oriented construct—perceived ease of use. 

I draw on TRA to suggest that on one hand, perceived ease of use and perceived 

usefulness are related to an individual's personal feelings about the technology, including 

how gender moderates these relationships (Venkatesh et al. 2003). On the other hand, we 

consider that subjective norm is related to the individual's social impressions about the 

behaviour (Ajzen and Fishbein 1980, p. 54) and therefore could be linked to the 

acculturation to the global culture. 

In a different research stream, a concept similar to acculturation to the global culture has 

been studied in information systems before; it was referred to as technological cultivation 

(Loch et al., 2003; Straub et al., 2001). Factors such as the extent of travel for business 

and pleasure, the extent of contact with family members residing abroad and reading in 

foreign technology journals had a significant impact on system outcomes. This finding 

gives more value to the idea that acculturation to the global culture is linked to the 

intention to adopt the Internet as the factors affecting the acculturation to the global 

culture (specifically the social interactions with the world outside their country and 

exposure to the global mass media) resemble those affecting informal technological 

culturation, but are more comprehensive. These similarities are shown in Table 1 below. 
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Table 2. Overlap between Technological Culturation (Loch, Straub, and Kamel, 2003, 

Straub, Loch, and Hill 2001) and AGC (adapted from Cleveland and Laroche, 2007) 

Technological Culturation 

Loch, Straub, and Kamel, 2003 and Straub, 
Loch, and Hill 2001 

Informal TC: 

i Extent of travel for business 

i Extent of travel for pleasure 

; Extent of contact with family members residing 
abroad 

Reading in foreign technology journals 

Formal TC: 

Total attendance at conferences on computer 
technology 

Conferences on computer technology in 
technically advanced countries 

Number of years of educational degrees taken 
1 in technically advanced cultures 

Employment by computer-related firm or 
foreign-owned firm 

Speaking and writing proficiency in foreign 
tongues of technically advanced cultures 

AGC 

Adapted from Cleveland and Laroche, 2007 

(Social interactions / Travel) 

Social interactions / Travel 

(Although this is conceptualized, it is not 
included explicitly in the measure.) 

English language usage / exposure dimension 
and, 

Global mass media exposure from multiple 
global sources: America, Europe, Middle East 
and Asia. 

Social interactions / Travel 

English language usage/exposure dimension. 

As mentioned earlier, Cleveland (2006) did find that there is a positive relationship 

between acculturation to the global (consumer) culture and use for PC / Laptop, surfing 

the Internet, and sending e-mail. This finding, combined with the findings on 
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technological culturation (Loch, Straub, and Kamel, 2003 and Straub, Loch, and Hill 

2001) reinforces the notion that a relationship is likely to exist between cultural 

identificaiton and technology use. Although the research on technological cutluration did 

not provide sufficient information related to ethnic identification, there is sufficient 

evidence from Cleveland's (2006) research to support including both ethnic identificaiton 

and national identification in the study of the intention to adopt the Internet. 
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Chapter 3 Research Model 

To study the possible relationship between culture and technology adoption, specifically 

the intention to adopt the Internet, I will take an approach similar to that which has been 

proposed by Veiga et al. (2001); however, to capture the dynamic view of culture, I 

propose that acculturation to the global culture is an antecedent to TAM and TRA with 

the dependent variable being the intention to adopt the Internet (as shown below). 
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Figure 1: Proposed Research Model 
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3.1. Hypotheses Development 

Culture is a description of, among other things, beliefs (Oetting, 1993). Therefore, the 

acculturation to the global culture will be positively related to beliefs. Perceived ease of 

use and perceived usefulness are beliefs (about Internet applications in this case) and thus 

may be related to the acculturation to global culture. Although culture is a social 

influence, there are aspects of the acculturation to the global culture which are individual 

in character such as exposure to the English language. This is one reason why there may 

be a positive relationship between acculturation to the global culture and the more 

individually oriented constructs of perceived usefulness and perceived ease of use. 

Further, being acculturated to the global culture may give a stronger perception of the 

usefulness of the Internet. Evidence of this relationship is seen in the findings of a link 

by the acculturation to the global consumer culture on communication and consumer 

electronics adoption found by Cleveland (2006). Therefore I propose that: 

H}a: Acculturation to the global culture will have a positive relationship -with the 

intention to adopt the Internet. 

Ha,: Acculturation to the global culture will have a positive relationship with perceived 

ease of use. 

Hlc: Acculturation to the global culture will have a positive relationship with perceived 

usefulness. 

Culture defines the social environment (Srite and Karahanna, 2006; Oetting, 1993) and 

sets the rules of behaviour for a group of people. This influences perceptions of desired 

behaviours. Thus I propose that the acculturation to global culture can positively 

correlate with the perceptions of desired behaviours represented by subjective norms. 
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Furthermore, acculturation to global culture can be related to the intention to adopt the 

Internet directly and positively, as was found by Cleveland (2006) in the case of 

communication and consumer electronics adoption. Therefore, the following hypothesis 

is proposed: 

Hi,/: Acculturation to the global culture will have a positive relationship with subjective 

norm. 

Hofstede found that the Arab world has a collectivist culture with strong, cohesive in-

groups (Hofstede and ITIM). Collectivist cultures are expected to induce a positive effect 

on subjective norm (Srite and Karahanna, 2006). Therefore, 

H2a'- National identification will have a positive relationship with subjective norm. 

H2b- National identification will have a positive relationship with the intention to adopt 

the Internet. 

The ethnic cultures examined have also been identified as collectivist cultures (personal 

communication, Mr. Sahem). Collectivist cultures are expected to induce a positive 

effect on subjective norm (Srite and Karahanna, 2006). Therefore, 

H3a: Ethnic identification will have a positive relationship with subjective norm. 

H31,: Ethnic identification will have a positive relationship with the intention to adopt the 

Internet. 

Consistent with TRA, subjective norm is expected to have a positive relationship with the 

intention to adopt the Internet as it has been found to be a significant antecedent to 

behavioural intention to adopt a technology in past studies (Venkatesh and Davis, 2000; 

Srite and Karahanna, 2006). Furthermore, Subjective norm has been found to be 

significantly related to perceived usefulness (Venkatesh and Davis, 2000). Therefore, 
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H4a: Subjective norm will have a positive relationship with perceived usefulness. 

HJI,: Subjective norm will have a positive relationship with the intention to adopt the 

Internet. 

The following hypotheses follow from the relationships proposed originally in TAM 

(Davis et al., 1989) and will be included in the model as recommended by Benbasat and 

Barki (2007): 

H5: Perceived ease of use will have a positive relationship with perceived usefulness. 

H6: Perceived ease of use will have a positive relationship with the intention to adopt the 

Internet. 

H7: Perceived usefulness will have a positive relationship with the intention to adopt the 

Internet. 

Chapter 4 Research Method 

4.1. Research Setting 

To study the effects of globalization, one would need to look at a culture which has been 

opening up in recent years. Jordan provides an excellent example of a country whose 

culture has been opening up to globalization in the last ten years. Free trade agreements 

have been signed between the government of Jordan and other countries including an 

agreement signed with the US on October 24th, 2000 (Office of the US Trade 

Representative). 
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Further, before 1996 the ministry of information in Jordan was in charge of censoring any 

written material entering the country. This situation has changed a great deal since the 

new king came into power. The ministry of information became the ministry of 

communication and information technology and is actively implementing e-government 

projects with many projects already completed (Ministry of Information and 

Communication Technology). These projects not only automate the internal work of 

government departments, but also develop an e-services portal for the general public. For 

example, a person looking at buying a piece of land can go to the portal of the lands 

department and look up the information they need (Department of lands and 

survey)(currently only available in Arabic). 

In addition to Jordan having all the features of a nation as defined by Smith (1991), 

Jordan is made up of a diverse population including Chechens and Circassians (King 

Hussein Website). This provides us with the opportunity to study ethnic cultures as well 

as the national culture. 

A major concern in Jordan at the last ICT summit was the low penetration rate of the 

Internet among the general public (Jordan Business, Farawati and Robertson 2007). 

There are currently many efforts to improve the intention to adopt the Internet rates. One 

project is supported by United States Agency for International Development (US-AID), 

among others, and is designed to help those in the poorer parts of the country adopt 

Internet technologies by providing them with knowledge stations equipped with all the 

necessary hardware, software and Internet connections (personal communication with 

ministry of ICT, Jordan, officials (Emiesh March 2007); personal communication with 

the National Information Technology Center—NITC—official (March/April 2007), and 
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(Government of Jordan), (US-AID in Jordan; US-AID in Jordan). These projects can be 

seen as a result of globalization. They would not have been possible if Jordan and the 

US, among others, did not develop free trade agreements and provide support. 

Preparation Phase 

To prepare for this project, I spent two months in Jordan during the early stages (spring 

2007) to form an understanding of important issues. This time provided me with the 

opportunity to observe the environment and survey the local media in relation to the 

intention to adopt the Internet. When it was clear that the intention to adopt the Internet 

rates were a concern and that this concern was being addressed by providing the public 

with Knowledge Stations, I approached the Ministry of ICT and met with a representative 

who is involved in the follow up on knowledge station effectiveness. I then was referred 

to, and met with, the knowledge station's program manager in the National Information 

Technology Center (NITC) office. These meetings consisted of informal semi structured 

interviews whose role was simply to assist me in forming a better idea of the situation as 

related to the intention to adopt the Internet in Jordan. It also assured me of the control of 

one important variable: access to Internet. 

With the wide availability of knowledge stations, access to Internet is not an issue. This 

is because knowledge stations provide training on Internet use and assistance to the 

general public in addition to providing the facilities. Therefore confounding issues such 

as the cost of computer and Internet access, the technical abilities to set up Internet access 

as well as other issues related to access are controlled for through the presence of 

knowledge stations. 
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Further, establishing contact with government officials positioned me well in terms of 

obtaining approval to conduct this research study. It provided me with the opportunity to 

inform them of our ethics protocol, which assured them that an effort has been made to 

protect study participant and to conduct the study in an ethical manner. Taking this 

opportunity provided the study with the Jordanian parallel of the ethics review process 

conducted in Montreal and included the Jordanian government in the approval process. 

This was important because the topics covered in the questionnaire could be seen as 

sensitive in their nature as they ask about ethnic and national interpretations. 

Therefore, an official at the ICT Ministry was provided with a full description of the 

study consisting of the ethics protocol form, consent forms and English version of the 

questionnaire. The approval letter was obtained before proceeding with the project. 

4.2. Operational Definitions and Measures 

All items were measured using a five item Likert scale with 1 representing strongly 

disagree and 5 representing strongly agree. The Likert scale was kept to five items 

following Likert (Likert 1932; Uebersax 2006) and to reduce the information processing 

stress induced by the long survey (Miller 1956). 

Acculturation to Global Culture (AGC) is an adaptation of the AGCC (Cleveland and 

Laroche, 2007; Cleveland, 2006) concept and measure. AGC has ten formative 

dimensions, including four mass media dimensions, with a set of questions measuring 

each dimension. The dimensions are: 

Cosmopolitanism is the degree to which a person is cosmopolitan. A cosmopolitan 

person is one who is familiar with and at ease in many different countries and cultures 
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(Erin McKean 2005). Cosmopolitanism was measured using Cleveland's (2006) 6-item 

instrument. 

English language use/exposure (ELU) is the degree to which a person is exposed to the 

English language and the degree to which a person uses the English language (Cleveland, 

2006). ELU was measured using Cleveland's (2006) 12-item instrument. 

Social interactions, including travel, migration, and contacts with foreigners (Travel) 

reflects the degree to which a person travels, has migrated, or is in contact with foreigners 

(Cleveland, 2006). Travel was measured using Cleveland's (2006) 6-item instrument. 

Global/foreign mass media exposure (GMM) indicates the degree to which a person is 

exposed to foreign or global television, literature such as magazines or books, and other 

types of media (Cleveland, 2006). This dimension was expanded to include other 

relevant global mass media. Specifically, mass media of Europe, the Middle East and 

Asia will be added to those of America. GMM was measured using Cleveland's (2006) 

6-item instrument. 

The following three dimensions of the AGC measure are marketing oriented. However, 

they will be retained as they are expected to contribute to the global culture in general. 

Exposure to the marketing activities of multi-national companies (EXM) is the degree of 

a person's exposure to the marketing and advertising activities of multinational or global 

corporations (Cleveland, 2006). EXM was measured using Cleveland's (2006) 7-item 

instrument. 

Openness to and desire to emulate global culture (Openness) reflects the degree to which 

a person admires the lifestyles of other countries and is likely to desire ownership of 
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consumption symbols from other countries (Cleveland 2006). Openness was measured 

using Cleveland's (2006) 3-item instrument. 

Self-identification with global culture (IDT) corresponds to the degree of self-ascribed 

membership in or outright identification with a global consumer culture (Cleveland, 

2006). IDT was measured using Cleveland's (2006) 6-item instrument. 

Ethnic identification (Ethnic ID) is an adaptation of ethnic identification as elaborated by 

Cleveland (2006). In addition, religious affiliation was added to account for the religious 

aspect ethnic identity (Mitchell 2006). Ethnic ID has 5 formative dimensions as follows: 

Ethnic language use (EthLU) refers to the extent to which a person uses their ethnic 

language in daily interactions with family, friends and during social events. Language 

use on a personal basis, such as reading, writing and thinking is also included in this 

dimension. EthLU was measured using Cleveland's (2006) 12-item reflective 

instrument. 

Ethnic media use (EM) reflects the extent to which a person uses or is exposed to ethnic 

language mass media such as radio and television. EM was measured using Cleveland's 

(2006) 5-item reflective instrument. 

Ethnic interpersonal relationships (EIR) corresponds to the degree to which a person is 

involved in social relationships with others from the ethnic community on a social 

voluntary basis. EIR was measured using Cleveland's (2006) 5-item reflective 

instrument. 

Identification and desire to maintain ethnic culture (IDMCE) indicates the degree to 

which a person identifies with the ethnic culture and has a desire to maintain its cultural 
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norms and values (Cleveland, 2006). IDMCE was measured using Cleveland's (2006) 

11 -item reflective instrument. 

Religious affiliation (RA) reflects the degree to which a person is involved in their 

religion practices and religion related activities on a regular basis. The measure for RA is 

an 8-item reflective instrument adapted from Eid (Eid 2003). 

National identification (National ID) is an adaptation of ethnic identification as 

elaborated by Cleveland (2006). Specifically, concepts related to the common legal 

rights and duties for all members of a nation as well as the common economy with 

territorial mobility for national members as elaborated by Smith (1991). National ID has 

5 formative dimensions as follows: 

National language use (NLU) refers to the extent to which a person uses the national 

language in daily interactions with family, friends and during social events. Language 

use on a personal basis, such as reading, writing and thinking is also included in this 

dimension. NLU was measured using Cleveland's (2006) 12-item reflective instrument. 

National media use (NM) reflects the extent to which a person uses or is exposed to the 

national language mass media such as radio and television. NM was measured using 

Cleveland's (2006) 5-item reflective instrument. 

National interpersonal relationships (NIR) corresponds to the degree to which a person is 

involved in social relationships with others from the national community on a social 

voluntary basis. NIR was measured using Cleveland's (2006) 5-item reflective 

instrument. 
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Identification and desire to maintain national culture (IDMCN) indicates the degree to 

which a person identifies with the national culture and has a desire to maintain its cultural 

norms and values (Cleveland, 2006). IDMCN was measured using Cleveland's (2006) 

11 -item reflective instrument. 

Economy, Territory, and Legal (ETL) reflects the degree to which a person feels they 

have rights to free economic participation, free territorial ownership rights and fair legal 

rights in the nation they are part of (based on Smith, 1991). The measure for ETL is a 5-

item instrument created based on Smith (1991). 

Perceived ease of use (PEoU) is defined as "the degree to which a person believes that 

using a particular system would be free of effort." (Davis, 1989) PEoU was measured 

using an adaptation of the 6-item instrument developed by Davis (1989) for PEoU. 

Perceived usefulness (PU) is defined as "the degree to which a person believes that using 

a particular system would enhance his or her job performance." ((Davis 1989)) The 

definition for this study will be slightly altered by not focusing on job performance in 

particular, but to generalizing the construct to personal performance. PU was measured 

using an adaptation of the 6-item instrument developed by Davis (1989) for PU. 

Subjective norm (SN) is defined as the person's perception that most people who are 

important to him/her think he/she should or should not perform the behaviour in question 

(Ajzen and Fishbein, 1980, p. 57). The measure for SN was adapted from Srite and 

Karahanna (2006) which includes both subjective norm (2 items) and normative beliefs 

(3 items) and is consistent with the measure proposed by Ajzen and Fishbein (1980, 

p.272). 
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The intention to adopt the Internet (IA) is defined as the intention to adopt Internet 

applications within the next six months. Adopting the Internet was conceptualized as a 

behavioural category. "Behavioural categories cannot be directly observed. Instead they 

are inferred from single actions assumed to be instances of the general behavioural 

category" (Ajzen and Fishbein, 1980, p. 31). Therefore, behavioural categories involve a 

set of actions rather than a single action. To construct a behavioural category, a set of 

actions deemed relevant to the behavioural category is selected. 

In the case of the intention to adopt the Internet, it is impossible to directly and purely use 

the Internet. This makes it possible to conceive of the intention to adopt the Internet as a 

behavioural category. Thus, one can say that a user who adopts many Internet 

applications has a high degree of the intention to adopt the Internet. Internet application 

adoption would be the set of actions relevant to the behavioural category of the intention 

to adopt the Internet. 

The intention to perform behaviour has been found to be a good predictor of actual 

behaviour. Therefore, for the purposes of this study, the intention to adopt the Internet 

was measured. 

Consequently, the intention to adopt the Internet is conceptualized as an intention to 

adopt a behavioural category (Ajzen and Fishbein, 1980, p. 46 and 47). Each action was 

measured using the standard behavioural intention instrument of 2-items. Each action in 

this behavioural category corresponds to the use of an Internet application. An Internet 

application is any application which requires an Internet connection to function. The 

actions are grouped into four formative dimensions: Communications, Entertainment, 
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Education, and Transaction. Thus, this construct can be seen as a multidimensional 

construct and modeled as shown in Figure 1. 

4.3. Survey Development 

The study consisted of a field survey. The English version of the questionnaire was pre­

tested with an executive who plans and oversees the execution of a significant number of 

marketing surveys in Jordan. This led to the inclusion of the marketing dimensions of the 

AGC construct as seen earlier. It was found that further pre-testing was not necessary. 

The questionnaire was then translated into classical Arabic. The intent of the translation 

was to ensure that if survey respondents are not fluent in English, they will have no 

problem answering the survey in Arabic. 

Following the recommendations of Karahanna et al. (2002), the survey was translated 

from English to Arabic by a native Arabic speaker who was also a fluent English 

language speaker. A back translation of the Arabic survey was then conducted to ensure 

that the survey is accurate in its translation (Karahanna et al., 2002). The back translation 

was performed by a university translation professor. Some corrections were made to 

increase the accuracy of the initial translation. Further, a linguistic check was then 

performed by a third person on the corrected translated survey and the necessary 

adjustments were made. Arranging, implementing and coordinating this process took 

about 5 weeks. 

When the survey was distributed, only the Arabic language surveys were requested by the 

survey coordinators. 
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4.4. Data Collection Procedure 

The population targeted for the study was the general public, thus the best way to reach 

this population was to go through social clubs and associations. This approach proved to 

be very successful in Jordan. 

Before distributing the surveys, formal permission was obtained from the ministry of ICT 

to collect data for this research study (as mentioned earlier). They were provided with a 

copy of the questionnaire and with a copy of the cover letter, consent form and ethics 

review documents. This step was done to avoid any possible problems especially 

because the survey consisted of questions regarding national and ethnic cultural 

identification. These subjects can be sensitive in some countries. For example, a similar 

attempt to the one in Jordan was done for data collection in Syria. However, in spite of 

great interesting in an Internet related study; the process was stopped as soon as the social 

club officials were told about the inclusion of national and ethnic identification related 

questions. Because of some sensitivity between the Syrian government and minority 

ethnic communities, they felt that it would not be prudent on their part to distribute our 

survey. They apologised and suggested that an electronic survey would be easier and 

more discrete to distribute. However, when contacted by e-mail, there was no response 

and this was taken as a polite way of declining participation in the survey. 

Due to the distinction between an ethnic cultural identification and a national cultural 

identification included in this study, minority groups were needed to participate in the 

study. The cultural groups that make up Jordan are: the Bedouins, the Palestinians, the 

Circassians, the Armenians and the Chechens among others. 
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The first sample obtained for this study was through a cold call to a Chechen charity 

organization (Chechen Charity Society for Women) which agreed to distribute 150 

surveys. The arrangement was made just prior to a general elections meeting for this 

organization. This was a very fortunate coincidence as it meant that the distribution and 

collection of the survey was helped by this opportunity. It was not enough however to 

meet the target of 150 as agreed, so some surveys were distributed though the 

organization's members to others from the community. 140 surveys were returned, out 

of which 136 were found to be useable. 

The second sample obtained was through contact with an administrative volunteer of a 

Circassian social club (Al Ahli Club). The club agreed to distribute 300 surveys. 90 

surveys were returned blank, 174 surveys were completed, out of which 171 were found 

to be useable. 

Table 3. Data Collection Results 

Surveys distributed 
Blank surveys returned 

Completed surveys returned 

Discarded Surveys 

Useable surveys 

Percentage usable surveys 

Number of missing values 

Total data points 
Percentage of missing data 
values replaced using mean 
value method 

Chechen 
Sample 

150 

3 

140 

4 

136 

91% 

186 

27,608 

0.67% 

Circassian 
Sample 

300 

90 

174 

3 

171 

57% 

866 

34,713 

2.5% 

Combined 
Sample 

450 

93 

314 

7 

307 

68.22% 

1,052 

62,321 

1.69% 
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Chapter 5 Results 

5.1. Data Analysis Procedures 

The tools used in this study are SPSS v. 15 and SmartPLS 2.0 beta (Ringle et al. 2005). 

After discarding unusable surveys, missing data was replaced using the mean value 

method in the "Replace Missing Values" menu of SPSS (details of missing data numbers 

are shown in Table 3 above). The data consisted of the two samples as shown in Table 3. 

Each set of data was analyzed separately; please refer to Appendix A for the descriptive 

statistics for all constructs in each group. The demographics for each group were 

examined, a description follows. Group comparisons were then performed to determine 

if it is possible to merge the data. A description of this process follows the group 

demographics section below. 

Group Demographics 

The Chechen group which responded to the survey was composed of 57% female and 

43% male. The age distribution was mostly evenly distributed between the age groups 

between 16 years of age up to 41 years of age and above with a slight concentration in the 

age group of 17 to 20 years old (22%). Most survey respondents had bachelor degrees 

(46%) and there were approximately as many single respondents as married respondents. 

In the Circassian group, the majority of respondents were male (57%) with the highest 

concentration of respondents from the 17 to 20 year old group. The majority of this 

sample also had bachelor degrees (53%); however, most of this group was single (89%). 

Detailed demographic statistics are provided in appendix C. 
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Group Comparisons 

Group comparisons were performed using Levene's test for equality of variances to 

assess whether it is possible to merge the data. It was found that there were no 

differences at the 0.05 level of significance for all latent variables except those of the 

ethnic identification construct; please refer to Appendix B for details. Therefore, the 

merged data was analyzed only for the other constructs (acculturation to the global 

culture and its dimensions, national identification and its dimensions, perceived ease of 

use, perceived usefulness and the intention to adopt the Internet). 

Due to the statistical difference between both samples on the ethnic identification 

construct, this report includes three models. The first model is the full model for the 

Chechen community sample. The second model is the full model for the Circassian 

community sample. Finally the third model is for the merged sample without the ethnic 

identification construct. Appendices A and C are organized according to these three 

models. 

Confirmatory Factor Analysis 

Confirmatory factor analysis was performed on first level latent variables (all dimensions 

and constructs with reported indicator data) using SPSS for all three models. All 

Cronbach's Alphas were greater than the recommended 0.70 level for confirmatory 

research (Nunnally 1967, cited from Straub et al. 2004). Details of the results from this 

analysis are shown in Tables 4 to 6. 

The research models were further analyzed using PLS (Partial Least Squares). PLS 

allows for the assessment of the psychometric properties of the model as well as gives the 
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direction and strength of the relationships. PLS allows for the use of a small sample size 

as long as the sample is ten times the largest construct. This condition has been met here 

except for the Communications dimension of the intention to adopt the Internet in the 

Chechen and Circassian datasets. Therefore this dimension was split into Asynchronous 

Communication (12 items measuring e-mail, collaboration applications, news groups, 

forums, blogging and social networking) and Synchronous Communication (6 items 

measuring text chat, voice chat, and video conferencing). These new dimensions now 

conform to this restriction for all three datasets. Second level latent variables were 

assessed using a two step approach. The first order latent variables were aggregated, and 

then their scores were used to estimate the second level latent variables. This procedure 

was applied to the following constructs: acculturation to the global culture, national 

identification, ethnic identification, and the intention to adopt the Internet. 
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Table 4. Cronbach Alphas for all constructs and dimensions 

Construct or Cronbach's Alpha 

Dimension Chechen Circassian Combined 

Acculturation to Global 
Culture (AGC) 

Cosmopolitanism 

English 
language 
use/exposure 
(ELU) 

Social 
interactions 
(Travel) 

Global mass 
media 
exposure— 
America 
(G MM America) 

io
n 

to
 G

lo
ba

l 
C

ul
tu

re
 

A
cc

ul
tu

ra
t 

Global mass 
media 
exposure— 
Europe 
(GMMEurope) 

Global mass 
media 
exposure— 
Middle Ease 
(GMMME) 

Global mass 
media 
exposure—Asia 
(GMMAsia) 

Exposure to the 
marketing 
activities of multi­
national 
companies 
(EXM) 

Openness to and 
desire to 
emulate global 
consumer culture 
(Openness) 

Self-identification 
with global 
consumer culture 
(IDT) 

Not Applicable for Formative 
Constructs 

0.934 0.926 0.929 

0.953 0.707 0.949 

0.799 0.707 0.752 

0.856 0.848 0.851 

0.884 0.900 0.898 

0.896 0.885 0.889 

0.937 0.890 0.911 

0.830 0.835 0.832 

0.862 0.841 0.851 

0.874 0.865 0.872 

Number of 
Items 

10 
dimensions 

6 

12 

6 

6 

6 

6 

6 

7 

3 

6 

Formative 
1 

Reflective 

F 

R 

R 

R 

R 

R 

R 

R 

R 

R 

R 
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Table 5. Cronbach Alphas for all constructs and dimensions (continued) 

Construct or 
Dime 

Natio 

| 

. 0 

nt
ifi

cc
 

Id
e 

16 lO
ji 

N
a 

Ethnk 
(Ethn 

c 
.0 
CO 

'n
tif

ic
 

:§ 
. 0 

£ 
^ 

Perce 
(PEol 

Perce 
(PU) 

Subje 

nsion 

nal Identification 

National 
language use 
(NLU) 

National media 
use (NM) 

National 
interpersonal 
relationships 
(NIR) 

Identification and 
desire to 
maintain 
National culture 
(IDMCN) 

Economy, 
Territory and 
Legal (ETL) 

1 identification 
ic ID) 

Ethnic 
language use 
(EthLU) 

Ethnic media 
use (EM) 

\ Ethnic 
| interpersonal 
1 relationships 
\ (BR) 
1 Identification 
1 and desire to 
! maintain ethnic 
I culture 
j (IDMCE) 

Religious 
affiliation (RA) 

ived Ease of Use 
J) 
ived Usefulness 

ctive norm (SN) 

Cronbach's Alpha 

Chechen Circassian Combined 

Not Applicable for Formative 

0.861 

0.829 

0.907 

0.963 

0.880 

Not A 

0.957 

0.901 

0.920 

0.951 

0.769 

0.949 

0.931 

0.888 

Constructs 

0.895 

0.817 

0.898 

0.958 

0.880 

0.882 

0.829 

0.902 

0.960 

0.881 

aplicable for Formative 
Constructs 

0.980 

0.907 

0.893 

0.958 

0.794 

0.903 

0.910 

0.830 

N/A 

N/A 

N/A 

N/A 

N/A 

0.924 

0.920 

0.863 

Number of 
Items 

12 

5 

5 

11 

5 

5 
dimensions 

12 

5 

5 

11 

8 

6 

6 

5 

Formative 
/ 

Reflective 

F 

R 

R 

R 

R 

R 

F 

R 

R 

R 

R 

R 

R 

R 

R 
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Table 6. Cronbach Alphas for all constructs and dimensions (continued) 

Construct or 
Dimension 

i The intention to adopt 
the In 

i 5 
03 

: (b 

£1 

: # 
to 

•8 
.o 
•+2 
01 

?e
 i

nt
 

P 

ternet 

Asynchronous 
Communication 
(INTC) 

Synchronous 
Communication 
(INTC) 

Entertainment 

(INTE) 
Education 

(INTED) 

Transaction 
(INTT) 

Cronbach's Alpha 

Chechen Circassian Combined 

Not Applicable for Formative 
Constructs 

0.918 0.859 

0.884 0.904 

0.872 0.837 

0.904 0.754 

0.940 0.920 

0.889 

0.895 

0.857 

0.840 

0.930 

Number 
of Items 

4 

12 

6 

4 

4 

10 

Formative 
/ 

Reflective 
F 

R 

R 

R 

R 

R 

The model includes both reflective and formative constructs as indicated in Table 2. 

Reflective and formative constructs are assessed according to different guidelines. 

For reflective constructs and dimensions, the measurement model must meet convergent 

and discriminant validity (Petter et al. 2007). Convergent validity verifies that each item 

in a construct actually measures what it is theoretically supposed to measure. This is 

achieved by only including constructs with reliability values higher than 0.70 using the 

rho coefficient (shown in heading of CFA tables 8, 14, and 20 below). Further, average 

variance extracted (AVE) must be higher than 0.50 (Fornell and Larcker 1981). All 

constructs met these criteria. 

Discriminant validity reflects the degree to which each construct is unique. It is verified 

in two ways. First, items associated with a construct should correlate more strongly with 

each other than with other constructs in the model (shown in the cross loadings tables 7, 
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13 and 19—please note that this requirement does not apply to formative constructs). 

Second, the square root of each construct's AVE should be notably larger than its 

correlation with other construct (Straub et al. 2004). These criteria have been met as can 

be seen in the CFA tables 8, 14, and 20 below. Diagonal items show the square root of 

the AVE. 

The formative construct assessment and validation follows the 2 phases summarised by 

Petter et al. (2007). Phase I is before data collection. First formative constructs are 

identified by asking if the dimensions predict the construct; if dropping a dimension 

would change what the construct is measuring; if a change in one dimension of the 

construct is independent of changes in other dimensions; and if the dimensions have 

different antecedents and consequences. Acculturation to the global culture, ethnic 

identification and the intention to adopt the Internet were identified as formative 

constructs. Content validity is assessed by asking if the dimensions under specify the 

domain of the construct and by using expert validation methods. This was done for the 

acculturation to the global culture and ethnic identification by Cleveland (2006). In 

addition, these questions were revisited in the pre-test for this study. In addition, the pre­

test covered these questions for the intention to adopt the Internet construct. Although 

there are many Internet applications (thus the risk of under specification), the pre-test 

indicated that the Internet applications covered were adequate for Jordan. 

Phase II is after data collection. Construct validity is assessed using item weights (Petter 

et al., 2007) for the dimensions (tables 9 to 12 for the Chechen community; 15 to 18 for 

the Circassian community and 21 to 23 for the combined data model). Non significant 

dimensions are retained to preserve content validity (Bollen and Lennox 1991). 
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Construct reliability is assessed by verifying the absence of multi-collinearity using the 

VIF values (tables 9 to 12 for the Chechen community; 15 to 18 for the Circassian 

community and 21 to 23 for the combined data model). VIF values must be less than 3.3 

for formative constructs. As shown, this condition has been met for all formative 

constructs. Finally, the use of PLS allows for the modeling of a formative endogenous 

variable as the intention to adopt the Internet is modeled (personal communication, 

Cenfetelli, 2008). 

5.2. Full Model for Chechen Community 

The following section discusses the findings as related to the first model. This model is 

based on the data collected in the Chechen community. Tables A.l. to A.28. provide 

detailed descriptive statistics for each of the Chechen community constructs. 

Chechen Community Results 

The following tables show the relevant statistical information as described above. Please 

note the differences between reflective and formative latent variables. 
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Table 7. Chechen Community Cross Loadings 

Dimension 
or Item 
Cos 
ELU 
EXM 
GMMAmerica 
GMMAsia 
GMMEurope 
GMMME 
Openness 
IDT 
Trav 
EIR 
EM 
EthLU 
IDMCE 
RA 
NIR 
NLU 
NM 
ETL 
IDMCN 
PEoU1 
PEoU2 
PEoU3 
PEoU4 
PEoU5 
PE0U6 
PU1 
PU2 
PU3 
PU4 
PU5 
PU6 
NB1 
NB2 
NB3 
SN1 
SN2 
INTAsync 
INTE 
INTED 
INTSync 
INTT 

AGCf 

0.45 
0.66 
0.40 
0.61 
0.14 
0.57 
-0.04 
0.47 
0.54 
0.72 
-0.06 
0.16 
-0.01 
0.11 
-0.16 
0.05 
-0.08 
-0.36 
-0.11 
-0.10 
0.34 
0.35 
0.30 
0.39 
0.38 
0.35 
0.38 
0.39 
0.39 
0.32 
0.35 
0.34 
0.28 
0.29 
0.36 
0.25 
0.29 
0.46 
0.25 
0.36 
0.27 
0.41 

Ethnic 
Identification1 

0.13 
0.07 
0.23 
0.01 
0.10 
0.18 
0.02 
0.05 
0.13 
0.15 
0.49 
0.82 
0.28 
0.74 
-0.04 
-0.17 
-0.31 
-0.18 
0.06 
-0.04 
0.03 
0.16 
0.12 
0.12 
0.10 
0.03 
0.15 
0.21 
0.18 
0.15 
0.11 
0.11 
0.19 
0.15 
0.18 
0.22 
0.17 
0.31 
0.13 
0.14 
0.34 
0.20 

National 
Identification 

-0.05 
-0.34 
-0.09 
-0.24 
0.13 
-0.13 
0.38 
0.04 
-0.14 
-0.21 
0.12 
-0.09 
-0.09 
-0.08 
0.14 
-0.21 
0.53 
0.81 
-0.08 
0.38 
-0.20 
-0.21 
-0.16 
-0.27 
-0.21 
-0.19 
-0.19 
-0.14 
-0.17 
-0.12 
-0.15 
-0.13 
-0.08 
0.00 
-0.09 
-0.02 
-0.01 
-0.27 
-0.21 
-0.27 
-0.17 
-0.21 

PEoU 
0.16 
0.37 
0.14 
0.33 
-0.06 
0.21 
-0.11 
0.09 
0.13 
0.27 
0.19 
-0.01 
0.05 
0.18 
0.00 
-0.07 
-0.09 
-0.24 
0.19 
-0.12 
0.82 
0.90 
0.90 
0.91 
0.92 
0.91 
0.49 
0.33 
0.38 
0.27 
0.26 
0.36 
0.31 
0.30 
0.41 
0.27 
0.30 
0.50 
0.33 
0.40 
0.35 
0.37 

PU 
0.20 
0.26 
0.13 
0.23 
0.12 
0.23 
0.01 
0.22 
0.32 
0.30 
0.01 
0.12 
-0.02 
0.14 
-0.10 
-0.01 
-0.06 
-0.16 
-0.01 
-0.12 
0.28 
0.32 
0.38 
0.38 
0.42 
0.41 
0.73 
0.87 
0.92 
0.88 
0.90 
0.87 
0.38 
0.28 
0.29 
0.44 
0.39 
0.47 
0.19 
0.49 
0.22 
0.39 

SN 
0.23 
0.18 
0.09 
0.18 
0.09 
0.16 
0.01 
0.19 
0.20 
0.31 
0.18 
0.17 
0.07 
0.17 
-0.03 
0.02 
0.01 
-0.03 
-0.02 
-0.03 
0.34 
0.33 
0.37 
0.35 
0.34 
0.33 
0.34 
0.39 
0.37 
0.36 
0.37 
0.40 
0.81 
0.87 
0.83 
0.84 
0.82 
0.35 
0.18 
0.19 
0.20 
0.20 

Intention to 
adopt the 
Internet1 

0.17 
0.28 
0.28 
0.26 
0.09 
0.33 
0.02 
0.28 
0.24 
0.32 
0.08 
0.23 
0.06 
0.20 
0.00 
0.06 
-0.17 
-0.25 
0.03 
-0.12 
0.36 
0.46 
0.44 
0.49 
0.53 
0.47 
0.48 
0.47 
0.52 
0.43 
0.41 
0.40 
0.27 
0.22 
0.34 
0.25 
0.30 
0.95 
0.51 
0.80 
0.61 
0.74 

f Acculturation to the global culture, ethnic identification, national identification and the 
intention to adopt the Internet are formative variables and thus must not have correlating 
cross loadings. 
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Assessment of the measurement model 

Details of the measurement model for the Chechen community sample are shown in 

Table 8. As can be seen, all requirements for the discriminant and convergent validity 

are met for the reflective constructs. Tables 9 to 12 show the statistics for the formative 

constructs. 

Table 8. Chechen Community CFA 

Construct (R2) 

AGC 
Ethnic 
Identification 
National 
Identification 
PEoU(0.16) 
PU(0.31) 
SN (0.16) 
Internet 
Adoption (0.46) 

AGC* 

— 

0.19 

-0.33 
0.39 
0.42 
0.35 

0.48 

Ethnic 
Identification* 

— 

-0.10 
0.10 
0.18 
0.22 

0.27 

National 
Identification* 

— 
-0.23 
-0.17 
-0.05 

-0.31 

PEoU 
Rho = 
0.96 

0.89 
0.41 
0.38 

0.52 

PU 
Rho = 
0.95 

0.86 
0.43 

0.53 

SN 
Rho = 
0.92 

0.83 

0.33 

The 
intention 
to adopt 

the 
Internet* 

— 
1 AGC, Ethnic Identification, National Identification and INT are formative constructs 
and thus have no AVE or Rho values. (Bollen 1984; Bollen and Lennox 1991). 

Table 9. Chechen Community Acculturation to the Global Culture Statistics 

Dimension 

Cos 
ELU** 
EXM 
GMM America 
GMM Asia 
GMM Europe 
GMM Middle East 
IDT 
Openness* 
Travel** 

Mean 

4.01 
2.05 
3.84 
3.49 
1.75 
2.48 
2.53 
2.65 
2.36 
3.81 

Std. 
Deviation 

0.96 
1.17 
0.76 
1.00 
0.90 
0.98 
1.04 
1.03 
0.99 
0.95 

VIF 

1.37 
1.41 
1.34 
1.95 
1.36 
1.65 
1.30 
1.59 
1.12 
1.47 

Outer 
Weights 

0.043 
0.410 
0.021 
0.022 
0.063 
0.261 
-0.176 
0.106 
0.354 
0.413 

Weights 
T-

Values 

0.30 
2.53 
0.14 
0.10 
0.36 
1.50 
1.11 
0.63 
2.26 
2.71 

Significant at the 0.05 level. 
** Significant at the 0.01 level. 
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Three dimensions from the acculturation to the global culture (as shown in table 9) 

appear to be most instrumental in creating the character of this construct. These 

dimensions are English language exposure and use, openness to the global culture and the 

extent to which a person has had social interactions with foreigners and has traveled 

outside their country. Surprisingly what mass media a person is exposed to and interacts 

with does not appear to matter to the extent that language use matters. Therefore, a 

person reading the Jordanian press in English is more likely to be more accultured to the 

global culture than a person reading an international paper in Arabic. Unfortunately, it is 

not possible to relate this aspect of the analysis to Cleveland's (2006) findings as 

acculturation to the global culture construct was conceptualized as a reflective construct 

in his analysis. I feel that it is more likely that the construct is formative as one cannot 

expect each dimension to correlate with the other dimensions in the same construct. This 

constitutes the definition of a formative construct (Petter, Straub, and Rai, 2007). 

Table 10. Chechen Community National Identification Statistics 

Dimension 

NIR 
IDMCN 
ETL 
NLU 
NM 

Mean 

3.12 
3.24 
4.65 
3.22 
3.29 

Std. 
Deviation 

1.11 
1.11 
0.60 
0.83 
0.92 

VIF 

1.51 
1.70 
1.06 
1.62 
1.41 

Outer 
Weights 

-0.666 
0.515 
-0.171 
0.171 
0.696 

Weights 
T-Values 

1.19 
1.12 
0.65 
0.44 
1.45 

None of the national identification dimensions are significant in forming the construct 

(table 10). This may be related to the weakness of how this construct relates to the rest of 

the model. Perhaps national identification is not well measured, or perhaps it is simply 
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not a relevant construct to the intention to adopt the Internet and technology use in 

general. Perhaps it would be related to an Internet application with importance to a 

national identity such as an election voting system. What is clear from this study is that 

none of the dimensions of national identification are significant in forming the construct 

in context of the intention to adopt the Internet. 

Table 11. Chechen Community Ethnic Identification Statistics 

Dimension 

EIR 
IDMCE* 
RA 
EthLU 
EM* 

Mean 

3.84 
4.57 
4.13 
3.40 
1.69 

Std. 
Deviation 

1.13 
0.63 
0.60 
1.18 
0.90 

VIF 

1.61 
1.46 
1.02 
1.36 
1.14 

Outer 
Weights 

0.083 
0.588 
-0.079 
-0.186 
0.696 

Weights 
T-Values 

0.20 
1.75 
0.35 
0.64 
2.16 

Significant at the 0.05 level. 

Two dimensions significantly form the ethnic identification construct (table 11). These 

two dimensions are identification with and desire to maintain the ethnic culture and 

exposure to ethnic media. However, these two dimensions were not sufficiently strong as 

to create a construct that has a significant relationship with technology adoption in this 

sample. 

Table 12. Chechen Community the intention to adopt the Internet Statistics 

Dimension 

Synchronous 
Communication 
Asynchronous 
Communication*** 
INTE 
INTED* 
INTT 

Mean S td" VIF ° U t e r W e i g h t s 
M e a n Deviation V l h Weights T-Values 

2.06 1.23 2.08 0.085 0.40 

2.50 1.17 2.90 0.712 3.46 

2.60 1.38 1.37 0.116 0.69 
3.57 1.34 1.82 0.340 1.71 
1.81 1.22 2.23 0.059 0.29 

Significant at the 0.05 level. 
*** Significant at the 0.001 level. 
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It is clear from table 12 that Asynchronous communications are the most significant of 

Internet applications in terms of forming the intention to adopt the Internet construct. 

This may be due to limitations in Internet bandwidth which may have negatively affected 

the adoption of more synchronous communications applications. Further, it is interesting 

to note that the other significant dimension of the intention to adopt the Internet is the 

education applications dimension. This is a good sign because one of the government's 

goals is to increase the human resource capabilities of the Jordanian citizens through 

information and communication technologies. 

Assessment of structural model—Chechen Community 

Figure 2: The Structural Model for the Chechen Community 
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The structural model assessment results are presented in figure 2. Hypothesis la, 

referring to the direct relationship between the AGC and the intention to adopt the 

Internet, was not supported. Hypotheses lb, lc, and Id, referring to the relationship 

between AGC and PEoU, PU, and SN respectively, are supported (path = 0.395, p<0.001; 

path = 0.246, pO.Ol; path = 0.350, pO.OOl). 

There is no relationship between national identification and subjective norm, nor with 

national identification and the intention to adopt the Internet (hypotheses 2a and b are not 

supported). Similarly, there is no relationship between ethnic identification and the 

intention to adopt the Internet (hypothesis 3b) nor between ethnic identification and 

subjective norm in this sample (hypothesis 3a). 

Subjective norm has a relationship with the intention to adopt the Internet only indirectly 

through perceived usefulness, in essence, hypothesis 4b is not supported, while 4a is 

(path = 0.262, p<0.001). Perceived ease of use is related to both perceived usefulness 

and the intention to adopt the Internet equally significantly (hypothesis 5, path = 0.216, 

pO.Ol and hypothesis 6, path = 0.290, p<0.01, respectively). Perceived usefulness is 

related to the intention to adopt the Internet directly as expected (hypothesis 7, path = 

0.290, p<0.01). 

Chechen Community Discussion 

In keeping with the findings of Cleveland (2006), acculturation to the global culture is 

not related to the intention to adopt the Internet positively; however, the relationship is 

only indirect through subjective norm, perceived ease of use, and perceived usefulness. 

Further, although Cleveland (2006) found that ethnic identification had a negative 
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relationship with related technologies' use, the findings of this study are contrary to the 

findings of Cleveland (2006). This is true for both national identification and ethnic 

identification. National identification (the equivalent in operationalization to Cleveland's 

(2006) ethnic identification) does not have a link with any of the hypothesised constructs 

(subjective norm and the intention to adopt the Internet). The same is true for ethnic 

identification, which was added to account for ethnically heterogeneously populated 

countries. 

This study once again shows the power of the TAM (Davis, 1989). The constructs of 

perceived ease of use and perceived usefulness completely mediate all relationships 

between the cultural construct of acculturation to the global culture and the intention to 

adopt the Internet. Further, they also mediate the relationship between subjective norm 

and the intention to adopt the Internet. This result is unexpected. According to the 

theory of reasoned action (Ajzen and Fishbein, 1980) there should be a direct relationship 

between subjective norm and the intention to adopt the Internet. Not finding this 

relationship raises some questions: Is this a peculiarity of the culture? Is this a 

peculiarity of Internet technologies? Would the results be different with a larger sample? 

The explained variance in this model is comparable with the findings of other IS studies. 

For example, Srite and Karahanna's (2006) first study which looked at culture in the form 

of Hofstede's dimensions also had an R2 of 0.46. However, it only had an R2 of 0.16 for 

perceived usefulness. The model shown above has a much higher R2 for perceived 

usefulness (0.31). This may be an indicator that the constructs included are important. 
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Further, there are no the intention to adopt the Internet studies which test antecedents to 

subjective norm. This study explains 16% of the variance in this neglected construct. 

Thus I propose that this is the beginning of this stream of research. 

5.3. Full Model for Circassian Community 

The following section discusses the findings as related to the second model. This model 

is based on the data collected in the Circassian community. Tables A.29. to A.56. 

provide detailed descriptive statistics for each of the Circassian community constructs. 

Circassian Community Results 

The following tables show the relevant statistical information as described above. Please 

note the differences between reflective and formative latent variables. 
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Assessment of the measurement model 

Details of the measurement model for the Circassian community sample are shown in 

table 14. As can be seen, all requirements for the discriminant and convergent validity 

are met for the reflective constructs. Tables 15 to 18 show the statistics for the formative 

constructs. 

Table 14. Circassian Community CFA 

Construct (R2) 

AGC 

Ethnic 
Identification 
National 
Identification 
PEoU (0.06) 
PU (0.34) 
SN(0.12) 
Internet 
Adoption (0.30) 

AGC* 

— 

0.20 

0.19 

0.24 
0.39 
0.25 

0.37 

Ethnic 
Identification* 

— 

0.10 

0.16 
0.08 
0.25 

0.10 

National 
Identification* 

— 

0.00 
0.11 
0.19 

0.24 

PEoU 
Rho = 
0.93 

0.82 
0.47 
0.42 

0.32 

PU 
Rho = 
0.93 

0.83 
0.41 

0.46 

SN 
Rho = 
0.88 

0.77 

0.36 

Intention 
to adopt 

the 
Internet* 

— 

AGC, Ethnic Identification, National Identification and the intention to adopt the Internet are 
formative constructs and thus have no AVE or Rho values. (Bollen, 1984; Bollen and Lennox, 
1991). 

Table 15. Circassian Community Acculturation to the Global Culture Statistics 

Dimension 

Cos 
ELU* 
EXM 
GMM America 
GMM Asia 
GMM Europe 
GMM Middle East** 
IDT 
Openness* 
Travel 

Mean 

3.98 
2.54 
3.83 
3.67 
1.77 
2.91 
2.41 
3.07 
2.64 
3.81 

Std. 
Deviation 

1.05 
1.02 
0.79 
1.01 
0.88 
1.13 
1.00 
1.07 
1.13 
0.82 

VIF 

1.18 
1.28 
1.23 
1.81 
1.26 
1.77 
1.24 
1.64 
1.20 
1.34 

Outer 
Weights 

0.278 
0.402 
0.247 
-0.024 
-0.325 
0.250 
0.454 
0.221 
0.318 
0.194 

Weights T-
Values 

1.57 
1.90 
1.38 
0.11 
1.28 
1.10 
2.36 
1.06 
2.08 
1.11 

Significant at the 0.05 level. 
* * Significant at the 0.01 level. 
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There is one difference in the dimensions which drive the acculturation to the global culture in the 

Circassian community from that in the Chechen community. Here, as in the Chechen 

community, English language exposure and use and openness to the global culture are both 

instrumental in the acculturation to the global culture. However, Acculturation to the global 

culture is significantly formed by exposure to the global mass media of the Middle Ease instead 

of being formed by the social interactions with foreigners and travel dimension as was the case 

with the Chechen community. This may be because the Circassian community is larger in Jordan 

than is the Chechen community (King Husseing web site, accessed on 8 July, 2008) and 

consequently does not find the need to interact with foreigners (especially those of Circassian 

origin) to the extent that the Chechen group does need to interact with Chechens residing outside 

Jordan. 

Table 16. Circassian Community National Identification Statistics 

Dimension 

National Interpersonal 
Relationships 
National Identification* 
National Language 
Use* 
National Media Use 
Economy, Territory, 
and Legal Rights 

Mean S td" VIF ° U t e r Weights T-M e a n Deviation V l h Weights Values 

2.95 1.14 1.61 0.080 0.21 

3.10 1.15 1.91 0.781 2.01 

3.91 0.85 1.47 -0.629 1.82 

2.88 0.99 1.49 0.193 0.46 

4.44 0.84 1.18 0.345 1.25 

Significant at the 0.05 level. 

Although the construct of National Identification is not related to the model significantly (as 

shown below in figure 3), it is interesting to see the difference between its dimensions in both 

communities. In the Chechen community there were no significant dimensions. In the Circassian 

community there are two significant dimensions including identification with the Jordanian 

national culture and the desire to maintain it as well as national language use. The reasons for 

these differences can be explored through future qualitative research. 
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Table 17. Circassian Community Ethnic Identification Statistics 

Dimension 

Ethnic Interpersonal 
Relationships 
Ethnic Identification 
Ethnic Language Use 
Ethnic Media Use 
Religious Affiliation* 

. . Std. ..._ Outer Weights T-
M e a n Deviation vn" Weights Values 

4.34 0.84 1.26 0.424 1.22 

4.70 0.54 1.34 0.295 0.77 
1.63 1.48 1.81 -0.004 0.01 
1.92 1.08 1.79 0.342 0.79 
3.96 0.74 1.09 0.517 1.67 

Significant at the 0.05 level. 

Ethnic identification is significantly related to subjective norm (as shown below in figure 3). This 

construct has only one significant dimension: religious affiliation. In contract with the Chechen 

community results for this construct, we see that the Circassian community appears to have 

different formative determinants of ethnic identification in the context of the intention to adopt 

the Internet. 

Table 18. Circassian Community the intention to adopt the Internet Statistics 

Dimension 

Asynchronous 
Communication 
Synchronous 
Communication* 
Entertainment Use 
Education Use 
Transaction Use 

M Std. ..... Outer Weights T-
raean Deviation V l h Weights Values 

2.85 0.97 2.10 0.288 0.86 

2.29 1.29 1.62 0.635 2.04 

3.00 1.22 1.11 0.150 0.55 
3.58 1.03 1.30 0.236 0.86 
1.87 1.08 1.31 0.024 0.09 

Significant at the 0.05 level. 

The most significant dimension of the intention to adopt the Internet in the Circassian community 

is the synchronous communication technologies dimension. Once again this is different from the 

Chechen community, even though there were no significant differences in the group comparisons. 

This difference may be because the Circassian community in general is stronger in terms of 

resources and may thus have better access to technologies which facilitate the adoption of 

synchronous communications. However, this may also be a function on the culture of each group 

such as the Circassian group leaning more towards instant feedback, where as the Chechen group 

51 



is more comfortable with a style of communication which allows for a more composed message. 

Once again, qualitative research is needed to explain these differences. 

Assessment of the structural model—Circassian Community 

Figure 3: Circassian Community Structural Model 

The structural model assessment results for the Circassian community are presented in 

figure 3. Hypothesis la, referring to the direct relationship between AGC and the the 

intention to adopt the Internet, was not supported. Hypotheses lb, lc, and Id, referring to 

the relationship between AGC and PEoU, PU, and SN respectively, are supported (path = 

0.243, p<0.05; path = 0.259, p<0.01; path = 0.186, p<0.05). 

There is no relationship between national identification and subjective norm, nor with 

national identification and the intention to adopt the Internet (hypotheses 2a and b are not 
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supported). Simelarly, there is no direct relationship between ethnic identification and 

the intention to adopt the Internet (hypothesis 3b); however, there is a significant 

relationship from ethnic identification to subjective norm in this sample (hypothesis 3a is 

supported with path = 0.200, p<0.05). 

Subjective norm is related to the intention to adopt the Internet only indirectly through 

perceived usefulness, in essence, hypothesis 4b is not supported, while 4a is (hypothesis 

5, path = 0.216, p<0.05). Perceived ease of use is linked to perceived usefulness (path = 

0.313, pO.OOl): however, it is not linked to the intention to adopt the Internet 

(hypothesis 6 is not supported). Perceived usefulness is related to the intention to adopt 

the Internet directly as expected (hypothesis 7, path = 0.266, p<0.05). 

Circassian Community Discussion 

The results from the analysis of the Circassian community's data indicate different 

relationships and/or significance of relationships between the Chechen community model 

and the Circassian community model. Although acculturation to the global culture is 

related to the intention to adopt the Internet through perceived ease of use, perceived 

usefulness and subjective norm, it is a less significant relationship. Further, this 

relationship is not direct as was found by Cleveland (2006). 

Additionally, the relationship between Ethnic identification and subjective norm indicates 

that there may be a relationship between ethnic identification and technology adoption as 

was found by Cleveland (2006). However, this relationship found here is not direct and 

is positive rather than negative. Although we do not have evidence from this study to 

explain this, a telephone conversation with a Syrian member of the Circassian community 
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provides a possible explanation which may also be valid for the Jordanian Circassian 

community. He said that the community depends to a great extent on the Internet to 

share information. Due to the possibility to reach a geographically dispersed group 

directly on the Internet, they use electronic methods to communicate more easily. 

Evidence of this can be found by looking through the Internet at discussion forums on 

Circassian culture and Facebook groups for Circassians. In spite of this possible 

explanation, more research is needed to better understand this relationship. 

National identification does not appear to contribute to the current model. However, 

including it has enabled us to distinguish between two important constructs for ethnically 

heterogeneous countries. This clarifies what appeared as an issue in the analysis for 

Canada and India in Cleveland's (2006) international study. 

The explained variance in this model is somewhat less than the findings of other IS 

studies. This may be due to some other factors present in this cultural group. Qualitative 

research may help determine such factors. However, the R2 for perceived usefulness— 

0.34—is still higher than comparable studies such as Srite and Karahanna's (2006) where 

perceived usefulness had an R of 0.21 in the second study. This may be an indicator that 

other factors are affecting the intention to adopt the Internet. 

Further, we find that 12% of the variance in subjective norm is explained by the three 

cultural constructs examined here (acculturation to the global culture and ethnic 

identification). Finally, it is interesting that a higher percentage was explained by 

acculturation to the global culture alone in the Chechen community dataset with a lower 

percentage here contributed to by acculturation to the global culture and ethnic 

identification. 

54 



5.4. Combined Model for Chechen and Circassian Communities 

Due to a significant difference in the comparison between the two groups of data, ethnic 

identification cannot be included in the combined data model for this study. Therefore 

the data is merged for all constructs except ethnic identification. Tables A.57. to A.84. 

provide detailed descriptive statistics for each of the combined model constructs. 

Chechen and Circassian Community Results 

The following tables show the relevant statistical information as described earlier. Please 

note the differences between reflective and formative latent variables. 
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Assessment of the measurement model 

Details of the measurement model for the combined data sample are shown in Table 20. 

As can be seen, all requirements for the discriminant and convergent validity are met for 

the reflective constructs. Tables 21 to 23 show the statistics for the formative constructs. 

Table 20: Combined Model CFA 

Construct (R2) 

AGC 
National 
Identification 
PEoU (0.08) 
PU (0.32) 
SN (0.08)) 
Internet 
Adoption (0.32) 

AGCf 

— 

0.22 

0.29 
0.37 
0.28 

0.39 

National 
Identification1 

0.19 
0.10 
0.04 

0.19 

PEoU 
Rho = 0.94 

0.85 
0.44 
0.40 

0.40 

PU 
Rho = 0.94 

0.85 
0.43 

0.46 

SN 
Rho= 0.90 

0.80 

0.35 

Intention to 
adopt the 
Internet 

— 

AGC, National Identification and the intention to adopt the Internet are formative constructs 
and thus have no AVE or Rho values. (BoIIen, 1984; Bollen and Lennox, 1991). 

Table 21. Combined Model Acculturation to the Global Culture Statistics 

Dimension 

Cos 
ELU*** 
EXM 
GMM America 
GMM Asia 
GMM Europe* 
GMM Middle East 
IDT 
Openness** 
Travel 

Mean 

3.99 
2.32 
3.83 
3.59 
1.76 
2.72 
2.46 
2.88 
2.52 
3.81 

Std. 
Deviation 

1.01 
1.12 
0.77 
1.01 
0.89 
1.08 
1.02 
1.07 
1.08 
0.88 

VIF 

1.22 
1.33 
1.26 
1.81 
1.29 
1.71 
1.23 
1.60 
1.15 
1.35 

Outer 
Weights 

0.191 
0.450 
0.127 
-0.027 
-0.150 
0.278 
0.143 
0.201 
0.343 
0.125 

Weights T-
Values 

1.50 
3.24 
1.01 
0.18 
0.84 
1.80 
1.01 
1.43 
2.91 
0.90 

* Significant at the 0.05 level. 
** Significant at the 0.01 level. 
*** Significant at the 0.001 level. 

English language use and openness to the global culture are constant in their significant 

contribution to the acculturation to the global culture. This is perhaps because the 
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English language is the main language of the Internet. Further, it is possible that this 

openness to the global culture plants the seed of curiosity about the world which may be 

explored through the Internet. Further research may clarify the reasons behind what is 

significant in its contribution to the acculturation to the global culture construct in the 

context of the intention to adopt the Internet. 

Table 22. Combined Model National Identification Statistics 

Dimension 

NIR 
IDMCN 
ETL 
NLU 
NM 

Mean 

3.03 
3.16 
4.53 
3.60 
3.06 

Std. 
Deviation 

1.13 
1.13 
0.75 
0.91 
0.98 

VIF 

1.55 
1.79 
1.09 
1.23 
1.26 

Outer 
Weights 

-0.579 
-0.009 
-0.230 
0.068 
0.900 

Weights T-
Values 

0.96 
0.58 
0.87 
0.04 
1.24 

None of the national identification dimensions is significant in its contribution. This may 

be because the effect of this construct is captured, in part, by the ethnic identification 

construct. Further, combining the data may have cancelled out the significant effect that 

was seen in the Circassian community's data. 

Table 23. Combined Model the intention to adopt the Internet Statistics 

Dimension 

Synchronous 
Communication* 
Asynchronous 
Communication*** 
INTE 
INTED* 
INTT 

. . Std. ..._ Outer Weights T-
M e a n Deviation V I F Weights Values 

2.19 1.27 1.78 0.323 2.22 

2.70 1.08 2.43 0.540 3.13 

2.82 1.31 1.20 0.143 1.15 
3.58 1.18 1.48 0.255 1.80 
1.84 1.14 1.58 0.003 0.00 

Significant at the 0.05 level. 
*** Significant at the 0.001 level. 

In the combined dataset it appears that both communication modes are significant, 

although the Asynchronous communication is more significant than the synchronous 
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communication mode. It is not clear why this is so; this may simply due to the merge of 

the data from the two groups and a function of an additive effect. In addition, education 

emerges as significant in the merged data sample as in the Chechen data sample. 

Assessment of the structural model 

^ Identification / 

Figure 4. The Structural Model for both the Chechen and Circation Communities 

The structural model assessment results are presented in figure 4. Hypothesis la, 

referring to the direct relationship between AGC and the intention to adopt the Internet, 

was supported (path = 0.190, p<0.01). Hypotheses lb, lc, and Id, referring to the 

relationship between AGC and PEoU, PU, and SN respectively, are supported (path = 

0.285, p<0.001; path = 0.225, pO.001; path = 0.283, p<0.001). 
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There is no relationship between national identification and subjective norm, nor with 

national identification and the intention to adopt the Internet (hypotheses 2a and b are not 

supported). 

Subjective norm is related to the intention to adopt the Internet both directly and 

indirectly through perceived usefulness, in essence, hypothesis 4b is supported (path = 

0.113, p<0.05) and hypothesis 4a is also supported (path = 0.254, pO.OOl). Perceived 

ease of use is significantly linked to both perceived usefulness and the intention to adopt 

the Internet (hypothesis 5, path = 0.278, pO.OOl and hypothesis 6, path = 0.170, p<0.01, 

respectively). Perceived usefulness is linked to the intention to adopt the Internet directly 

as expected (hypothesis 7, path = 0.262, pO.OOl). 

Combined Model Discussion 

The combined model approaches Cleveland's (2006) findings in that the direct 

relationship between the acculturation to the global culture and the intention to adopt the 

Internet is now significant. However, national identification is not significantly related to 

the intention to adopt the Internet. This is in contrast with Cleveland's (2006) findings. 

However, there is a mismatch in operationalization due to Cleveland not distinguishing 

between ethnic identification and national identification. There may have been a pooled 

effect in his analysis where both national and ethnic identification were pooled into one. 

This would be the case for countries with a more homogenous population where the 

ethnic and national identities are one and the same. 

Subjective norm here also follows a more common pattern with a direct relationship to 

the intention to adopt the Internet as well as an indirect relationship through perceived 
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usefulness. This is consistent with findings in the IS literature (e.g. Srite and Karahanna, 

2006) 



Table 24. Summary of findings 

Hypothesis 

la: Acculturation to the global culture will have 
a positive relationship with the intention to 
adopt the Internet 

; lb: Acculturation to the global culture will have 
a positive relationship with perceived ease of 
use. 

i lc: Acculturation to the global culture will have 
a positive relationship with perceived 
usefulness. 

• Id: Acculturation to the global culture will have 
a positive relationship with subjective norm. 

2a: National identification will have a positive 
relationship with subjective norm. 

2b: National identification will have a positive 
relationship with the intention to adopt the 
Internet. 

3a: Ethnic identification will have a positive 
relationship with subjective norm. 

3b: Ethnic identification will have a positive 
relationship with the intention to adopt the 
Internet. 

j 4a: Subjective norm will have a positive 
relationship with perceived usefulness. 

4b: Subjective norm will have a positive 
relationship with the intention to adopt the 
Internet. 

5: Perceived ease of use will have a positive 
relationship with perceived usefulness. 

6: Perceived ease of use will have a positive 
relationship with the intention to adopt the 
Internet. 

7: Perceived usefulness will have a positive 
relationship with the intention to adopt the 
Internet. 

Chechen Circassian Both 
Community Community Communities 

Not Supported Not Supported Supported 

** 

Supported Supported Supported 

Supported Supported Supported 

Supported Supported Supported 

Not Supported Not Supported Not Supported 

Not Supported Not Supported Not Supported 

Not supported Supported * Not Applicable 

Not Supported Not Supported Not Applicable 

Supported Supported Supported 

Not Supported Not Supported Supported 
* 

Supported Supported Supported 

Supported Not Supported Supported 

Supported Supported Supported 
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Chapter 6 General Discussion and Research 

Implications 

As shown in the table above (24), we can see that in the combined dataset there is a direct 

relationship between the acculturation to the global culture and the intention to adopt the 

Internet, as well as between subjective norm and the intention to adopt the Internet. This 

may be due to the larger sample size of the combined dataset. Therefore, we should 

consider this in interpretations of unsupported hypothesis. This may also be an indicator 

that there are important links with ethnic identification and national identification, as was 

found by Cleveland (2006), which have not been uncovered here. 

6.1. Differences in accuituration to the global culture 

Two dimensions in the acculturation to the global culture are common contributors to the 

construct in all models; these dimensions are English language use and openness to the 

global culture. It is clear how one can influence English language use, however, how is it 

possible to influence the openness to the global culture? Would influencing this 

dimension strengthen it and lead to a stronger effect on the dependent variable in our 

model? Would efforts to influence this dimension be welcome in the communities which 

are being studied? These questions may be best answered with more qualitative research 

that can complement this etic (from the observer's point of view) study with a more emic 

(from the study participants' point of view) approach. 
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6.2. Differences in explaining the intention to adopt the Internet 

It appears that the explanatory power of the model is much stronger for the Chechen 

community, with R2 = 0.46 as compared with R2 = 0.31 for the Circassian community 

and R = 0.32 for the combined data model. As mentioned earlier, this may be due to 

some factor affecting the intention to adopt the Internet in the Circassian community that 

has not been accounted for in our model. A possible factor may be the availability of 

online communities, applications and content of interest and large enough groups of users 

to make it worthwhile for other members of the community to adopt the Internet 

technologies. 

More generally, the findings of this study, especially from the combined dataset, support 

previous findings regarding the relationship between culture and technology adoption 

(Loch, Straub, and Kamel, 2003, Straub, Loch, and Hill 2001). The use of the English 

language, exposure to technically advanced cultures (GMM Europe) and openness to the 

global culture are conceptually close to the findings of Loch et al. (2003) and Straub et al. 

(2001) specifically "Reading in foreign technology journals" and "Speaking and writing 

proficiency in foreign tongues of technically advanced cultures". In the Chechen 

community, social interactions and travel outside of Jordan were significant indicatiors of 

acculturation to the global culture. Findings by Loch et al. (2003) and Straub et al. 

(2001) are similar, specifically "extent of travel for business", "extent of travel for 

pleasure", and "extent of contact with family members residing abroad". These similar 

findings create a sense of consensus that the concepts introduced to the IS field through 

this research are valuable and hold promising prospects for future research. 
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Chapter 7 Contributions and Limitations 

7.1. Contributions to Theory 

This study fills the void present in current IS cultural research. By knowing how the 

culture of globalization and cultural identification affect technology adoption, we can 

develop models of cultural change and the convergence/divergence of cultures. 

Cleveland (2006) presented evidence that the global culture is related to the adoption of 

the Internet and other technologies. Our findings here indicate that indeed this is the 

case. However, it is still not clear what the role of ethnic identification is. It appears to 

differ from one ethnic group to another, more needs to be learned about why this 

happens. 

A significant contribution of the study to the IS literature is that antecedents to subjective 

norm have been proposed and tested with promising results. The explained variance is 

highest for the Chechen community at an R2 = 0.16. This is a good start in the search for 

antecedents to a construct that has been long ignored in the IS literature. 

Another contribution is the conceptualization of a multi-dimensional construct the 

dependent variable and specifically for the intention to adopt the Internet. The use of 

such a conceptualization is a departure from the typical conceptualization of the 

dependent variable, however there are others with similar conceptualizations (de 

Grosbois et al. 2008). 
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7.2. Contributions to Practice 

By understanding how the culture of globalization and cultural identification are related 

to the adoption of the Internet by the general public it is possible to develop programs 

that increase the intention to adopt the Internet. From this study, it is clear that providing 

English language education will be instrumental in more the intention to adopt the 

Internet. Experiences with other cultural groups foster a more open attitude towards the 

global culture would also be of similar value across ethnic cultural groups as suggested 

through this study. These conclusions can be proposed since both of these ideas have 

appeared in both ethnic communities. 

The knowledge created through this study can be used by governments in developing 

countries with a profile similar to Jordan to diffuse Internet and other technologies. 

Further, non-government and commercial organizations with an international presence 

may also find the information in this report useful. They can use it in planning training 

for their international staff, especially in developing countries. 

Stafford et al. (Stafford et al. 2006) found that the new king's efforts are contributing to 

faster adoption of the Internet in Jordan than in Turkey. Although they do not consider 

differences between groups in Jordan, their study supports findings similar to ours in that 

the strategies taken through knowledge stations are assisting the Jordanian public in 

adopting the Internet. 

7.3. Limitations of the Study and Future Research 

This study is a cross sectional study and thus is only a correlational study. There are 

several problems with this approach: There is no causality determined through this study. 
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Further, a cross sectional approach does not allow us to see change in culture. To truly 

develop a more dynamic view of culture a longitudinal qualitative study is needed. Still, 

the study raises some interesting questions as discussed earlier and thus the need for 

further research. 

Using qualitative research methods may shed light on some of the questions raised in this 

study. Qualitative methods also would assist in taking a more emic approach. This 

would overcome the current limitation of the etic approach currently used. 

The study collected data from two minority groups in a Middle Eastern country, thus care 

must be taken in generalizing the findings of the study. This limitation can be remedied 

in the future by collecting a larger sample from more diversified groups in different 

countries. 

Another possibility to improving this line of research is to use a more sophisticated 

measure of normative beliefs which also considers the motivation of a person to comply 

with the social pressures of normative behaviour (Zolait and Sulaiman, 2008). 

A limitation of this study is that it was not possible to survey a group of respondents at a 

specific stage in the technology adoption process. Although an effort was made (in 

question 5.1 in the English survey or questions 2.37 through 2.54 in the Arabic survey) to 

determine at what stage of adoption or use the respondents were, this was not possible 

due to a significant lack of responses on that set of questions. 

The findings of this study only apply to the intention to adopt the Internet. It is important 

to note that other technologies are far more popular in Jordan. One example is the 

cellular phone including the use of text messaging. It would be interesting to study the 
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impact of the different cultural concepts on that technology. With the convergence of 

technologies, what would the possible outcomes be when taking into account cultural 

influences? 

This work sets the stage for further research in e-commerce in the world at large. The 

intention to adopt the Internet is a first step to the use of web technologies which would 

be needed for e-commerce. Further research could attempt to connect more specific 

cultural trends with specific Internet applications such as social networking. 

Furthermore, there are many other possibilities of using the dynamic view of culture in 

trying to further understand the process of technological adoption and appropriation. 

Perhaps the process also works in the opposite direction with technology adoption and 

use changing cultures. Additionally, the concept of acculturation can be applied to 

different levels of culture such as the organizational culture, or the group culture, in order 

to examine dynamic cultural phenomena. 
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Appendix A: Descriptive Statistics 

Chechen 

Acculturation to the Global Culture 
Table A.1. Chechen Acculturation to the Global Culture—Cosmopolitanism Descriptive Statistics 

COS1 

COS2 

COS3 

COS4 

COS5 

COS6 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.978 

4.051 

3.985 

4.000 

4.176 
3.897 

Std. Deviation 

1.1767 

1.0703 

1.1737 

1.0818 

1.0102 

1.1108 

Table A.2. Chechen Acculturation to the Global Culture—English Language Use Descriptive 
Statistics 

ELU1 

ELU2 

ELU3 

ELU4 

ELU5 

ELU6 

ELU7 

ELU8 

ELU9 

ELU10 

ELU11 

ELU12 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

1.941 

2.478 

2.074 

1.846 

1.184 

1.309 

1.187 

2.304 

2.363 

2.410 

2.120 

3.351 

Std. Deviation 

1.3152 

1.6237 

1.4789 

1.3547 

.8450 

.9927 

.8447 

1.5553 

1.6221 

1.7179 

1.6422 

1.8146 

Table A.3. Chechen Acculturation to the Global Culture—Social Interactions and Travel 
Descriptive Statistics 

TRAV1 

Trav2Rev 

TRAV3 

TRAV4 

TRAV5 

TRAV6 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.00 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 
5.00 

5.0 

5.0 

5.0 

5.0 

Mean 

4.022 

3.6324 

3.890 

2.449 

3.772 

3.729 

Std. Deviation 

1.1955 

1.38676 

1.2029 

1.3268 

1.1986 

1.1746 
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Table A.4. Chechen Acculturation to the Global Culture—Openness Descriptive Statistics 

OPE1 

OPE2 

OPE3 

Valid N (listwise) 

N 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

Maximum 
5.0 

5.0 

5.0 

Mean 
2.309 

2.324 

2.456 

Std. Deviation 
1.1958 

1.1014 

1.0602 

Table A.5. Chechen Acculturation to the Global Culture—Exposure to Multinational Company 
Marketing Descriptive Statistics 

EXM1 

EXM2 
EXM3 

EXM4 

EXM5 

EXM6 

EXM7 

Valid N (listwise) 

N 

136 

136 
136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 
1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.919 

3.765 
4.272 

3.993 

3.603 

3.919 

3.382 

Std. Deviation 

1.0615 

1.0970 
.8816 

1.0852 

1.1501 

1.0753 

1.1991 

Table A.6. Chechen Acculturation to the Global Culture—Identification with the Global Culture 
Descriptive Statistics 

IDT1 

IDT2 

IDT3 

IDT4 

IDT5 

IDT6 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 
3.044 

3.096 

2.467 

2.243 

2.125 

2.941 

Std. Deviation 
1.3871 

1.3764 

1.3266 

1.2202 

1.1381 

1.4389 

Table A.7. Chechen Acculturation to the Global Culture—Global Mass Media-America Descriptive 
Statistics 

GMMAmerical 

GMMAmerica2 

GMMAmerica3 

GMMAmerica4 

GMMAmerica5 

GMMAmerica6 

Valid N (listwise) 

N 
136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 
5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 
4.346 

3.993 

4.081 

3.162 

2.785 

2.603 

Std. Deviation 
.9458 

1.2442 

1.0041 

1.6158 

1.4110 

1.5409 
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Table A.8. Chechen Acculturation to the Global Culture—Global Mass Media-Europe Descriptive 
Statistics 

GMMEuropel 

GMMEurope2 

GMMEurope3 

GMMEurope4 

GMMEurope5 

GMMEurope6 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

2.779 

2.574 

2.382 

2.669 

2.279 

2.191 

Std. Deviation 

1.1463 

1.2331 

1.1422 

1.3557 

1.2214 

1.2679 

Table A.9. Chechen Acculturation to the Global Culture—Global Mass Media-Middle East 
Descriptive Statistics 

GMMME1 

GMMME2 

GMMME3 

GMMME4 

GMMME5 

GMMME6 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

2.570 

2.237 

2.585 

2.644 

2.807 

2.326 

Std. Deviation 

1.1959 

1.2184 

1.2195 

1.3956 

1.3416 

1.3379 

Table A.10. Chechen Acculturation to the Global Culture—Global Mass Media-Asia Descriptive 
Statistics 

GMMAsial 

GMMAsia2 

GMMAsia3 

GMMAsia4 

GMMAsia5 

GMMAsia6 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

4.0 

5.0 

Mean 

1.917 

1.746 

1.701 

1.866 

1.632 

1.627 

Std. Deviation 

1.1225 

1.0797 

.9815 

1.1274 

.9065 

.9712 

National Identification 
Table A.11. Chechen National Identification—Interpersonal Relationships Descriptive Statistics 

NIR1 
NIR2 

NIR3 

NIR4 

NIR5 

Valid N (listwise) 

N 

136 
136 

136 

136 

136 

136 

Minimum 

1.0 
1.0 

1.0 

1.0 
1.0 

Maximum 

5.0 
5.0 

5.0 

5.0 
5.0 

Mean 

2.993 
3.235 

3.111 

3.089 
3.163 

Std. Deviation 

1.3361 
1.2486 

1.3259 

1.2793 
1.2836 
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Table A.12. Chechen National Identification—Identification and 
National Descriptive Statistics 

IDMCN1 

IDMCN2 

IDMCN3 

IDMCN4 

IDMCN5 

IDMCN6 

IDMCN7 

IDMCN8 

IDMCN9 

IDMCN10 

IDMCN11 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.137 

3.336 

3.606 

3.433 

3.415 

3.163 

3.311 

3.366 

2.800 

3.000 

3.090 

Desire to Mai 

Std. Deviation 

1.2339 

1.3049 

1.3375 

1.2734 

1.2495 

1.2720 

1.2908 

1.2504 

1.2696 

1.3389 

1.4219 

Table A.13. Chechen National Identification—Economy Territory and Legal Descriptive Statistics 

ETL1 

ETL2 

ETL3 

ETL4 

ETL5 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

2.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.564 

4.541 

4.733 

4.657 

4.741 

Std. Deviation 

.8287 

.8672 

.6348 

.7003 

.6081 

Table A.14. Chechen National Identification—National Language Use Descriptive Statistics 

NLU1 

NLU2 

NLU3 

NLU4 

NLU5 

NLU6 

NLU7 

NLU8 

NLU9 

NLU10 

NLU11 

NLU12 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.333 

3.859 

2.422 

2.422 

2.600 

3.216 

3.649 

3.556 

3.709 

2.481 

3.370 

3.030 

Std. Deviation 

.9270 

1.0552 

1.5127 

1.4009 

1.4412 

1.3298 

1.2664 

1.4177 

1.2986 

1.1901 

1.4944 

1.4347 
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Table A. 15. Chechen National Identification 

NM1 

NM2 

NM3 

NM4 

NM5 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

—National Media Descriptive Statistics 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.607 

4.112 

2.567 

3.396 

2.785 

Std. Deviation 

1.2177 

1.1199 

1.2077 

1.2825 

1.1247 

Ethnic Identification 

Table A. 16. Chechen Ethnic Identification—Interpersonal Relationships Descriptive Statistics 

EIR1 

EIR2 

EIR3 

EIR4 

EIR5 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.Q 

5.0 

5.0 

Mean 

4.037 

3.985 

3.735 

3.378 

4.067 

Std. Deviation 

1.2013 

1.2231 

1.3997 

1.4446 

1.1813 

Table A.17. Chechen Ethnic Identification—Identification and Desire to Maintain Culture-Ethnic 
Descriptive Statistics 

IDMCE1 

IDMCE2 

IDMCE3 

IDMCE4 

IDMCE5 

IDMCE6 

IDMCE7 

IDMCE8 

IDMCE9 

IDMCE10 

IDMCE11 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

Minimum 

2.0 

3.0 

1.0 

1.0 

2.0 

1.0 

2.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.336 

4.726 

4.692 

4.644 

4.637 

4.719 

4.770 

4.619 

4.126 

4.639 

4.338 

Std. Deviation 

.8515 

.5635 

.6687 

.7214 

.7056 

.6628 

.5701 

.7869 

1.1118 

.7337 

.9729 

Table A.18. Chechen Ethnic Identification—Religious Affiliation Descriptive Statistics 

RA1 

RA2 

RA3 

RA4 

RA5 

RA6 

RA7 

RA8 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.779 

4.370 

4.578 

4.704 

2.489 

4.316 

4.778 

3.059 

Std. Deviation 

.6743 

.9718 

.8732 

.7105 

1.3750 

1.0520 

.6630 

1.2035 
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Table A. 19. Chechen Ethnic Identification—Ethnic Language Use Descriptive Statistics 

ETHLU1 

ETHLU2 

ETHLU3 

ETHLU4 

ETHLU5 

ETHLU6 

ETHLU7 

ETHLU8 

ETHLU9 

ETHLU10 

ETHLU11 

ETHLU12 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.088 

3.911 

4.067 

4.103 

4.110 

3.644 

4.015 

1.493 

3.949 

2.485 

1.397 

3.566 

Std. Deviation 

1.4271 

1.4477 

1.5114 

1.3839 

1.4281 

1.4980 

1.5153 

1.1547 

1.5363 

1.5347 

.9682 

1.6764 

Table A.20. Chechen Ethnic Identification—Ethnic Media Descriptive Statistics 

EM1 

EM2 

EM3 

EM4 

EM5 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

1.647 

1.391 

2.211 

1.679 

1.545 

Std. Deviation 

1.0555 

.8240 

1.3336 

1.0583 

.9784 

TRA and TAM 

Table A.21. Chechen Subjective Norm Descriptive Statistics 

NB1 

NB2 

NB3 

SN1 

SN2 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.400 

3.926 

3.882 

3.801 

3.434 

Std. Deviation 

1.2661 

1.1064 

1.1991 

1.1143 

1.2690 

Table A.22. Chechen Perceived Ease of Use Descriptive Statistics 

PE0U1 

PE0U2 

PEoU3 

PEoU4 

PEoll5 

PE0U6 

Valid N (listwise) 

N 
136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 
5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 
4.221 

3.949 

3.956 

3.897 

3.704 

3.857 

Std. Deviation 
.9714 

.9685 

.9651 

.9759 

1.0755 

1.0410 
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Table A.23. Chechen Perceived Usefulness Descriptive Statistics 

PU1 

PU2 

PU3 
PU4 

PU5 

PU6 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.904 

3.351 
3.415 

3.426 

3.652 

3.632 

Std. Deviation 

1.0741 

1.1564 
1.2376 

1.2149 

1.1758 

1.1535 

The intention to adopt the Internet 
Table A.24. Chechen the intention to adopt the Internet—Asynchronous Communication 

Descriptive Statistics 

INTC1 

INTC2 

INTC9 

INTC10 

INTC11 

INTC12 

INTC13 

INTC14 

INTC15 

INTC16 

INTC17 

INTC18 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.793 

3.541 

2.164 

2.089 

2.378 

2.368 

2.515 

2.404 

2.382 

2.368 

1.912 

2.132 

Std. Deviation 

1.7131 

1.7754 

1.5212 

1.5657 

1.6369 

1.6000 

1.6420 

1.6617 

1.6196 

1.5387 

1.5467 

1.5578 

Table A.25. Chechen the intention to adopt the Internet—Synchronous Communication Descriptive 
Statistics 

INTC3 

INTC4 

INTC5 

INTC6 
INTC7 

INTC8 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

2.415 

2.267 

1.955 

1.853 
2.037 

1.830 

Std. Deviation 

1.6347 

1.5926 

1.4851 

1.5032 

1.5795 

1.4934 

Table A.26. Chechen the intention to adopt the Internet—Entertainment Descriptive Statistics 

INTE1 

INTE2 

INTE3 

INTE4 

Valid N (listwise) 

N 

136 

136 

136 

136 

136 

Minimum 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

Mean 

2.419 

2.081 

2.822 

3.074 

Std. Deviation 

1.6127 

1.6012 

1.6187 

1.6583 
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Table A.27. Chechen the intention to adopt the Internet—Education Descriptive Statistics 

INTED1 

INTED2 

INTED3 

INTED4 

Valid N (listwise) 

N 
136 

136 

136 

136 

136 

Minimum 
.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

Mean 
4.147 

3.904 

3.213 

3.007 

Std. Deviation 
1.3307 

1.4498 

1.6394 

1.6577 

Table A.28. Chechen the intention to adopt the Internet—Transactions Descriptive Statistics 

INTT1 

INTT2 

INTT3 

INTT4 

INTT5 

INTT6 

INTT7 

INTT8 

INTT9 

INTT10 
Valid N (listwise) 

N 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

136 

Minimum 

.0 

.00 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.00 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

1.610 

1.4741 

1.588 

1.566 

2.074 

1.956 

2.184 

2.104 

1.801 

1.787 

Std. Deviation 

1.4255 

1.38687 

1.4114 

1.3915 

1.5282 

1.4851 

1.6918 

1.6206 

1.5955 

1.5889 

Circassian 

Acculturation to the Global 
Table A.29. Circassian Acculturation to the Global Culture—Cosmopolitanism Descriptive 

Statistics 

COS1 
COS2 

COS3 

COS4 

COS5 

COS6 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.959 
3.929 

4.041 

3.988 

4.006 

3.936 

Std. Deviation 

1.2144 

1.3221 

1.2144 

1.2126 

1.2054 

1.1988 
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Table A.30. Circassian Acculturation to the Global Culture—English Language Use Descriptive 
Statistics 

ELU1 

ELU2 

ELU3 

ELU4 

ELU5 

ELU6 

ELU7 

ELU8 

ELU9 

ELU10 

ELU11 

ELU12 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

2.538 

3.246 

2.947 

2.333 

1.737 

1.924 

1.848 

2.865 

3.088 

3.053 

2.665 

3.942 

Std. Deviation 

1.3515 

1.4342 

1.4563 

1.4017 

1.1711 

1.2367 

1.2273 

1.5261 

1.5218 

1.6351 

1.6555 

1.4046 

Table A.31. Circassian Acculturation to the Global Culture—Social Interactions and Travel 
Descriptive Statistics 

TRAV1 

Trav2Rev 

TRAV3 

TRAV4 

TRAV5 

TRAV6 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.00 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.00 

5.0 

5.0 

5.0 

5.0 

Mean 

4.154 

3.7633 

4.006 

3.148 

4.018 

3.757 

Std. Deviation 

1.2603 

1.36884 

1.2247 

1.3876 

1.2004 

1.2720 

Table A.32. Circassian Acculturation to the Global Culture—Openness to the Global Culture 
Descriptive Statistics 

OPE1 

OPE2 

OPE3 

Valid N (listwise) 

N 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

Mean 

2.515 

2.594 

2.825 

Std. Deviation 

1.3852 

1.2857 

1.1998 
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Table A.33. Circassian Acculturation to the Global Culture—Exposure to Multinational Companies 
Marketing Descriptive Statistics 

EXM1 

EXM2 

EXM3 

EXM4 

EXM5 

EXM6 

EXM7 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.819 

3.930 

4.058 

4.024 

3.629 

3.829 

3.542 

Std. Deviation 

1.1866 

1.1145 

1.1204 

1.0513 

1.0981 

1.0550 

1.1264 

Table A.34. Circassian Acculturation to the Global Culture—Identification with the Global Culture 
Descriptive Statistics 

IDT1 

IDT2 

IDT3 
IDT4 

IDT5 

IDT6 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.476 

3.379 

2.959 

2.765 

2.794 

3.036 

Std. Deviation 

1.3149 

1.3758 

1.3256 

1.3647 

1.4262 

1.5220 

Table A.35. Circassian Acculturation to the Global 
Descriptive Statistics 

Culture—Global Mass Media-America 

GMMAmerical 
GMMAmerica2 

GMMAmerica3 

GMMAmerica4 

GMMAmerica5 

GMMAmerica6 

Valid N (listwise) 

N 

171 
171 

171 

171 

171 

171 

171 

Minimum 

1.0 
1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.351 
4.041 

4.152 

3.679 

2.994 

2.801 

Std. Deviation 

1.0926 
1.2095 

1.0739 

1.4321 

1.5010 

1.6111 

Table A.36. Circassian Acculturation to the Global Culture—Global Mass Media-Europe Descriptive 
Statistics 

GMMEuropel 
GMMEurope2 

GMMEurope3 

GMMEurope4 

GMMEurope5 

GMMEurope6 

Valid N (listwise) 

N 

171 
171 

171 

171 

171 

171 

171 

Minimum 
1.0 
1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.140 
3.129 

2.871 

3.082 

2.684 

2.532 

Std. Deviation 

1.3518 
1.3442 

1.2861 

1.4243 

1.3910 

1.4804 

79 



Table A.37. Circassian Acculturation to the Global Culture—Middle East Global Mass Media-
Descriptive Statistics 

GMMME1 

GMMME2 

GMMME3 

GMMME4 

GMMME5 

GMMME6 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

2.310 

2.164 

2.482 

2.854 

2.444 

2.175 

Std. Deviation 

1.2043 

1.1718 

1.2186 

1.3358 

1.3200 

1.3032 

Table A.38. Circassian Acculturation to the Global Culture—Global Mass Media-Asia Descriptive 
Statistics 

GMMAsial 
GMMAsia2 

GMMAsia3 
GMMAsia4 

GMMAsia5 

GMMAsia6 

Valid N (listwise) 

N 
171 
171 

171 

171 

171 

171 

171 

Minimum 
1.0 
1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

Mean 
2.041 
1.771 

1.782 

1.776 

1.637 

1.585 

Std. Deviation 
1.2804 
1.0739 

1.0872 

1.1101 

1.0045 

1.0333 

National Identification 
Table A.39. Circassian National Identification—National Interpersonal Relationships Descriptive 

Statistics 

NIR1 

NIR2 

NIR3 

NIR4 

NIR5 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.041 

3.124 

2.854 

2.772 

2.971 

Std. Deviation 

1.3905 

1.3115 

1.3620 

1.3018 

1.3866 
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Table A.40. Circassian National Identification—Identification and 
National Descriptive Statistics 

IDMCN1 

IDMCN2 

IDMCN3 

IDMCN4 

IDMCN5 

IDMCN6 

IDMCN7 

IDMCN8 

IDMCN9 

IDMCN10 

IDMCN11 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.172 

3.148 

3.580 

3.219 

3.159 

2.776 

2.959 

3.212 

2.876 

2.971 

3.030 

Desire to Mai 

Std. Deviation 

1.3806 

1.3833 

1.3573 

1.3348 

1.3692 

1.2776 

1.3692 

1.3856 

1.3728 

1.4077 

1.4325 

Table A.41. Circassian National Identification—Economy Territory and Legal Descriptive Statistics 

ETL1 

ETL2 

ETL3 

ETL4 

ETL5 

Valid N (listwise) 

N 

171 

171 

171 

171 
171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.287 

4.287 

4.567 

4.547 

4.535 

Std. Deviation 

1.1329 

1.1140 

.9517 

.8948 

.9710 

Table A.42. Circassian National Identification—National Language Use Descriptive Statistics 

NLU1 

NLU2 

NLU3 

NLU4 

NLU5 

NLU6 
NLU7 

NLU8 

NLU9 

NLU10 

NLU11 

NLU12 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 
171 

171 

171 

171 

171 

171 

171 

171 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.559 

4.439 

4.249 

4.251 

4.271 
4.409 

4.363 

3.141 

3.899 

2.412 

3.182 

3.743 

Std. Deviation 

.9759 

1.0178 

1.1920 

1.1617 

1.1416 
.9742 

1.0614 

1.5197 

1.3748 

1.3830 

1.5017 

1.4925 
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Table A.43. Circassian National Identification—National Media Descriptive Statistics 

NM1 

NM2 

NM3 

NM4 

NM5 

Valid N (listwise) 

N 
171 

171 

171 

171 

171 

171 

Minimum 
1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 
2.977 

3.702 

2.171 

3.053 

2.509 

Std. Deviation 

1.3370 

1.3758 

1.1932 

1.3774 

1.1850 

Ethnic Identification 

Table A.44. Circassian Ethnic Identification—Ethnic Interpersonal Relationships Descriptive 
Statistics 

EIR1 

EIR2 

EIR3 

EIR4 

EIR5 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 
5.0 

Mean 

4.316 

4.424 

4.316 

4.111 

4.541 

Std. Deviation 

1.0598 

.9124 

1.0374 

1.1347 

.8479 

Table A.45. Circassian Ethnic Identification—Identification and Desire to Maintain Culture-Ethnic 
Descriptive Statistics 

IDMCE1 

IDMCE2 

IDMCE3 
IDMCE4 

IDMCE5 
IDMCE6 

IDMCE7 

IDMCE8 

IDMCE9 

IDMCE10 

IDMCE11 

Valid N (listwise) 

N 

171 

171 

171 
171 
171 

171 

171 

171 

171 

171 

171 

171 

Minimum 

2.0 

1.0 

2.0 
1.0 
2.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.520 

4.765 

4.860 
4.788 
4.772 

4.776 

4.805 

4.607 

4.529 

4.740 

4.547 

Std. Deviation 

.7847 

.6624 

.4889 

.6525 

.6044 

.6664 

.6533 

.8047 

.8621 

.7298 

.8049 
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Table A.46. Circassian Ethnic Identification—Religious Affiliation Descriptive Statistics 

RA1 

RA2 

RA3 

RA4 

RA5 

RA6 

RA7 

RA8 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.579 

4.228 

4.374 

4.424 

2.763 

3.520 

4.556 

3.205 

Std. Deviation 

.8801 

1.0293 

1.0848 

.8928 

1.3688 

1.4606 

1.0123 

1.3500 

Table A.47. Circassian Ethnic Identification—Ethnic Language Use Descriptive Statistics 

ETHLU1 

ETHLU2 

ETHLU3 

ETHLU4 

ETHLU5 

ETHLU6 

ETHLU7 

ETHLU8 

ETHLU9 

ETHLU10 

ETHLU11 

ETHLU12 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

1.772 

1.532 

1.854 

1.813 

1.673 

1.509 

1.532 

1.207 

2.089 

1.676 

1.251 

1.678 

Std. Deviation 

1.6594 

1.5654 

1.7679 

1.7184 

1.6336 

1.4965 

1.5579 

1.3411 

1.9276 

1.7067 

1.3551 

1.7444 

Table A.48. Circassian Ethnic Identification 

EM1 

EM2 

EM3 

EM4 

EM5 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

—Ethnic Media Descriptive Statistics 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

1.871 

1.753 

2.200 

1.946 

1.832 

Std. Deviation 

1.1508 

1.1823 

1.3746 

1.3028 

1.2818 
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TRA and TAM 
Table A.49. Circassian Subjective Norm Descriptive Statistics 

NB1 

NB2 

NB3 

SN1 

SN2 

Valid N (listwise) 

N 

171 

171 

171 

171 
171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 
1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.734 

4.241 

4.244 

4.083 

3.778 

Std. Deviation 

1.1808 

1.0877 

1.0765 

1.1551 

1.2714 

Table A.50. Circassian Perceived Ease of Use Descriptive Statistics 

PE0U1 

PE0U2 

PEOU3 

PEoU4 

PEoU5 

PE0U6 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.280 

3.888 

4.088 

3.936 

3.877 

3.994 

Std. Deviation 

.9135 

1.0870 

.9872 

1.0691 

1.0804 

1.0375 

Table A.51. Circassian Percieved Usefulness Descriptive Statistics 

PU1 

PU2 

PU3 
PU4 

PU5 

PU6 
Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

Minimum 

1.0 

1.0 

1.0 

1.0 
1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 
5.0 

Mean 

4.148 

3.576 

3.586 

3.649 

3.765 
3.895 

Std. Deviation 

1.0936 

1.3229 

1.2765 

1.1905 

1.2141 

1.2369 
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The intention to adopt the Internet 
Table A.52. Circassian the intention to adopt the Internet—Asynchronous Communication 

Descriptive Statistics 

INTC1 

INTC2 

INTC9 

INTC10 

INTC11 

INTC12 

INTC13 

INTC14 

INTC15 

INTC16 

INTC17 

INTC18 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.071 

3.901 

2.424 

2.363 

2.653 

2.494 

2.329 

2.159 

2.586 

2.491 

3.459 

3.298 

Std. Deviation 

1.4736 

1.5403 

1.5596 

1.5920 

1.4643 

1.4723 

1.5483 

1.5543 

1.4931 

1.5353 

1.7153 

1.7031 

Table A.53. Circassian the intention to adopt the Internet—Synchronous Communication 
Descriptive Statistics 

INTC3 

INTC4 

INTC5 
INTC6 

INTC7 

INTC8 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.053 

2.781 

1.959 

1.865 

2.105 

1.988 

Std. Deviation 

1.7363 

1.6679 

1.4727 

1.4347 

1.5943 

1.4911 

Table A.54. Circassian the 

INTE1 

INTE2 

INTE3 

INTE4 

Valid N (listwise) 

intention to ado 

N 

171 

171 

171 

171 

171 

Minimum 

.0 

.0 

.0 

.0 

pt the Interne 

Maximum 

5.0 

5.0 

5.0 
5.0 

t—Entertainment Descriptive 

Mean 

2.585 

2.409 

3.414 

3.579 

Std. Deviation 

1.6079 

1.4938 

1.4693 

1.3926 
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Table A.55. Circassian the intention to adopt the Internet—Education Descriptive Sta 

INTED1 

INTED2 

INTED3 

INTED4 

Valid N (listwise) 

N 

171 

171 
171 

171 

171 

Minimum 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 
5.0 

5.0 

Mean 

4.231 

4.023 

3.053 

3.018 

Std. Deviation 

1.0290 

1.1425 

1.5765 

1.5698 

Table A.56. Circassian the intention to adopt the Internet—Transaction Descriptive Statistics 

INTT1 

INTT2 

INTT3 

INTT4 

INTT5 

INTT6 

INTT7 

INTT8 

INTT9 

INTT10 

Valid N (listwise) 

N 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

171 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

•o 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

1.696 

1.624 

1.696 

1.653 

2.235 

2.266 

1.976 

1.947 

1.801 

1.778 

Std. Deviation 

1.3333 

1.3238 

1.3095 

1.3162 

1.5617 

1.5397 

1.4306 

1.4111 

1.4415 

1.4174 

Combined Dataset 

Acculturation to the Global Culture 

Table A.57. Combined Dataset Acculturation to the Global Culture—Cosmopolitanism Descriptive 
Statistics 

COS1 

COS2 

COS3 

COS4 

COS5 

CGS6 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.967 

3.983 

4.016 

3.993 

4.081 

3.919 

Std. Deviation 

1.1960 

1.2166 

1.1949 

1.1547 

1.1245 

1.1589 
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Table A.58. Combined Dataset Acculturation to the 
Descriptive Statistics 

Global Culture—English Language Use 

ELU1 

ELU2 

ELU3 

ELU4 

ELU5 

ELU6 

ELU7 

ELU8 

ELU9 

ELU10 

ELU11 

ELU12 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

2.273 

2.906 

2.561 

2.117 

1.492 

1.651 

1.555 

2.617 

2.767 

2.768 

2.424 

3.680 

Std. Deviation 

1.3661 

1.5658 

1.5271 

1.4000 

1.0736 

1.1739 

1.1224 

1.5618 

1.6054 

1.6999 

1.6690 

1.6233 

Table A.59. Combined Dataset Acculturation to the Global Culture—Social Interactions and Travel 
Descriptive Statistics 

TRAV1 

Trav2Rev 

TRAV3 

TRAV4 

TRAV5 

TRAV6 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.00 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.00 

5.0 

5.0 

5.0 

5.0 

Mean 

4.096 

3.7053 

3.954 

2.838 

3.909 

3.745 

Std. Deviation 

1.2317 

1.37609 

1.2145 

1.4026 

1.2038 

1.2279 

Table A.60. Combined Dataset Acculturation to the Global Culture 
Culture Descriptive Statistics 

-Openness to the Global 

OPE1 

OPE2 

OPE3 

Valid N (listwise) 

N 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

Mean 

2.424 

2.474 

2.661 

Std. Deviation 

1.3067 

1.2131 

1.1530 
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Table A.61. Combined Dataset Acculturation to the Global Culture 
Company Marketing Descriptive Statistics 

-Exposure to Multinational 

EXM1 

EXM2 

EXM3 

EXM4 

EXM5 

EXM6 

EXM7 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.863 

3.857 

4.153 

4.010 

3.617 

3.869 

3.471 

Std. Deviation 

1.1322 

1.1080 

1.0255 

1.0648 

1.1196 

1.0632 

1.1600 

Table A.62. Combined Dataset Acculturation to the Global Culture—Identification with the Global 
Culture Descriptive Statistics 

IDT1 

IDT2 

IDT3 

IDT4 

IDT5 

IDT6 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.285 

3.254 

2.741 

2.533 

2.498 

2.994 

Std. Deviation 

1.3621 

1.3810 

1.3463 

1.3262 

1.3462 

1.4841 

Table A.63. Combined Dataset Acculturation to the Global Culture—Global Mass Media-America 
Descriptive Statistics 

GMMAmerical 

GMMAmerica2 

GMMAmerica3 

GMMAmerica4 

GMMAmerica5 

GMMAmerica6 

Valid N (listwise) 

N 

307 

307 

307 
307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 
1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.349 

4.020 

4.121 

3.450 

2.902 

2.713 

Std. Deviation 

1.0285 

1.2233 

1.0425 
1.5353 

1.4631 

1.5809 

Table A.64. Combined Dataset Acculturation to the Global Culture—Global Mass Media-Europe 
Descriptive Statistics 

GMMEuropel 
GMMEurope2 

GMMEurope3 

GMMEurope4 

GMMEurope5 

GMMEurope6 

Valid N (listwise) 

N 
307 
307 

307 

307 

307 

307 

307 

Minimum 

1.0 
1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 
5.0 

5.0 
5.0 

5.0 

5.0 

Mean 

2.980 
2.883 

2.655 

2.899 

2.505 

2.381 

Std. Deviation 

1.2756 
1.3232 

1.2464 

1.4071 

1.3318 

1.3984 
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Table A.65. Combined Dataset Acculturation to the Global Culture—Global Mass Media-Middle East 
Descriptive Statistics 

GMMME1 

GMMME2 

GMMME3 

GMMME4 

GMMME5 

GMMME6 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

2.425 

2.196 

2.528 

2.761 

2.605 

2.242 

Std. Deviation 

1.2056 

1.1912 

1.2181 

1.3643 

1.3397 

1.3187 

Table A.66. Combined Dataset Acculturation to the Global Culture—Global Mass Media-Asia 
Descriptive Statistics 

GMMAsial 

GMMAsia2 

GMMAsia3 

GMMAsia4 

GMMAsia5 

GMMAsia6 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

1.986 

1.760 

1.747 

1.816 

1.635 

1.603 

Std. Deviation 

1.2126 

1.0748 

1.0408 

1.1169 
.9608 

1.0049 

National Identification 

Table A.67. Combined Dataset National 
Descriptive Statistics 

Identification—National Interpersonal Relationships 

NIR1 

NIR2 

NIR3 

NIR4 

NIR5 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.020 

3.173 

2.968 

2.912 

3.056 

Std. Deviation 
1.3647 

1.2832 

1.3500 

1.2994 

1.3432 
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Table A.68. Combined Dataset National Identification—Identification and Desire to Maintain 
Culture-National Descriptive Statistics 

IDMCN1 

IDMCN2 

IDMCN3 

IDMCN4 

IDMCN5 

IDMCN6 

IDMCN7 

IDMCN8 

IDMCN9 

IDMCN10 

IDMCN11 

Valid N (listwise) 

N 

307 

307 

307 

307 
307 

307 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 
1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.156 

3.231 

3.591 

3.314 
3.272 

2.948 

3.115 

3.280 

2.842 

2.984 

3.056 

Std. Deviation 

1.3156 

1.3502 

1.3464 

1.3102 
1.3216 

1.2875 

1.3444 

1.3275 

1.3265 

1.3755 

1.4258 

Table A.69. Combined Dataset National Identification—Economy Territory and Legal Descriptive 
Statistics 

ETL1 

ETL2 

ETL3 

ETL4 

ETL5 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.410 

4.399 

4.641 

4.596 

4.626 

Std. Deviation 

1.0173 

1.0184 

.8293 

.8150 

.8351 

Table A.70. Combined Dataset National Identification—National Language Use Descriptive 
Statistics 

NLU1 

NLU2 

NLU3 

NLU4 

NLU5 

NLU6 

NLU7 

NLU8 

NLU9 

NLU10 
NLU11 

NLU12 

Valid N (listwise) 

N 
307 

307 

307 

307 

307 

307 

307 

307 

307 
307 
307 

307 

307 

Minimum 
.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 
5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 
5.0 
5.0 

5.0 

Mean 

4.459 

4.182 

3.439 

3.441 

3.531 

3.881 

4.047 

3.325 

3.815 
2.443 
3.266 

3.427 

Std. Deviation 

.9596 

1.0723 

1.6201 

1.5633 

1.5268 

1.2883 

1.2081 

1.4874 

1.3427 
1.2995 
1.4989 

1.5071 
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Table A.71. Combined Dataset National Identification—National Media Descriptive Statistics 

NM1 

NM2 

NM3 

NM4 

NM5 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 
5.0 

Mean 

3.256 

3.883 

2.346 

3.205 

2.631 

Std. Deviation 

1.3213 

1.2832 

1.2138 

1.3449 

1.1650 

Ethnic Identification 

Table A.72. Combined Dataset Ethnic 
Descriptive Statistics 

EIR1 

EIR2 

EIR3 

EIR4 

EIR5 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Identification—Ethnic 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.192 

4.229 

4.059 

3.786 

4.331 

Interpersonal 

Std. Deviation 

1.1313 

1.0817 

1.2432 

1.3301 

1.0348 

Relationships 

Table A.73. Combined Dataset Ethnic Identification—Identification and Desire to Maintain Culture-
Ethnic Descriptive 

IDMCE1 

IDMCE2 

IDMCE3 

IDMCE4 

IDMCE5 

IDMCE6 

IDMCE7 

IDMCE8 

IDMCE9 

IDMCE10 

IDMCE11 

Valid N (listwise) 

N 
307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

Statistics 

Minimum 

2.0 

1.0 

1.0 

1.0 

2.0 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.439 

4.748 

4.785 

4.724 

4.712 

4.751 

4.790 

4.613 

4.351 

4.695 

4.455 

Std. Deviation 

.8188 

.6198 

.5805 

.6865 

.6535 

.6644 

.6171 

.7956 

.9993 

.7321 

.8878 
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Table A.74. Combined Dataset Ethnic Identification—Religious Affiliation Descriptive Statistics 

RA1 

RA2 
RA3 

RA4 

RA5 

RA6 

RA7 

RA8 

Valid N (listwise) 

N 
307 

307 
307 

307 

307 

307 

307 

307 

307 

Minimum 
1.0 

1.0 
1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 
5.0 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 
4.668 

4.291 
4.464 

4.548 

2.642 

3.873 

4.654 

3.140 

Std. Deviation 
.8006 

1.0051 
1.0002 

.8276 

1.3761 

1.3529 

.8806 

1.2871 

Table A.75. Combined Dataset Ethnic Identification—Ethnic Language Use Descriptive Statistics 

ETHLU1 

ETHLU2 

ETHLU3 

ETHLU4 

ETHLU5 

ETHLU6 

ETHLU7 

ETHLU8 

ETHLU9 

ETHLU10 

ETHLU11 

ETHLU12 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

2.798 

2.586 

2.834 

2.827 

2.752 

2.455 

2.632 

1.334 

2.913 

2.035 

1.316 

2.515 

Std. Deviation 

1.9382 

1.9202 

1.9891 

1.9452 

1.9630 

1.8339 

1.9716 

1.2679 

1.9904 

1.6791 

1.1996 

1.9526 

Table A.76. Combined Dataset Ethnic Identification—Ethnic Media Descriptive Statistics 

EM1 

EM2 

EM3 

EM4 

EM5 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

1.771 

1.593 

2.205 

1.828 

1.705 

Std. Deviation 

1.1134 

1.0529 

1.3544 

1.2061 

1.1643 
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TRA and TAM 

Table A.77. Combined Dataset Subjective Norm Descriptive Statistics 

NB1 

NB2 

NB3 

SN1 

SN2 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.586 

4.102 

4.084 

3.958 

3.626 

Std. Deviation 

1.2285 

1.1054 

1.1448 

1.1440 

1.2798 

Table A.78. Combined Dataset Perceived Ease of Use Descriptive Statistics 

PE0U1 

PE0U2 

PEoU3 

PEoU4 

PEoll5 

PE0U6 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 
307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.254 

3.915 

4.029 

3.919 

3.800 

3.933 

Std. Deviation 

.9385 

1.0350 

.9781 

1.0273 

1.0799 

1.0396 

Table A.79. Combined Dataset Perceived Usefulness Descriptive Statistics 

PU1 

PU2 

PU3 

PU4 

PU5 

PU6 
Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

Minimum 

1.0 

1.0 

1.0 

1.0 

1.0 

1.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

4.040 

3.476 

3.510 

3.550 

3.715 

3.779 

Std. Deviation 

1.0900 

1.2549 

1.2602 

1.2045 

1.1967 

1.2058 
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The intention to adopt the Internet 

Table A.80. Combined Dataset the intention to adopt the Internet—Asynchronous Communication 
Descriptive Statistics 

INTC1 

INTC2 

INTC9 

INTC10 

INTC11 

INTC12 

INTC13 

INTC14 

INTC15 

INTC16 

INTC17 

INTC18 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 
5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

3.947 

3.741 

2.309 

2.242 

2.531 

2.438 

2.411 

2.268 

2.496 

2.436 

2.773 

2.781 

Std. Deviation 

1.5875 

1.6555 

1.5456 

1.5837 

1.5467 

1.5289 

1.5905 

1.6048 

1.5512 

1.5355 

1.8118 

1.7373 

Table A.81. Combined Dataset the intention to adopt the Internet—Synchronous Communication 
Descriptive Statistics 

INTC3 

INTC4 

INTC5 

INTC6 

INTC7 

INTC8 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

Minimum 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

2.770 

2.553 

1.957 

1.860 

2.075 

1.918 

Std. Deviation 

1.7189 

1.6522 

1.4758 

1.4630 

1.5856 

1.4918 

Table A.82. Combined Dataset the intention to adopt the Internet—Entertainment Descriptive 
Statistics 

INTE1 

INTE2 

INTE3 
INTE4 

Valid N (listwise) 

N 

307 

307 

307 
307 

307 

Minimum 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 
5.0 

Mean 

2.511 

2.264 

3.152 
3.355 

Std. Deviation 

1.6095 

1.5483 

1.5627 
1.5342 
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Table A.83. Combined Dataset the intention to adopt the Internet—Education Descriptive Statistics 

INTED1 

INTED2 

INTED3 

INTED4 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

Minimum 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.0 

5.0 

5.0 

Mean 

4.194 

3.971 

3.124 

3.013 

Std. Deviation 

1.1710 

1.2869 

1.6040 

1.6067 

Table A.84. Combined Dataset the intention to adopt the Internet—Transaction Descriptive 
Statistics 

INTT1 

INTT2 

INTT3 

INTT4 

INTT5 

INTT6 

INTT7 

INTT8 

INTT9 

INTT10 

Valid N (listwise) 

N 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

307 

Minimum 

.0 

.00 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

Maximum 

5.0 

5.00 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

5.0 

Mean 

1.658 

1.5573 

1.648 

1.615 

2.164 

2.129 

2.068 

2.017 

1.801 

1.782 

Std. Deviation 

1.3733 

1.35190 

1.3544 

1.3486 

1.5465 

1.5211 

1.5525 

1.5070 

1.5091 

1.4933 
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Appendix C: Demographics 

Chechen 

Table C.1. Chechen Gender Demographics 

Valid Female 

Male 

Total 

Frequency 
78 

58 

136 

Percent 
57.4 

42.6 

100.0 

Valid Percent 

57.4 

42.6 

100.0 

Cumulative 
Percent 
57.4 

100.0 

Table C.2. Chechen Age Group Demographics 

Valid up to 16 

17 to 20 

21 to 25 

26 to 30 

31 to 35 

36 to 40 

41 and above 

Total 

Frequency 

6 

30 

22 

26 

19 

18 

15 

136 

Percent 

4.4 

22.1 
16.2 

19.1 

14.0 

13.2 

11.0 

100.0 

Valid Percent 

4.4 

22.1 
16.2 

19.1 

14.0 

13.2 

11.0 

100.0 

Cumulative 
Percent 

4.4 

26.5 

42.6 

61.8 

75.7 

89.0 

100.0 

Table C.3. Chechen Education Level Demographics 

Valid Completed High School 

Completed Secondary 
School 

Some High School 

Completed High School 

Community College or 
Technical Training 
diploma 

Missing Data 

Bachelor Degree 

Master's Degree 
Doctorate Degree 
Total 

Frequency 

2 

8 

6 

30 

16 

3 

62 

7 

2 
136 

Percent 
1.5 

5.9 

4.4 

22.1 

11.8 

2.2 

45.6 

5.1 
1.5 
100.0 

Valid Percent 

1.5 

5.9 

4.4 

22.1 

11.8 

2.2 

45.6 

5.1 
1.5 
100.0 

Cumulative 
Percent 

1.5 

7.4 

11.8 

33.8 

45.6 

47.8 

93.4 

98.5 
100.0 
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Table C.4. Chechen Marital Status Demographics 

Valid Single 

Married 

Divorced 

Widowed 

Total 

Frequency 

63 

66 

6 

1 

136 

Percent 

46.3 

48.5 

4.4 

.7 

100.0 

Valid Percent 

46.3 

48.5 

4.4 

.7 

100.0 

Cumulative 
Percent 

46.3 

94.9 

99.3 

100.0 

Circassian 

Table C.5. Circassian Gender Demographics 

Valid Female 

Male 

Total 

Frequency 

73 

98 

171 

Percent 

42.7 

57.3 

100.0 

Valid Percent 

42.7 

57.3 

100.0 

Cumulative 
Percent 

42.7 

100.0 

Table C.6. Circassian Age Group Demographics 

Valid up to 16 

17 to 20 

21 to 25 

26 to 30 

31 to 35 

36 to 40 

41 and above 

Total 

Frequency 

35 

53 

42 

28 

9 

2 

2 
171 

Percent 

20.5 

31.0 

24.6 

16.4 

5.3 

1.2 

1.2 

100.0 

Valid Percent 

20.5 

31.0 

24.6 

16.4 

5.3 

1.2 

1.2 
100.0 

Cumulative 
Percent 

20.5 

51.5 

76.0 

92.4 

97.7 

98.8 

100.0 

Table C.7. Circassian Education Demographics 

Valid 

Missing 

Total 

Completed Grade School 

Completed Secondary School 

Some High School 

Completed High School 

Community college or technical training 
diploma 

Bachelor Degree 

Master's Degree 

Doctorate Degree 

Total 

Missing Data 

Frequency 

5 

21 

4 

34 

7 

90 

6 

2 

169 

2 

171 

Percent 

2.9 

12.3 

2.3 

19.9 

4.1 

52.6 

3.5 

1.2 

98.8 

1.2 

100.0 

Valid Percent 

3.0 

12.4 

2.4 

20.1 

4.1 

53.3 

3.6 

1.2 

100.0 

Cumulative 
Percent 

3.0 

15.4 

17.8 

37.9 

42.0 

95.3 

98.8 

100.0 
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Table C.8. Circassian Marital Status Demographics 

Valid Single 

Missing Data 

Married 

Widowed 

Total 

Frequency 

152 

2 

16 

1 

171 

Percent 

88.9 

1.2 

9.4 

.6 
100.0 

Valid Percent 

88.9 

1.2 

9.4 

.6 

100.0 

Cumulative 
Percent 

88.9 

90.1 

99.4 

100.0 

Combined 

Table C.9. Combined Gender 

Valid Female 
Male 
Total 

Frequency 
151 
156 
307 

Demographics 

Percent 
49.2 
50.8 
100.0 

Valid Percent 
49.2 
50.8 
100.0 

Cumulative 
Percent 
49.2 
100.0 

Table C.10. Combined 

Valid Up to 16 
17 to 20 
21 to 25 
26 to 30 
31 to 35 
36 to 40 
40 and above 
Total 

Age Group Demographics 

Frequency 
41 
83 
64 
54 
28 
20 
17 
307 

Percent 
13.4 
27.0 
20.8 
17.6 
9.1 
6.5 
5.5 
100.0 

Valid Percent 
13.4 
27.0 
20.8 
17.6 
9.1 
6.5 
5.5 
100.0 

Cumulative 
Percent 
13.4 
40.4 
61.2 
78.8 
87.9 
94.5 
100.0 

Table C. 11. Combined Education 

Valid Completed High School 

Completed Secondary 
School 

Some High School 

Completed High School 

Missing Data 

Community College or 
Technical Training 
diploma 

8 

Bachelor Degree 

Master's Degree 

Doctorate Degree 

Total 

Demographics 

Frequency 

7 

29 

10 

64 

2 

23 

3 

152 

13 

4 

307 

Percent 

2.3 

9.4 

3.3 

20.8 

.7 

7.5 

1.0 

49.5 

4.2 

1.3 

100.0 

Valid Percent 

2.3 

9.4 

3.3 

20.8 

.7 

7.5 

1.0 

49.5 

4.2 

1.3 

100.0 

Cumulative 
Percent 

2.3 

11.7 

15.0 

35.8 

36.5 

44.0 

45.0 

94.5 

98.7 

100.0 
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Table C.12. Combined Marital Status Demographics 

Valid Single 

1 

Married 

Divorced 

Widowed 

Total 

Frequency 

215 

2 

82 

6 

2 

307 

Percent 

70.0 
.7 

26.7 

2.0 

.7 

100.0 

Valid Percent 

70.0 

.7 

26.7 

2.0 

.7 

100.0 

Cumulative 
Percent 

70.0 

70.7 

97.4 

99.3 

100.0 
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Appendix D: Measurement Instrument 

Acculturation to the Global Culture 

Cosmopolitanism 

I enjoy exchanging ideas with people from other cultures or countries. 

1 am interested in learning more about people who live in other countries. 

1 enjoy being with people from other countries to learn about their unique views and 
approaches. 

I like to observe people of other cultures, to see what 1 can learn from them. 

1 like to learn about other ways of life. 

I find people from other cultures stimulating. 

Cosi 

Cos2 

Cos3 

Cos4 

Cos5 

Cos6 

English Language Use 

I mostly carry on conversations in the English language everyday. 

In general, 1 speak the English language. 

1 speak English regularly. 

1 always use the English language with my friends. 

1 always speak/spoke English with my parents. 

I always speak English with other family members. 

1 mostly speak in English at family gatherings. 

1 feel very comfortable speaking in English. 

Many of the books that I read are in English. 

Most of my writing is in English. 

My thinking is done in English. 

1 prefer to watch English language T.V. than any other language 1 may speak. 

ELU1 

ELU2 

ELU3 

ELU4 

ELU5 

ELU6 

ELU7 

ELU8 

ELU9 

ELU10 

ELU11 

ELU12 

Social Interactions and Travel 

1 prefer spending my vacations outside of the country that I live in. 

While vacationing, I would prefer to stay in my home country, rather than visit another 
country, (reversed) 

Visiting foreign countries is one of my favourite things. 

I have travelled extensively outside of my home country. 

TRAV1 

TRAV2 

TRAV3 

TRAV4 
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1 often think about going to different countries and doing some traveling. TRAV5 

When travelling, I like to immerse myself in the culture of the people 1 am visiting. TRAV6 

Openness to the Global Culture 

I think people my age are basically the same around the world. For example, a 20- O P E 1 

something in Jordan is basically the same as a 20-something in the U.S., Italy, or 
anywhere else. 

I think that my lifestyle is almost the same as that of people of my age-group in other O P E 2 

countries. 

I think my lifestyle is almost the same as that of people of my social class in other O P E 3 

countries. 

Exposure to Multinational Company Marketing 

When I am watching T.V., I often see advertising for products that are from outside of E X M ' 
my country. 

When I am watching T.V., it seems that the number of advertisements for foreign EXM2 
brands is quite high, when compared to the number of advertisements for local brands. 

Ads for foreign or global products are everywhere. EXM3 

The magazines that I read are full of ads for foreign or global products. EXM4 

When I read a newspaper, I come across many advertisements for foreign or global EXM5 
products. 

Many of the T.V. commercials I see are placed by multinational companies. EXM6 

In my city, there are many billboards and advertising signs for foreign and global EXM7 
products. 

Identification with the Global Culture 

Advertising by foreign or global brands has a strong influence on my clothing choices. 1DT1 

I identify with famous international brands. 1DT2 

The way that I dress is influenced by the advertising activities of foreign or global 1 D T 3 

companies. 

1 try to pattern my lifestyle, way of dressing, etc. to be a global consumer. 1 D T 4 

I pay attention to the fashions worn by people in my age-group that live in other I D T 5 

countries. 

1 like reading magazines about the fashion, decor, and trends in other countries. 1 D T 6 
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Global Global Mass Media Exposure 

America 

I enjoy watching films from America (e.g. Hollywood's American movies). GMMAmerical 

Some of my favourite actors/actresses are from America. GMMAmerica2 

I often watch American T.V. programs. GMMAmerica3 

I enjoy listening to music that is popular in America. GMMAmerica4 

I enjoy reading magazines from America. GMMAmerica5 

I like to read magazines that contain information about popular celebrities from GMMAmerica6 
America. 

Europe 

I enjoy watching films from Europe. GMMEuropel 

Some of my favourite actors/actresses are from Europe. GMMEurope2 

1 often watch European T.V. programs. GMMEurope3 

I enjoy listening to music that is popular in Europe. GMMEurope4 

I enjoy reading magazines from Europe. GMMEurope5 

I like to read magazines that contain information about popular celebrities from GMMEurope6 
Europe. 

Middle East 

I enjoy watching films from the Middle East. GMMMEl 

Some of my favourite actors/actresses are from the Middle East. GMMME2 

1 often watch Middle Eastern T.V. programs. GMMME3 

1 enjoy listening to music that is popular in the Middle East. GMMME4 

1 enjoy reading magazines from the Middle East. GMMME5 

I like to read magazines that contain information about popular celebrities from the GMMME6 
Middle East. 
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Asia 

I enjoy watching films from Asia (e.g. Bollywood's Indian Movies). 

Some of my favourite actors/actresses are from Asia. 

I often watch Asia T.V. programs. 

I enjoy listening to music that is popular in Asia. 

I enjoy reading magazines from Asia. 

1 like to read magazines that contain information about popular celebrities from 
Asia. 

GMMAsial 

GMMAsia2 

GMMAsia3 

GMMAsia4 

GMMAsia5 

GMMAsia6 

National Identification 
National Interpersonal Relationships 

Most of the people that 1 go to parties or social events with are Jordanian. NIR] 

1 get together with other Jordanians very often. NIR2 

Most of my friends are Jordanian. NIR3 

Most of the people at the places 1 go to have fun and relax are Jordanian. N1R4 

I have many Jordanians with whom 1 am very close. NIR5 

Identification and Desire to Maintain Culture-National 

I am very attached to all aspects of the Jordanian culture. 1DMCN1 

I consider it very important to maintain the Jordanian culture. IDMCN2 

I feel very proud to identify with the Jordanian culture. 1DMCN3 

It is very important for me to remain close to the Jordanian culture. 

The acquisition of Jordanian family values is desirable. 

1 feel very much a part of the Jordanian culture. 

IDMCN4 

Although I believe that 1 might acquire some elements of another culture(s), it is 1DMCN5 
important for me to hold on to the Jordanian culture. 

IDMCN6 

1 believe that it is very important for children to learn the values of the Jordanian 1DMCN7 
culture. 

IDMCN8 

The Jordanian culture has the most positive impact on my life. IDMCN9 

If I was to live elsewhere, I would still want to retain the Jordanian culture. IDMCN10 

Participating in Jordanian holidays and events is very important to me. 1DMCN11 
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Economy Territory and Legal 

I can work freely in Jordan as any other Jordanian. 

I can participate in the economy of Jordan as any other Jordanian. 

I am free to live in any part of Jordan that 1 choose. 

1 have equal legal rights as any other Jordanian. 

I have equal legal responsibilities as any other Jordanian. 

ETLl 

ETL2 

ETL3 

ETL4 

ETL5 

National Language Use 

In general, I speak Arabic. 

1 mostly carry on conversation in Arabic everyday. 

I always speak/spoke Arabic with my parents. 

1 always speak Arabic with other family members. 

1 mostly speak in Arabic at family gatherings. 

1 always use Arabic with my friends. 

1 speak Arabic regularly. 

Many of the books that I read are in Arabic. 

1 feel very comfortable speaking in Arabic. 

I prefer to watch Arabic language T.V. over any other language I may speak. 

Most of my writing is in Arabic. 

My thinking is done in Arabic. 

NLU1 

NLU2 

NLU3 

NLU 4 

NLU5 

NLU6 

NLU7 

NLU8 

NLU9 

NLU 10 

NLU 11 

NLU 12 

National Media 

The magazines/books that 1 read are always in Arabic. 

The newspapers that 1 read are always in Arabic. 

The Internet sites that 1 visit are always in Arabic. 

The radio programs that I listen to are always in Arabic. 

The T.V. programs that I watch are always in Arabic. 

NM1 

NM2 

NM3 

NM4 

NM5 

110 



Ethnic Identification 
Ethnic Interpersonal Relationships 

Most of the people that I go to parties or social events with are Chechen. EIR1 

I get together with other Chechens very often. E1R2 

Most of my friends are Chechen. 

I have many Chechens with whom I am very close. 

EIR3 

Most of the people at the places I go to have fun and relax are Chechen. E I R 4 

EIR5 

Identification and Desire to Maintain Culture-Ethnic 

I am very attached to all aspects of the Chechen culture. IDMCEl 

I consider it very important to maintain the Chechen culture. IDMCE2 

I feel very proud to identify with the Chechen culture. IDMCE3 

It is very important for me to remain close to the Chechen culture. 

The acquisition of Chechen family values is desirable. 

IDMCE4 

Although I believe that I might acquire some elements of another culture(s), it is IDMCE5 
important for me to hold on to the Chechen culture. 

IDMCE6 

I believe that it is very important for children to learn the values of the Chechen culture. 'DMCE7 

I feel very much a part of the Chechen culture. 1DMCE8 

The Chechen culture has the most positive impact on my life. IDMCE9 

If I was to live elsewhere, I would still want to retain the Chechen culture. 1DMCE10 

Participating in Chechen holidays and events is very important to me. IDMCEl 1 

Religious Affiliation 

Religion is very important in my life. 

I believe that it is important for a person to marry someone from the same religion. 

RAl 

1 believe that it is important to for a person to work in a job that would benefit their R A 2 

religious group. 

RA3 

I believe that 1 should support the special causes of my religion. RA4 

I go to a masjed/church regularly. RA5 

1 pray regularly. RA6 

I observe the fasting times (1 fast when it is prescribed). RA7 

1 regularly attend religious events, activities and social affairs. RA8 
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Ethnic Language Use 

In general, I speak Chechen. 

I mostly carry on conversation in Chechen everyday. 

1 always speak/spoke Chechen with my parents. 

I always speak Chechen with other family members. 

I mostly speak Chechen at family gatherings. 

I always use Chechen with my friends. 

1 speak Chechen regularly. 

Many of the books that I read are in Chechen. 

1 feel very comfortable speaking in Chechen. 

I prefer to watch Chechen language T.V. over any other language 1 may speak. 

Most of my writing is in Chechen. 

My thinking is done in Chechen. 

ETHLUi 

ETHLU2 

ETHLU 3 

ETHLU4 

ETHLU 5 

ETHLU 6 

ETHLU 7 

ETHLU 8 

ETHLU 9 

ETHLU 10 

ETHLUn 

ETHLU 12 

Ethnic Media 

The magazines/books that I read are always in Chechen. 

The newspapers that I read are always in Chechen. 

The Internet sites that I visit are always in Chechen. 

The radio programs that I listen to are always in Chechen. 

The T.V. programs that I watch are always in Chechen. 

EMI 

EM2 

EM3 

EM4 

EM5 

Subjective Norm 
My relatives think that 1 should use the Internet. 

My friends think that I should use the Internet. 

My colleagues think that I should use the Internet. 

People who are important to me think that I should use the Internet. 

People who influence my behaviour think that I should use the Internet. 

NB1 

NB2 

NB3 

SN1 

SN2 
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Technology Acceptance Model Constructs 
Perceived Ease of Use 

Learning to operate Internet applications would be easy for me. PEoUl 

I would find it easy to get Internet applications to do what I want them to do. PE0U2 

I would find my interaction with Internet applications would be clear and PeoU3 
understandable. 

I would find Internet applications to be flexible to interact with. PEoU4 

It would be easy for me to become skilful at using Internet applications. PEoU5 

I would find Internet applications easy to use. PE0U6 

Perceived Usefulness 

PUl Using the Internet in my personal life would enable me to accomplish tasks more 
quickly. 

Using the Internet would improve my personal life. PU2 

Using the Internet in my personal life would increase my productivity. p u 3 

Using the Internet would enhance my effectiveness in my personal life. pU4 

Using the Internet would make it easier to do many things in my personal life. PU5 

I would find using the Internet useful in my personal life. p u 6 

The intention to adopt the Internet 
Asynchronous Communication 

1 intend on using e-mail within the next six months. 

During the next six months, I plan to experiment with or regularly use e-mail. 

I intend on using collaboration applications within the next six months. 

During the next six months, I plan to experiment with or regularly use collaboration 
applications. 

I intend on using news groups within the next six months. 

During the next six months, I plan to experiment with or regularly use news groups. 

I intend on using forums within the next six months. 

During the next six months, I plan to experiment with or regularly use forums. 

I intend on using bloging within the next six months. 

INTCl 

INTC2 

1NTC9 

1NTC10 

INTC11 

INTC12 

1NTC13 

INTCl 4 

INTCl 5 
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During the next six months, 1 plan to experiment with or regularly practice bloging. INTC16 

1 intend on using social networking utilities or web sites (such as Facebook or 
Myspace) on the Internet within the next six months. 

During the next six months, I plan to experiment with or regularly use social 
networking utilities or web sites. 

1NTC17 

INTC18 

Synchronous Communication 

I intend on using text chat within the next six months. 

During the next six months, 1 plan to experiment with or regularly use text chat. 

1 intend on using voice chat within the next six months. 

During the next six months, I plan to experiment with or regularly use voice chat. 

I intend on using video conferencing within the next six months. 

During the next six months, 1 plan to experiment with or regularly use video 
conferencing. 

INTC3 

1NTC4 

INTC5 

INTC6 

INTC7 

INTC8 

Entertainment 

I intend on using internet games within the next six months. 

During the next six months, 1 plan to experiment with or regularly use the internet for 
playing internet games. 

1 intend on using internet sourced entertainment within the next six months. 

During the next six months, 1 plan to experiment with or regularly use the internet for 
entertainment (watch movies; listen to music; look at art, etc.). 

INTE1 

INTE2 

INTE3 

1NTE4 

Education 

1 intend on browsing the web to search for information within the next six months. 

During the next six months, I plan to experiment with or regularly browse the web to 
search for information. 

I intend on using e-Iearning within the next six months. 

During the next six months, 1 plan to experiment with or regularly use e-learning. 

INTED1 

1NTED2 

INTED3 

1NTED4 

Transaction 
1 intend to buy goods on the internet within the next six months. 

During the next six months, 1 plan to experiment with or regularly use the internet to 
buy goods. 

I intend to buy services on the internet within the next six months. 

1NTT1 

INTT2 

1NTT3 
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During the next six months, I plan to experiment with or regularly use the internet to INTT4 
buy services. 

I intend to access e-government services through the internet within the next six INTT5 
months. 

During the next six months, I plan to experiment with or regularly use the internet to 1NTT6 
access e-government services. 

I intend to access e-health services on the internet within the next six months. 1NTT7 

During the next six months, 1 plan to experiment with or regularly use the internet to INTT8 
access e-health services. 

1 intend to access e-finance services on the internet within the next six months. 1NTT9 

During the next six months, I plan to experiment with or regularly use the internet to INITIO 
access e-finance services. 

115 



h
|H m m Culture Survey 

^ p f e M^mM jjli||L I ^ ^ ^ M ^ mfllfe. MIS Department 
• I • • • « H 1 % k H » I I John Molson School of Business 
1 1 I I % T I * # % # 1 1 1455 de Maisonneuve West, GM 2 

Montreal, Quebec, H30 1M8 

School of Bysiness 

Appendix E: Survey (English Version) 

Culture and Technology Adoption Survey 

This survey is designed to assess cultural identification, acculturation to the global 
culture and their effect on the intention to start using Internet applications by members of 
the general public. The term "the Internet" refers to any application which needs an 
Internet connection to function. For example, e-mail is an Internet application because it 
needs an Internet connection to work. 

This is not a test with right and wrong answers. All answers are correct as long as they 
reflect your personal opinions and feelings about the topic. Please answer the questions 
quickly with the first answer that comes to mind. Please answer all questions with no 
regard to what other people may think. Your opinion is what counts and your answers 
are anonymous. 

Please do not write your name on the survey you fill out. 

The survey is in five parts as follows: 

Part 1: Perceptions about the Internet 

Part 2: Intention to start using or continue using Internet 

Part 3: Cultural Identification 

Part 4: Language and media usage. 

Part 5: Demographic information 

Part 1: Perceptions about the Internet 

The following statements are about your attitude and the influence you feel from the 
people around you regarding Internet use. Using the Internet means using computer 
applications which require Internet access. Please indicate how much you agree with the 
following statements. 
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Strongly Strongly 

Disagree Agree 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

15. 

16. 

17. 

18. 

19. 

20. 

21. 

22. 

23. 

24. 

25. 

26. 

My relatives think that I should use the Internet. 

My friends think that 1 should use the Internet. 

My colleagues think that I should use the Internet. 

People who are important to me think that I should use the 
Internet. 

People who influence my behaviour think that I should use the 
Internet. 

Using the Internet is good. 

Using the Internet is beneficial. 

Using the Internet is rewarding. 

Using the Internet is pleasant. 

Learning to operate Internet applications would be easy for me. 

1 would find it easy to get Internet applications to do what I want 
them to do. 

I would find my interaction with Internet applications would be 
clear and understandable. 

I would find Internet applications to be flexible to interact with. 

It would be easy for me to become skilful at using Internet 
applications. 

1 would find Internet applications easy to use. 

Using the Internet in my personal life would enable me to 
accomplish tasks more quickly. 

Using the Internet would improve my personal life. 

Using the Internet in my personal life would increase my 
productivity. 

Using the Internet would enhance my effectiveness in my 
personal life. 

Using the Internet would make it easier to do many things in my 
personal life. 

I would find using the Internet useful in my personal life. 
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Part 2: Intention to start using (or continue using) the Internet 
The following statements are about your intention to start using or continue using the 
Internet (by using computer applications which require Internet access). The statements 
are organized according to the general type of Internet applications such as applications 
for communication, education, entertainment or for performing specific transactions. 
Please indicate how much you agree with the following statements by circling the 
number indicating your level of agreement with the statement. Where you do not find the 
application applicable to you, please circle the n/a in the N/A (not applicable) column. 

Strongly Strongly 
Communication 

Disagree Agree N/A 

2.1. 

2.2. 

2.3. 

2.4. 

2.5. 

2.6. 

2.7. 

2.8. 

2.9. 

2.10. 

2.11. 

2.12. 

2.13. 

2.14. 

2.15. 

2.16. 

2.17. 

1 intend on using e-mail within the next six months. 

During the next six months, 1 plan to experiment with or 
regularly use e-mail. 

I intend on using text chat within the next six months. 

During the next six months, I plan to experiment with or 
regularly use text chat. 

1 intend on using voice chat within the next six months. 

During the next six months, 1 plan to experiment with or 
regularly use voice chat. 

1 intend on using video conferencing within the next six 
months. 

During the next six months, I plan to experiment with or 
regularly use video conferencing. 

I intend on using collaboration applications within the 
next six months. 

During the next six months, I plan to experiment with or 
regularly use collaboration applications. 

1 intend on using news groups within the next six 
months. 

During the next six months, I plan to experiment with or 
regularly use news groups. 

I intend on using forums within the next six months. 

During the next six months, I plan to experiment with or 
regularly use forums. 

1 intend on using bloging within the next six months. 

During the next six months, I plan to experiment with or 
regularly practice bloging. 

I intend on using social networking utilities or web 
sites (such as Facebook or Myspace) on the Internet 
within the next six months. 

2 

2 
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4 

4 

4 

4 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 
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5 

5 

5 

5 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 
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Strongly Strongly 
Communication 

Disagree Agree N/A 

2.18. During the next six months, I plan to experiment with or 
regularly use social networking utilities or web sites. 

1 

Strongly 
Entertainment 

Disagree 

2.19. 

2.20. 

2.21. 

2.22. 

1 intend on using internet games within the next six 
months. 

During the next six months, I plan to experiment with or 
regularly use the internet for playing internet games. 

1 intend on using internet sourced entertainment 
within the next six months. 

During the next six months, I plan to experiment with or 
regularly use the internet for entertainment (watch 
movies; listen to music; look at art, etc.). 

1 

1 

1 

1 

Strongly 
Education 

Disagree 

2.23. 

2.24. 

2.25. 

2.26. 

I intend on browsing the web to search for information 
within the next six months. 

During the next six months, I plan to experiment with or 
regularly browse the web to search for information. 

1 intend on using e-learning within the next six months. 

During the next six months, I plan to experiment with or 
regularly use e-learning. 

1 

1 

1 

1 

Strongly 
Transaction 

Disagree 

2.27. 

2.28. 

2.29. 

2.30. 

2.31. 

2.32. 

I intend to buy goods on the internet within the next six 
months. 

During the next six months, I plan to experiment with or 
regularly use the internet to buy goods. 

1 intend to buy services on the internet within the next 
six months. 

During the next six months, 1 plan to experiment with or 
regularly use the internet to buy services. 

I intend to access e-government services through the 
internet within the next six months. 

During the next six months, 1 plan to experiment with or 
regularly use the internet to access e-government 
services. 

1 

1 

1 

1 

1 

1 
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Strongly 
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4 

5 
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5 

5 

Strongly 

Agree 

4 
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4 

4 

5 

5 

5 

5 

5 

5 

n/a 

N/A 

n/a 

n/a 

n/a 

n/a 

N/A 

n/a 

n/a 

n/a 

n/a 

N/A 

n/a 

n/a 

n/a 

n/a 

n/a 

n/a 
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Strongly Strongly 
Transaction 

Disagree Agree N/A 

2.33. 

2.34. 

2.35. 

2.36. 

I intend to access e-health services on the internet 
within the next six months. 

During the next six months, 1 plan to experiment with or 
regularly use the internet to access e-health services. 

1 intend to access e-finance services on the internet 
within the next six months. 

During the next six months, 1 plan to experiment with or 
regularly use the internet to access e-finance services. 

1 

1 

1 

1 

2 

2 

2 

2 

3 

3 

3 

3 

4 

4 

4 

4 

5 

5 

5 

5 

n/a 

n/a 

n/a 

n/a 

Part 3: Cultural Identification 

The following statements are about the global culture. Please indicate how much you 
agree with the following statements. 

Section 1: The Global Culture 

Strongly Strongly 

Disagree Agree 

3.1. 

3.2. 

3.3. 

3.4. 

3.5. 

3.6. 

3.7. 

3.8. 

3.9. 

3.10. 

3.11. 

3.12. 

I enjoy exchanging ideas with people from other cultures or 
countries. 

I am interested in learning more about people who live in other 
countries. 

1 enjoy being with people from other countries to learn about their 
unique views and approaches. 

1 like to observe people of other cultures, to see what I can learn 
from them. 

1 like to learn about other ways of life. 

1 find people from other cultures stimulating. 

I prefer spending my vacations outside of the country that I live in. 

While vacationing, I would prefer to stay in my home country, 
rather than visit another country. 

Visiting foreign countries is one of my favourite things. 

1 have travelled extensively outside of my home country. 

I often think about going to different countries and doing some 
traveling. 

When travelling, I like to immerse myself in the culture of the 
people 1 am visiting. 
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Strongly Strongly 

Disagree Agree 

3.13. 

3.14. 

3.15. 

3.16. 

3.17. 

3.18. 

3.19. 

3.20. 

3.21. 

3.22. 

3.23. 

3.24. 

3.25. 

3.26. 

3.27. 

3.28. 

I think people my age are basically the same around the world. For 
example, a 20-something in Jordan is basically the same as a 20-
something in the U.S., Italy, or anywhere else. 

I think that my lifestyle is almost the same as that of people of my ] 
age-group in other countries. 

I think my lifestyle is almost the same as that of people of my 
social class in other countries. 

When I am watching T.V., I often see advertising for products that 
are from outside of my country. 

When 1 am watching T.V., it seems that the number of 
advertisements for foreign brands is quite high, when compared to 
the number of advertisements for local brands. 

Ads for foreign or global products are everywhere. 

The magazines that 1 read are full of ads for foreign or global 
products. 

When I read a newspaper, 1 come across many advertisements for 
foreign or global products. 

Many of the T.V. commercials I see are placed by multinational 
companies. 

In my city, there are many billboards and advertising signs for 
foreign and global products. 

Advertising by foreign or global brands has a strong influence on 
my clothing choices. 

I identify with famous international brands. 

The way that 1 dress is influenced by the advertising activities of 
foreign or global companies. 

I try to pattern my lifestyle, way of dressing, etc. to be a global 
consumer. 

I pay attention to the fashions worn by people in my age-group that 
live in other countries. 

1 like reading magazines about the fashion, decor, and trends in 
other countries. 
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5 

5 

5 

5 

5 

Section 2: Ethnic and National Culture 

The following statements are about the Chechen and Jordanian cultures. Please indicate 
how much you agree with the following statements. 

Strongly Strongly 

Disagree Agree 
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Strongly Strongly 

Disagree Agree 

3.29. 

3.30. 

3.31. 

3.32. 

3.33. 

3.34. 

3.35. 

3.36. 

3.37. 

3.38. 

3.39. 

3.40. 

3.41. 

3.42. 

3.43. 

3.44. 

3.45. 

3.46. 

3.47. 

3.48. 

3.49. 

3.50. 

3.51. 

3.52. 

Most of the people that I go to parties or social events with are 
Chechen. 

I get together with other Chechens very often. 

Most of my friends are Chechen. 

Most of the people at the places 1 go to have fun and relax are 
Chechen. 

1 have many Chechens with whom I am very close. 

Most of the people that I go to parties or social events with are 
Jordanian. 

I get together with other Jordanians very often. 

Most of my friends are Jordanian. 

Most of the people at the places I go to have fun and relax are 
Jordanian. 

1 have many Jordanians with whom I am very close. 

I am very attached to all aspects of the Chechen culture. 

I consider it very important to maintain the Chechen culture. 

I feel very proud to identify with the Chechen culture. 

It is very important for me to remain close to the Chechen culture. 

Although I believe that I might acquire some elements of another 
culture(s), it is important for me to hold on to the Chechen culture. 

The acquisition of Chechen family values is desirable. 

I believe that it is very important for children to learn the values of 
the Chechen culture. 

1 feel very much a part of the Chechen culture. 

The Chechen culture has the most positive impact on my life. 

If I was to live elsewhere, 1 would still want to retain the Chechen 
culture. 

Participating in Chechen holidays and events is very important to 
me. 

I am very attached to all aspects of the Jordanian culture. 

I consider it very important to maintain the Jordanian culture. 

I feel very proud to identify with the Jordanian culture. 
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Strongly Strongly 

Disagree Agree 

3.53. 

3.54. 

3.55. 

3.56. 

3.57. 

3.58. 

3.59. 

3.60. 

3.61. 

3.62. 

3.63. 

3.64. 

3.65. 

It is very important for me to remain close to the Jordanian 
culture. 

Although I believe that 1 might acquire some elements of another 
culture(s), it is important for me to hold on to the Jordanian 
culture. 

The acquisition of Jordanian family values is desirable. 

1 believe that it is very important for children to learn the values of 
the Jordanian culture. 

I feel very much a part of the Jordanian culture. 

The Jordanian culture has the most positive impact on my life. 

If I was to live elsewhere, I would still want to retain the 
Jordanian culture. 

Participating in Jordanian holidays and events is very important to 
me. 

I can work freely in Jordan as any other Jordanian. 

1 can participate in the economy of Jordan as any other Jordanian. 

I am free to live in any part of Jordan that 1 choose. 

I have equal legal rights as any other Jordanian. 

I have equal legal responsibilities as any other Jordanian. 
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Section 3: Religious Affiliation 
Strongly Strongly 

Disagree Agree 

3.66. 

3.67. 

3.68. 

3.69. 

3.70. 

3.71. 

3.72. 

Religion is very important in my life. 

I believe that it is important to for a person to work in a job that 
would benefit their religious group. 

1 believe that it is important for a person to marry someone from 
the same religion. 

I believe that 1 should support the special causes of my religion. 

I go to a masjed/church regularly. 

I pray regularly. 

I observe the fasting times (I fast when it is prescribed). 

2 

2 

2 

2 

2 

2 

2 

3 

3 

3 

3 

3 

3 

3 

4 

4 

4 

4 

4 

4 

4 

5 

5 

5 

5 

5 

5 

5 

123 



Strongly Strongly 

Disagree Agree 

3.73. I regularly attend religious events, activities and social affairs. 1 2 3 4 5 

Part 4: Languages and Media Usage 

Section 1: English Language Usage 

Do you speak English? 

No, please proceed to Section 2: Arabic Language Usage 

Yes, please indicate how much you agree with the following statements: 

Strongly Strongly 

Disagree Agree 

4.1. 

4.2. 

4.3. 

4.4. 

4.5. 

4.6. 

4.7. 

4.8. 

4.9. 

4.10. 

4.11. 

4.12. 

1 mostly carry on conversations in the English language 

In general, 1 speak the English language. 

I speak English regularly. 

1 always use the English language with my friends. 

I always speak/spoke English with my parents. 

I always speak English with other family members. 

I mostly speak in English at family gatherings. 

I feel very comfortable speaking in English. 

Many of the books that I read are in English. 

Most of my writing is in English. 

My thinking is done in English. 

1 prefer to watch English language T.V. than any other 
may speak. 

5 everyday. 
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Section 2: Arabic Language Usage 

Do you speak Arabic? 

No, Please proceed to Section 3: Chechen Language Usage 

Yes, please indicate how much you agree with the following statements: 
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Strongly Strongly 

Disagree Agree 

4.13. 

4.14. 

4.15. 

4.16. 

4.17. 

4.18. 

4.19. 

4.20. 

4.21. 

4.22. 

4.23. 

4.24. 

In general, I speak Arabic. 

I mostly carry on conversation in Arabic everyday. 

I always speak/spoke Arabic with my parents. 

I always speak Arabic with other family members. 

I mostly speak in Arabic at family gatherings. 

1 always use Arabic with my friends. 

1 speak Arabic regularly. 

Many of the books that I read are in Arabic. 

1 feel very comfortable speaking in Arabic. 

I prefer to watch Arabic language T.V. over any other language I 
may speak. 

Most of my writing is in Arabic. 

My thinking is done in Arabic. 
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Section 3: Chechen Language Usage 

Do you speak Chechen? 

No, Please proceed to the next section (4). 

Yes, please indicate how much you agree with the following statements: 

Strongly Strongly 

Disagree Agree 

4.25. 

4.26. 

4.27. 

4.28. 

4.29. 

4.30. 

4.31. 

4.32. 

In general, 1 speak Chechen. 

I mostly carry on conversation in Chechen everyday. 

I always speak/spoke Chechen with my parents. 

I always speak Chechen with other family members. 

1 mostly speak Chechen at family gatherings. 

I always use Chechen with my friends. 

I speak Chechen regularly. 

Many of the books that I read are in Chechen. 
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Strongly Strongly 

Disagree Agree 

4.33. 

4.34. 

4.35. 

4.36. 

I feel very comfortable speaking in Chechen. 

I prefer to watch Chechen language T.V. over any other language I 
may speak. 

Most of my writing is in Chechen. 

My thinking is done in Chechen. 
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Section 5: Global Mass Media Exposure 

Please indicate how much you agree with the following statements about the international 
mass media: 

Strongly Strongly 
America 

Disagree Agree 

4.37. I enjoy watching films from America (e.g. Hollywood's American 1 
movies). 

4.38. Some of my favourite actors/actresses are from America. 

4.39. I often watch American T.V. programs. 

4.40. 1 enjoy listening to music that is popular in America. 

4.41. I enjoy reading magazines from America. 

4.42. I like to read magazines that contain information about popular 
celebrities from America. 

Europe 

4.43. I enjoy watching films from Europe. 

4.44. Some of my favourite actors/actresses are from Europe. 

4.45. I often watch European T.V. programs. 

4.46. 1 enjoy listening to music that is popular in Europe. 

4.47. I enjoy reading magazines from Europe. 

4.48. I like to read magazines that contain information about popular 
celebrities from Europe. 

Middle East 

4.49. 1 enjoy watching films from the Middle East. 
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4.50. Some of my favourite actors/actresses are from the Middle East. 1 2 3 4 5 

4.51. 

4.52. 

4.53. 

4.54. 

I often watch Middle Eastern T.V. programs. 

I enjoy listening to music that is popular in the Middle East. 

1 enjoy reading magazines from the Middle East. 

I like to read magazines that contain information about popular 
celebrities from the Middle East. 

Asia 

4.55. 

4.56. 

4.57. 

4.58. 

4.59. 

4.60. 

I enjoy watching films from Asia (e.g. Bollywood's Indian 
Movies). 

Some of my favourite actors/actresses are from Asia. 

I often watch Asia T.V. programs. 

I enjoy listening to music that is popular in Asia. 

1 enjoy reading magazines from Asia. 

I like to read magazines that contain information about popular 
celebrities from Asia. 
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Section 6: Ethnic Media-usage and Exposure 

The following statements are about the ethnic language media that you pursue. Please 
indicate how much you agree with the following statements. 

Strongly Strongly 
Chechen Language Media 

Disagree Agree 

4.61. 

4.62. 

4.63. 

4.64. 

4.65. 

The magazines/books that 1 read are always in Chechen. 

The newspapers that 1 read are always in Chechen. 

The Internet sites that I visit are always in Chechen. 

The radio programs that I listen to are always in Chechen. 

The T.V. programs that I watch are always in Chechen. 
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Section 7: National Media-usage and Exposure 

The following statements are about the national language media that you pursue. Please 
indicate how much you agree with the following statements. 

Arabic Language Media strongly strongly 
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Disagree Agree 

4.66. 

4.67. 

4.68. 

4.69. 

4.70. 

The magazines/books that I read are always in Arabic. 

The newspapers that I read are always in Arabic. 

The Internet sites that I visit are always in Arabic. 

The radio programs that 1 listen to are always in Arabic. 

The T.V. programs that I watch are always in Arabic. 
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Part 5: Demographic Variables 

Please answer the following questions by checking the appropriate box: 

5.1. If you have used Internet applications in the past, please indicate, in the table 
below, the length of time in months and years and the total number of hours per 
week that you spent on each of these applications. 

Not 
Internet Application Years Months Hours/Week Applicable 

5.1.1. e-mail 

5.1.2. text chat 

5.1.3. voice chat 

5.1.4. videoconferencing 

5.1.5. collaboration applications 

5.1.6. newsgroups 

5.1.7. forums 

5.1.8. bloging 

5.1.9. social networking 

5.1.10. internet games 

5.1.11. entertainment 

5.1.12. web browsing 

5.1.13. e-learning 

5.1.14. buying goods on the Internet 

5.1.15. buying services on the Internet 

5.1.16. accessing e-government services 
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Internet Application 
Not 

Years Months Hours/Week Applicable 

5.1.17. accessing e-health services 

5.1.18. accessing e-finance services 

5.2. What is your citizenship or citizenships? 
D Jordanian D Other* (Please specify) 

5.3. What was your place of birth? 
D Jordan • Other* (Please specify) 

*If you marked "Other" in the above question: 

5.4. Please indicate approximately how many years you have lived in Jordan (otherwise, 
proceed to the next question). 

5.5. Where was your mother born? 
• Jordan • Other (Please specify) 

5.6. Where was your father born? 
D Jordan D Other (Please specify) 

5.7. You are: • Female • Male 

5.8. Your age is: years 

5.9. Your family size is: 

5.10. You are: • Single • Married 

• Divorced • Widowed 
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5.11. Please indicate your highest level of educational attainment: 

1D Did not go to school 

3D Completed grade school 

5D Completed secondary school 

7D Completed high school (Tawjehy) 

2D Some grade school 

4D Some secondary school 

6D Some high school 

8D Community collage / technical training / 
diploma 

9D Undergraduate 
University Degree 

HDGraduate 
University Degree 

(Bachelor's) 10D Graduate (Master's) University Degree 

(Doctorate) 

5.12. What is your employment status? 

1D Work 

(30+ hours per week) 

3D Retired / pensioned 

5D Student, also working 

7D Homemaker 

full-time 2D Work 

(less than 30 hours per week) 

4D Full-time student 

6D Unemployed 

8D Homemaker / work part-time 

part-time 

5.13. What is your profession? 

5.14. Please indicate your family income: (in Jordanian Dinars)—Optional. 

5.15. Please write any comments here: 
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Thank you for your valuable participation in this survey. 

Please give this completed questionnaire back to the research assistant. 
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John Molson 
School of Bysiness 

Appendix F: Cover Letter (English Version) 

August 28, 2008 

Members of the Circassian Community in Jordan 
Al Ahli Social Club 
Amman, Jordan 

Dear Survey Participant: 

On behalf of my professors and myself, from Concordia University in Montreal, Canada, I would like to 
thank you very much for your participation in this survey. We are deeply grateful to the social club for 
assisting us in reaching you and for your willingness to complete the survey. 

This survey is the critical part for the thesis required for the completion of my master's degree. In this 
survey, I am particularly interested in your opinions on various cultural characteristics and on Internet 
use. In today's world of globalization and advanced technology, it is important to understand the links 
between culture and the use of the Internet. Understanding the influence of culture on Internet related 
behaviors is interesting to researchers like me as well as to others such as policy makers who design 
educational programs to better meet your needs and to encourage the successful use of Internet 
technologies. 

Your answers will remain completely confidential. Your name or any other identifying information does 
not appear on the questionnaire. We will use only the combined data from all respondents in our 
statistical analysis. If you would like to comment on any of the questions or on the overall theme of the 
survey, please feel free to do so in the margins, or in the space provided at the end of the 
questionnaire. I will read your comments carefully and take them into account. 

If you would like some feedback on the study once our analysis is complete, we would be pleased to 
send you a report that contains a summary of the findings. Just send us a separate note at: 
r avouby(a>imsb.concordia.ca 

I want to reemphasize that your participation is voluntary, anonymous and confidential. To help us 
keep your responses confidential, please do not identify yourself on the survey! 

Thank you in advance for your very kind participation. 

Yours truly, 

Reem Ayouby 
Masters of Science in Administration Candidate 
John Molson School of Business 
Concordia University 
Montreal, Quebec, Canada 

Culture Survey 
MIS Department 
John Molson School of Business 
1455 de Maisonneuve West, GM 209-13 
Montreal, Quebec, H3G 1M8 
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Appendix G: Survey (Arabic Version) 

r A n r r i f f l b ! i n i v A « - c l i „ Culture Survey 
L O ' ! C U ! • " " * • ' v > « v - - « - ' ^ r DS-rvilS Department 

5 m 9k M M • j 0^ i n Poison School of Business 

£% 1*1 W% VWm £% 1 € 5 # % W% 1455 de Maisonneuve West, GM 209-13 
<LP 1 11 1 • • U i 3 > l J ' l l Montreal, Quebec, H3G 1M8 

0 

School of Business 
-l'-^"...iV ^ U l i 4_atc Haj J^JC idBi j J jG Li-*-* i ^ « S * 5 ! AiJiSll A-» (JeU j l l iA IS jSI "Sj_5^ ^ .U*^ Ajji! JH\ si& *~1««' ̂  

ft{Ju^wS 'Jim** is^ .<>-**-^ i5~" ' " -" J ^VW w ^ - " 2 " ^ 7?^"*i Jgj jK? (^t ^j\ J^H *1^-^JM-*y*f* fflyt r\* f^o .^LiSjjj^H CliUUjuaJ 
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4j_ î\_lli <**• j.L«l! ij2i.l_^« t2y» (J»*»* J dju»i^p • 
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Appendix H: Cover Letter (Arabic Version) 

Culture Survey 
MIS Department 
John McHson School of Business 
1455 de Maisonneuve West, CM 209-13 

School of Business M o n t r e a l ' Q u e b e c « m o m s 
John Molson 

; Auil J2b dljluuJl jljftSl 

C-*\iU*i, ,,Sfl (JLaSV tiiJ.TOmV j liLiJ {Jj> .-i j l i ,Js L2 jc luu i i ytiaii i AjJ uijiTitl Aj j ± i i l AJK I -V^V Ua» Q yn<i<i jj=»J 

(J ja . 4> -̂>Lk v i l l i j ! Ajuiljlllll &j& , J l / , ' l ^ j , jVhn-^Lail Aa . j J C i j l i a i d s-L^JV AJj l ixoi l AlluijlS i l ^ i l * j a j i y * Ajki)lj2l »jfc 

LjJJ ASiUil x j i j j j l ~M «\l y * Ajj iA^!£Ldl Ua.jSjffi'1 j »jil l 4-o]j*ll ,»])£. t»* . ^ J ^ V ^ ^ ' " l J AilSi-dl Alaffill CltauJ 

j j ^ k Y I (j l j AiLiiyLs ^Jlo y ik-b l l ^ j p^ i>_y j li& ; j j .CiijiSVI C i jS j L i J c AaUEll J J I J J Ci i jSVI J,V>imlj AitsSl 

b^ . jS j j £ j J.K.'inil J*WJ *,!> Afl j c J t ^ l ^%^»J i i l LJ ja . AiAiai AjajW,*]! / >» l j J l ( J J J I L - = J (jj-^1 j ' J ^ P ^ - a L&" 

Cl i j i l j ^ ' l C A i a . j l j S j V. 18*1 A Uj's'i (Jvial ;>j£-io j J ^ L o j C i b j h f l l JJ_ji>J ^ 3 ^ J c L u U (_ i j lu <»l >,<•><!niVI l i& <S j S j S j L i d 

,Oa» ill ! i& j - i Ig lu i l jJ ! (Sj^ (J^ >'*''' AJjLivail AjaJilil (j«ajl<_«=oJI t^J C j j D j r t ^ a y * (jJja.1 j l j a l ^yjl 

J £ £J-o -ia«9 Ax^a-oil CjLjlyli ^.yit'imim Ajml j A L j liiJC- (_£ j ~ J OLojifc-o ( d j l l-Kitni Jg h j ( j l .U>L<U A j j i i ) <ilStat>J ^ j l m 

rayouby@imsb.concordia.ca ^ J L ^ ^ 1 -^J^1 J ^ ^ = 2 » AJ^IJ (>UJI «<J J2l ^ H j ^ ^-^JaVI c±sj I j] 

i—ijau V t*Vt» J-A (ya t(j ' i K i ' l !JA ^ t i t a j j j « ISJV iJJJcUiLttl . ^ J l ) " J f-">VI A]J^-><> t A j C ^ L j i i l S jU i l o y l U,\-\ a !»Sl j S j i 

. ISj. Ajpail ( J J S J I A J Ci3io Ij£u> 

iAx^xl^oj! 
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Appendix J: Theory of Reasoned Action Model 
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Theory of Reasoned Action (TRA, Ajzen and Fishbein, 1980) 

Appendix K: Technology Acceptance Model 
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The Technology Acceptance Model (Davis, Bagozzi and Warshaw, 1989) 
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